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Kazakhstan Fair report
Almaty, 5 March 2016
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1. Event fact file

Rixos Hotel, Almaty, 5 March 2016
13.00-19.00
£1,200.00 (exc. VAT), £1,440 (incl. VAT)

Concord College

1) Market briefing session with the participation of Research Director, Education
Intelligence British Council, Concord college representative and local education
manager to give multi angle perspective on the market development and share
insights to make better informed decisions on recruiting and profile raising.

2) Agent networking reception on the speed-dating format with the participation of
top local education agencies.

3) Interactive and engaging digital campaign, involving top local bloggers,opinion-
makers and social media competitions plusvarious prize draws (including 1 fully-
funded summer programme in the UK)

4) A presentation hall with workshops on popular topics ranging from UK boarding
schools, Choosing A level subjects, UK further education colleges, Applying to UK
Universities through UCAS, Breaking into Top Universities, IELTS / UKVI.

5) After the event — individual face-to-face meetings with parents at British Council
office, possibility to organize admission tests with the British Council employees
support.

8 workshops were conducted in total by UK providers and British Council Exams
Team. For details, see Appendix 2.

2. Key statistics

| KNOWLEDGE SENGEISH

IS S
Visitors 301 G REAT GREAT

BTAN

Exhibitors 15
Male 28%
Female 72%
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3. Workshops

(Full event programme in Appendix 2).

During the event a workshop programme for
parents and students was offered to all visitors
free of charge. A variety of workshops were
presented to address the interests of the
audience — including common popular topics
such as the application process to the UK
educational institutions, UK boarding schools,
Choosing A level subjects, UK further education
colleges, Applying to UK Universities through
UCAS, Breaking into Top Universities and
passing IELTS and IELTS / UKVI exams. All
session were translated into Russian for parent’s
convenience which was helpful for lively Q and A
sessions after the each workshop.

The workshop sessions were advertised on the

British Council website and through other media in advance. This allowed visitors to plan their visit
effectively and prepare their queries. Banners with the timetable of workshops were also placed in the
venue.

4. Market developments

Exhibitors noticed that Kazakhstani parents
are open to all possible study options for
their children (A-levels, 1B, Foundation) as
well as:

1. A good variety of parents, well informed
and interested
2. Many parents do planning well in

advance

3. Many good requests for Junior Summer
Programmes

4. Enquiries for very young students — 8/9
years old

5. More interest in Further Education as a
cost effective option

6. Financial concerns are an important
issue for many families.

A full report of visitors’ subjects of interest can be found in Appendix 4
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5. Visitor survey analysis

 The total number of Registration forms
completed was 301. This represents 100
per cent of the total number of visitors.
The total number of visitors was calculated
on the basis of completed online VRS
registrations (183) plus registration forms
completed at the events (118).

 In total, 100 Visitor Survey forms were
completed. This represents 33 per cent of
the total number of visitors.

* 97 per cent of visitors were satisfied with
the quality of the event and 96 per cent said
their expectations were met.

For more detailed visitor survey information, please refer to Appendices 3 and 4.

6. Exhibitor survey analysis

* A total of 13 Exhibitor Surveys were completed. This represents 93 per cent of the total number of
exhibitors.

* Most of the institutions came to the fair both for recruitment and for profile-raising purposes.

e 92 per cent of the exhibitors rated the exhibition as excellent and good.

< Exhibitors rated the British Council’s support before and during the exhibition as 4.8 out of 5.0.

* The length of the exhibition was rated by exhibitors as 4.7 out of 5.0.

* The Market briefing was rated by exhibitors as 4.8 out of 5.0.

More detailed information on the exhibitors’ survey can be found in Appendix 5
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7. Conclusions and follow up

Key findings and recommendations for the British Council (based on
exhibitor feedback)

The exhibitors were generally pleased with the level of English, number and quality of the students.
The online registration system worked well. Sixty-one per cent of exhibition visitors completed pre-
event registration online, with the remaining 39 per cent completing registration forms on the day of
the event.

Pre and after fair wrap-around activities should be added such as visits to international and local
schools, Alumni Nights and Regular student/parent interview sessions.

The agents networking event should be retained, with changes made to the format and structure.
Invite school directors, career advisers, company representatives to the fairs.

Event duration: 5 hours is the optimal event duration.

Key recommendations for UK institutions

Exhibitors should submit all exhibition registration documentation in line with the published
deadlines.

