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1. National context: 
• The UK National Strategy and Target for Outward Student Mobility
• International context: mobility rates by country

2. Research:
• A picture of participation (who, what, where?)
• Widening participation in outward mobility (findings and current 

practice)
• The value of outward student mobility: UUKi’s Gone International 

cohort studies

3. The Go International: Stand Out campaign
• activities and how to get involved

STRUCTURE OF PRESENTATION
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A NATIONAL STRATEGY AND TARGET
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VISION

To double the 
percentage of UK, full-

time, first degree 
students who study, 
work or volunteer 

abroad as part of their 
degree to 13% in 2020.
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THE INTERNATIONAL CONTEXT
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MOBILITY RATES – INTERNATIONAL CONTEXT
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Australia: 19.3%

USA: 15.1%

Germany: 25%

The UK: 6.6%*

% of the 2014/15 UG graduating cohort who were mobile 

*this is the full cohort, not the same cohort as 
is used in Gone International, which is students 

responding to the DLHE.

Australian data from the Australian government 
‘Research Snapshot’, January 2017

US data from Open Doors 2016
German data from DAAD (2017) Facts and Figures
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MOBILITY TARGETS AND CAMPAIGNS– INTERNATIONAL CONTEXT
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The UK: 13% by 2020 USA: 600,000/year by 2020

France: recommendation 
to double number of 

students who study abroad

EHEA: 20% by 2020

Germany: 50% by 2020

Australia: 10,000/year



www.international.ac.uk info@international.ac.uk @UUKIntl

2016

2015

2014

2013

2012

A PICTURE OF PARTICIPATION
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www.universitiesuk.ac.uk/international
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More 
women 

than 
men

Top 10 mobile 
subjects

% mobile

Clinical medicine 29%

French studies 92%

Business studies 11%

Spanish studies 95%

English studies 7%

Others in European 
languages & lit.

86%

Politics 12%

German studies 97%

Law by area 11%

History by period 7%

Who 
goes 

abroad?

1 in 3 were 
language 
students

7.2% of the 
graduating 

cohort

WP and 
BME less 
mobile
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WORK, STUDY OR VOLUNTEER?
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ERASMUS, PROVIDER-LED, SANDWICH OR OTHER SCHEME?
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WHERE DO THEY GO?
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THE VALUE OF AN INTERNATIONAL EXPERIENCE
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WIDENING PARTICIPATION IN OUTWARD MOBILITY PROJECT

www.universitiesuk.ac.uk/international
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Students from low 
socio-economic 

backgrounds

Students from low 
participation 

neighbourhoods

Black and Minority 
Ethnic Students

Disabled Students Care leavers

THE FIVE DEMOGRAPHICS
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KEY FINDINGS

• Participation rates: there are gaps in 

participation for these groups, and these gaps 

persist.

• Intersectionality: many students have multiple 

overlapping identities, therefore facing 

compounded barriers, and requiring multiple 

levels of support.

• Location: students from our 5 groups went to 

fewer, but still a wide variety of countries. 9 of the 

top 10 destinations were the same for students 

from across these demographics and more 

broadly. 
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• Growth in the take up of Provider-led programmes, with the rate of growth in 

the take-up of provider-led schemes more pronounced for the target 

demographics.

• Short-term mobility: Our target demographics were all more likely to 

undertake short term mobility than their peers, and that there was significant 

growth in the take-up of short term mobility of 1-4 weeks. 

• One week mobility: The growth in 1 week was even more striking – 222% 

across the sector since 2013/14, and growth again more pronounced for the 

target demographics. 
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TEN REPORT RECOMMENDATIONS

1. Support from leadership: Leaders at all our 

participating institutions give strategic buy-in 

and champion outward mobility activities. 

2. Institutional targets: Our project universities all have 

numerical targets for mobility. 

3. Academic buy-in: International office staff in our 

project institutions work closely with colleagues in 

academic departments to champion mobility. 

4. Collaborate: Successful institutions offer 

an integrated approach to support.

5. Transparency: Our project institutions are very clear 

with students about what a period of mobility will involve 

by providing extensive handbooks, delivering pre-

departure sessions on specific areas of concern, and 

working closely with student support services. 

6. Flexible offer: Our project institutions offer a mix of 

short and long-term mobility programmes for a range of 

activities, from field trips and summer volunteering to 

semester internships, PhD research mobility and full year 

study abroad.

