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Introduction 

British Council Malaysia holds the nation’s largest education fair focused on British universities, 
schools and colleges. This October we received 84 institutions indicating that Malaysia continues to 
be a priority market. Our exhibition plays a key role in giving UK education prominence, and 
maintaining the UK's position as a constant threat to Australia in this competitive climate for the 
recruitment of Malaysian students. 

More than 3600 visitors attended the event at the Kuala Lumpur Convention Centre. Feedback from 
the UK exhibitors was mainly positive. Seminars on various related topics such as Personal 
Statement writing and subject options were held throughout the exhibition, and were also well 
attended. 

British Council Malaysia undertook a review of the fair to identify what went well, what did not go 
well, and the key ‘lessons learnt’ to inform future activities. With feedback from exhibitors and 
visitors, together with input from British Council colleagues, this post-event report presents the 
results of that review. 
 

 
This report includes: 

 
This Introduction which aims to provide an overview of the report. 

Page 2 
 

Key Highlights of the event including visitors numbers and profile as well as our Marketing 
campaign. 
Page 3 – 9 

 
Visitors’ Feedback  

Page 10 – 11  
 

Exhibitors’ Feedback  
Page 12  

 
Future Steps  
Page 12 – 13 

 
Appendix: List of exhibitors 
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Highlights 

 

 
 
 
 
 
 
 
 
 

  

At the exhibition 
86 BOOTHS, 84 INSTITUTIONS 
3,629 PARENTS & STUDENTS 
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Advertising and Marketing 

In summary, our advertising and marketing campaign drew in the desired target audience 
to our exhibition. Filtering the media consumption by gender across all ages revealed that: 
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Men 

Women 

• 41% used the internet 
• 37% relied on word-of-mouth 
• 36% read the newspapers 
• Tended to read The Star paper (digital and print) 
• Listened to Hitz FM followed by FLY FM 
• Almost 50% visited the British Council’s web site 
• 33% visited the Education UK Malaysia’s web site 

(Base count: 204) 

• 45% relied on word-of-mouth 
• 36% used the internet 
• 25% read the newspapers 
• Listened to Hitz FM but at a lesser number compared 

to men 
• 40% visited the British Council’s web site 
• 34% visited the Education UK Malaysia web site 

(Base count: 256) 
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Print adverts appeared in three 
languages 

Expandable display ads 
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Visitors’ feedback 

 
R 

 
  

Methodology  
 

Visitors’ survey was collected online during the exhibition and the visitors received a 
souvenir upon completion of the survey. We added an interesting question where 
visitors had to vote the booth which provided the best customer service.   
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Congratulations to The University of Manchester for winning the accolade 
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Exhibitors’ feedback 

 
 
 
 
 
 
 
 
 
 
 

Future steps 

 

There are several areas that both British Council and the UK institutions can work on to 
improve the overall arrangement and outcomes of the exhibition. The main findings and 
recommended next steps are outlined below: 
 
British Council 
 

 The feedback and complaints on the lack of food has been noted. As a follow up, 
future exhibitions will include catering.  

 We will hold discussions with international schools on feasibility to add-on  school 
visits as an extension of the exhibition’s programme 

 We acknowledge everyone’s preference for their booth to have two-side openings 
however, this was only possible due to the larger hall space. We are not promising 
that this layout would be a continued feature of our exhibition.  

 On rotating the location of stands, it remains a challenge to please everyone.  

 We are speaking to various media agencies to innovate our advertising & promotion 
strategy 

 

Main compliments 

 

 Good venue 

 Good location 

 Help and support received from the British Council team 

 46% of you acknowledged the good quality of visitors  

Main complaints (responses following page) 
 

 Include hot food  

 Increase advertising and promotion to drive up visitor numbers 

 Reviews on the Visitor Registration System / scanning visitors’ data has been mixed 
where less than half could use it with ease 
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 To address the issue of competitiveness for a seminar slot, we will tweak the method 
in which seminar bookings will be accepted or confirmed.  
 

UK Institutions 
 

 UK Institutions should consider advertising a couple of weeks before the exhibition in 
order to drive up brand recall and eventually increase visitors to their booth. It is 
best to take advantage of the favorable exchange rate and book a couple of print 
adverts prior to your visit(s). 
 