Exhibitors should undertake profile-raising activities, especially try digital campaigns as the cost
effective tool that ensures more reach and engagement in Kazakhstan before the event.
Marketing materials should be “localized” for more successful recruiting purposes: translated into
Russian/Kazakh, including photos of Kazakhstani students and their success stories.
Face-to-face marketing, personal connections are very powerful recruiting tools in Kazakhstani
marketing — thus personal visits to the country to meet and talk to parents are highly recommended.
Even though the parents are becoming more informed of study options and pathways in the UK
system still many aspects are unclear to them and needs more clarification to make informed
decisions. Thus “educating your market” approach is highly recommended — this could be done
through presenting at seminar slots during the fair, that will help UK institutions share up-to-date
information on changing landscape of the UK school system, the advantages of studying at UK
school and colleges, and any other useful information.
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Appendix 1: List of participating institutions

Alpha Omega College

Ashbourne College

Brockenhurst College

Cambridge Tutors College

Cardiff Sixth Form College

d'Overbroeck's

Earlscliffe

INTO University Partnerships

King's College London

10.

The Manchester College

11.

MPW College

12.

Tettenhall College

13.

Queen Ethelburga’s

14.

Queen’s College

15.

UCL (University College London)

International -

Courses Offered
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https://siem.britishcouncil.org/admin/commerce/exhibition-registration/registration-state-exhibition-overview/17064?width=500&height=500&inline=true#order-15535
https://siem.britishcouncil.org/admin/commerce/exhibition-registration/registration-state-exhibition-overview/17064?width=500&height=500&inline=true#order-14733
https://siem.britishcouncil.org/admin/commerce/exhibition-registration/registration-state-exhibition-overview/17064?width=500&height=500&inline=true#order-14149
https://siem.britishcouncil.org/admin/commerce/exhibition-registration/registration-state-exhibition-overview/17064?width=500&height=500&inline=true#order-15429
https://siem.britishcouncil.org/admin/commerce/exhibition-registration/registration-state-exhibition-overview/17064?width=500&height=500&inline=true#order-16173

Appendix 2:

Event programme

Date Time Activity

Friday/04/03/2016 18:00 — 20:00 Market and Logistic briefing, Q&A session at
British Council office

Saturday/05/03/2016 09:00 — 10:00 Stand Set-up

10:00 — 12:00 Networking coffee break with education
agents
12:00 - 13:00 Lunch
Exhibition. Parallel activities: seminars for
13:00 — 19:00 parents (9 seminars x 30 min each)

Sunday/06/03/2016 09:00 - 18:00 Face-to-face meetings with parents at British
Council office, admission tests (time slots to
be booked in advance).

Monday/07/03/2016 09:00 — 18:00 Face-to-face meetings with parents at British
Council office, admission tests (time slots to
be booked in advance).

Tuesday/08/03/2016 09:00 — 18:00 Face-to-face meetings with parents at British
Council office, admission tests (time slots to
be booked in advance).

Full programme of seminars for visitors to the exhibition:

Time Activity Overview
13:00-13:15 Opening ceremony
13:20-13:50 How to enter university Participants at this session, conducted by a
' ' UCL (University College London) representative of University College
Jane Skirving London, will be given an overview of what
universities look for from undergraduate
applicants and how to demonstrate this in
their application.
14:00-14:30 Choosing A level subjects and what | A-levels are the standard exam taken by
' ' life is like in the Sixth Form most school leavers in the UK. Join this
d’Overbroeck’s session to find out more about the exam
Alasdair MacPherson and which subjects to choose.
14:40-15'10 Applying to UK Universities through | Join this session to learn more about UCAS,
' ' UCAS the standard undergraduate application
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Earlscliffe
Tim Fish

route to UK universities. This system allows
students to apply from their country without
going to the UK. You'll find out how to apply
properly via UCAS.

What is a UK further education

This presentation explains what a further

British Council Kazakhstan

15:20-15:50 college and how does it fit into the education college is. Many UK nationals
UK education system? don'’t really understand what a college does
The Manchester College or what type of courses they
Judith Cooke offer. It is little wonder then that overseas
students and parents don’t understand what
a college can offer both at pre-university
and university level. This presentation aims
to resolve that confusion.
16:00-16:30 The benefits of studying in a small UK boarding schools offer a world-class
' ' UK boarding school education as well as excellent facilities and
Tettenhall College support to students. Participants at this
James Davies session will learn about the benefits of
studying at smaller boarding schools.
16:40-17:10 IELTS _ Join this session to learn about the
British Council Kazakhstan international IELTS exam format, the types
of tasks required of test takers, how to
prepare, how to register, and how to get the
best mark possible!
17:20-17'50 Breaking into Top Universities Advice for students on how to gain access
' ' Cardiff Sixth Form College to Russell Group Universities, including how
John Price-Thomas to write a personal statement and perform
well at interview.
18:00-18:30 IELTS / UKVI Join this session to learn about the

international IELTS UKVI exam format
required by UK Visas and Immigration, the
types of tasks required of test takers, how to
prepare, how to register, and how to get the
best mark possible!
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Appendix 3: Visitors’ survey results