7. Widening Participation agreements: Outward 

student mobility is explicitly featured in agreements with 

key policy bodies

8. Funding information: Our project institutions ensure 

that information on funding opportunities is easily 

accessible by students. 

9. Scholarships, grants and bursaries: Our project 

institutions offer ring-fenced financial support for students 

from disadvantaged groups such as mobility bursaries 

and travel grants. 

10. Marketing: Our project institutions market 

extensively through multiple channels, using a variety of 

activities.
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1. Good practice case studies from across the UK higher education and further 

education sectors. Case studies provide: 

a. A summary of activity

b. Measures of success

c. Quotes from senior champions or mobility participants

d. Tips for institutions who are planning to adopt similar practice

2. Student perspectives from the project’s target groups. It includes 

outputs from a series of focus groups held across the UK which 

looked at the benefits of and the barriers to mobility.

TOOLKIT LAUNCHING 12 DECEMBER…
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King’s College London

University of Bristol

Kingston University 

University of Birmingham 

University of Warwick

Cardiff Metropolitan University

University of Hertfordshire

City University of London

University of Greenwich 

Cardiff University

Middlesex University

Northumbria University

Birmingham City University

University of Edinburgh

Newcastle University

University of Strathclyde

Bridgwater and Taunton College

Lancaster & Morecambe College

New College of Lanarkshire

North West Regional College

ON…

FROM…

CASE STUDIES
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STUDENTS RECOMMEND
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THE CAMPAIGN
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Aberystwyth University
Aston University
Bangor University
Birmingham City University
Canterbury Christ Church University
Cardiff Metropolitan University
Cardiff University
City, University of London
Coventry University
De Montfort University
Edge Hill University
Edinburgh Napier University
Glasgow Caledonian University
Goldsmiths, University of London
Harper Adams University
Heriot-Watt University
King's College London
Lancaster University
Leeds Arts University
Leeds Trinity University

Manchester Metropolitan University

Middlesex University

Northumbria University Newcastle

Oxford Brookes University

Queen Mary University of London

Queen's University Belfast

Southampton Solent University

Swansea University

The University of Bath

The University of Birmingham

The University of Chichester

The University of Edinburgh
The University of Essex

The University of Hull

The University of Kent

The University of Leeds

The University of Leicester

The University of Liverpool

The University of Nottingham

The University of Reading

The University of Sheffield

The University of Surrey

The University of Warwick

The University of Westminster

University of Bedfordshire

University of Bradford

University of Bristol

University of Derby

University of Dundee

University of Exeter

University of Gibraltar

University of Glasgow

University of Greenwich

University of Hertfordshire

University of Keele

University of Portsmouth

University of Roehampton

University of Southampton

University of St Andrews

University of Sussex

University of the Arts London

University of the West of England, Bristol

University of Wolverhampton

University of York

OVER 60   UNIVERSITY PARTNERS
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ACCESS THE CHARTER AND PLEDGE FORM AT:

WWW.UNIVERSITIESUK.AC.UK/STANDOUT
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CAMPAIGN ACTIVITIES
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CAMPAIGN OUTPUTS

•Policy priorities

•Making the case to UK 
government

•Minimising barriers with 
overseas governments

•Academic champions

•Alumni

•Business communities

•Campaign pages on website

•Downloadable toolkit

•Charter and institutional 
action plans

•Campaign short report

•Gone International IV, V and 
VI - annual cohort studies

•Other relevant programme
research

Evidence 
base

Resources 
for 

universities

Advocacy

Networks 
(embedding 

culture 
change)

Annual Calls to 
Action

YEAR 1: UNIVERSITIES

YEAR 2: ALLIES, 
ACADEMICS AND ALUMNI

YEAR 3: EMPLOYERS
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HOW CAN YOU GET INVOLVED?
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1. Feedback on campaign activities and 
materials, and tell us what would be most helpful in 
supporting your institution to boost and broaden 
mobility.

2. Visit the campaign website, sign up for regular 
updates through our outward mobility newsletter and 
promote the campaign to your networks –
including through social media.

3. Identify case-studies and spokespeople from your university community and alumni base that highlight 
the value of mobility on individuals, the economy and society

4. Attend and host campaign events at your university

FINALLY, if you have any questions, come visit us at the GO 
INTERNATIONAL: STAND OUT STAND, which hopefully stands out, 
near the catering area. 
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www.universitiesuk.ac.uk/standout