 We understand your dislike for form-filling therefore, a new digital platform will be 
rolled out next year changing the method in which UK delegates provide their details 
(fascia name, delegates’ details, and more) 
 

 Due to currency rates which are unlikely to improve by the next exhibition in 
February/March, we would like you to update us of any improved offer on 
scholarship(s) and bursaries, as well as compelling articles on studying and living in 
your city/town. We will publish compelling stories/student testimonials and marketing 
content on our Education UK Malaysia web site which would fit the agenda of a) 
making our exhibitions a must-visit event and b) making the UK the no.1 choice as an 
overseas study destination. 
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Appendix 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1 ABBEY DLD GROUP OF COLLEGES 43 KEELE UNIVERSITY

2 UNIVERSITY OF ABERDEEN 44 UNIVERSITY OF KENT

3 ABERYSTWYTH UNIVERSITY 45 KING’S COLLEGE LONDON

4 ANGLIA RUSKIN UNIVERSITY, CAMBRIDGE & CHELMSFORD 46 LANCASTER UNIVERSITY

5 UNIVERSITY OF THE ARTS LONDON 47 THE UNIVERSITY OF LAW

6 ASTRUM COLLEGES, LONDON 48 UNIVERSITY OF LINCOLN

7 BANGOR UNIVERSITY 49 LIVERPOOL HOPE UNIVERSITY

8 UNIVERSITY OF BATH 50 LONDON SOUTH BANK UNIVERSITY

9 BELL EDUCATION (FOUNDATION & ENGLISH COURSES) 51 LOUGHBOROUGH COLLEGE

10 BELLERBYS COLLEGE 52 LOUGHBOROUGH UNIVERSITY

11 THE UNIVERSITY OF BIRMINGHAM 53 THE UNIVERSITY OF MANCHESTER

12 BIRMINGHAM CITY UNIVERSITY 54 MANCHESTER METROPOLITAN UNIVERSITY

13 UNIVERSITY COLLEGE BIRMINGHAM 55 MIDDLESEX UNIVERSITY LONDON

14 BPP UNIVERSITY 56 NAVITAS UK 

15 UNIVERSITY OF BRIGHTON 57 NEWCASTLE UNIVERSITY

16 BRISTOL UWE 58 THE UNIVERSITY OF NORTHAMPTON

17 BROOKE HOUSE COLLEGE 59 NORWICH UNIVERSITY OF THE ARTS

18 BRUNEL UNIVERSITY LONDON 60 NOTTINGHAM TRENT UNIVERSITY

19 CAMBRIDGE EDUCATION GROUP 61 OXFORD BROOKES UNIVERSITY

20 CAMBRIDGE TUTORS COLLEGE (CTC) 62 PLYMOUTH UNIVERSITY

21 CARDIFF SIXTH FORM COLLEGE 63 UNIVERSITY OF PORTSMOUTH

22 CARDIFF UNIVERSITY 64 QUEEN’S UNIVERSITY BELFAST

23 CITY COLLEGE PLYMOUTH 65 QUEEN MARGARET UNIVERSITY, EDINBURGH

24 CITY UNIVERSITY LONDON 66 QUEEN MARY UNIVERSITY OF LONDON

25 UNIVERSITY COLLEGE LONDON 67 UNIVERSITY OF READING IN THE UK & MALAYSIA

26 UNIVERSITY FOR THE CREATIVE ARTS 68 RENDCOMB COLLEGE 

27 DE MONTFORT UNIVERSITY 69 ROBERT GORDON UNIVERSITY

28 THE UNIVERSITY OF DERBY 70 ROYAL HOLLOWAY, UNIVERSITY OF LONDON

29 UNIVERSITY OF DUNDEE 71 RUTHIN SCHOOL

30 DURHAM UNIVERSITY 72 THE UNIVERSITY OF SHEFFIELD

31 UNIVERSITY OF EAST ANGLIA (UEA) 73 SHEFFIELD HALLAM UNIVERSITY

32 UNIVERSITY OF EAST LONDON 74 STAFFORDSHIRE UNIVERSITY

33 UNIVERSITY OF ESSEX 75 UNIVERSITY OF SOUTH WALES

34 UNIVERSITY OF EXETER 76 UNIVERSITY OF SOUTHAMPTON IN THE UK & MALAYSIA

35 UNIVERSITY OF GLASGOW 77 UNIVERSITY OF STRATHCLYDE

36 UNIVERSITY OF GLOUCESTERSHIRE 78 UNIVERSITY OF SURREY

37 GOLDSMITHS, UNIVERSITY OF LONDON 79 UNIVERSITY OF SUSSEX

38 UNIVERSITY OF GREENWICH, LONDON 80 SWANSEA UNIVERSITY

39 UNIVERSITY OF HERTFORDSHIRE 81 UNIVERSITY OF WARWICK

40 HERIOT-WATT UNIVERSITY, SCOTLAND, DUBAI & MALAYSIA 82 UNIVERSITY OF WEST LONDON

41 UNIVERSITY OF HUDDERSFIELD 83 UNIVERSITY OF THE WEST OF SCOTLAND

42 UNIVERSITY OF HULL 84 WINDERMERE SCHOOL