1. I would recommend the British Council to my friends (on the scale of 1-10, where 1 is NO and 10 is

YES)
10 9 8 7 6 5 4 3 2 [ 1 0

85% 7% | 4% 2% | 0% | 0% | 0% [ 0% 0% (0% [0%

2. The event met my expectations:

Strongly agree Agree Neither Disagree Strongly disagree
68% 28% 4% 0% 0%

3. It was a high quality event:

Strongly agree Agree Neither Disagree Strongly disagree
65% 32% 4% 0% 0%
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Appendix 4: Visitor registration data analysis

1. Gender:
Male Female
28% 72%
2. Age:
11-20 21 -30 31-40 40 - 50 >50
30% 29% 38% 29% 6%
3. Expectto leave:
Expect to leave 2016
In less than 6 months 26%
In 1 year 50%
In 2 years 13%
11%

After 2 years

www.educationuk.org/kazakhstan




4. Motivation to study

High academic standard 28%
Competitive tuition fees 7%
Parent's decision 7%
Cultural environment 10%
Safe environment 5%
Friends and relatives there 1%
Wide variety of courses and Institutions 5%
International recognition of qualifications 8%
Travelling in many different Countries 6%
Scholarship offered 4%
Having a better job in my country 6%
Learning a foreign language 7%
Overseas work opportunities 6%

www.educationuk.org/kazakhstan
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Appendix 5: Exhibitors’ survey results

Total number of exhibitors: 14

Total number of received feedback questionnaires: 13

1. What was your main aim in coming?

Recruitment
Profile raising
Both

8%
0%
92%

2. What is your primary market interest in this event?

Primary education 7.7%
Secondary education 38.5%
A-level 69.2%
IB 0.0%
Foundation 46.2%
and squivalent | 7%
Undergraduate 7.7%
Postgraduate 7.7%
Pre-sessional English 23.1%
Summer courses 61.5%

3. What is your assessment of the visitors?

Number of the visitors

"Quality" of the visitors

Good 39% 62%
Average 39% 28%
Disappointing 22% 0%

4. Have you developed new links or built on existing feeder or agent relationships by coming?
67%
23%

Yes
No

5. Please give your overall assessment of the exhibition.

Excellent
Good

Average

23%
69%
8%
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Bad 0%
Very bad 0%

6. Please rate the following, with 1 being very bad and 5 being excellent:

British Council support before the exhibition 4.6

British Council support during the exhibition 4.9

Quality of the venue 4.8
Quality of the accommodation 4.6
Length of the exhibition 4.7
Value for money 4.3
Seminars programme 4.3
Briefing session 4.8

7. How likely are you to recommend the British Council to colleagues?

Very likely 69%
Likely 31%
Unlikely 0%
Very unlikely 0%
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Appendix 6: Marketing and Promotion

Social networks

Nasan Cxoanm Anmate!

BuicTaBka Wkon W konneprel BenukoBpuTaHui

5 mapTa ¢ 13.00 go 19.00

EpuTaHckuit COBET NPUrNAlLAST BCEX MENAKUAX NOCETHTE BeicTaBky
Lukon 1 konnempei BenukobpuTanuu 5 Mapta ¢ 13.00 4o 19.00 B oTene

Rixos. ... Eue

BbICTaBKa IIKOT 1 KOJieaKeli BeTHKoOpUTAHIH |

Hasaii Cxogum! AMMaTsl

EpuTaHcKwi COBET PUITALIZET B3C OCETHTS BHICTABKY LKOM M KOMISAAEH:

BEnUKOBPITAHII U YSHATE GOMbLIE © BOIMOKHOCTRX AN MOMYMEHUA ..

Hpasutca W KommenTaphit NogennToca

{0 BargayneT Bewranos v eLie 6

Print advertising

BobicTaBKy 0bpasoaHMA B AnMaTbl @@ BRITISH

NOCeTUT YHNBEPCUTET, BbiMYCHUKN

OUNCIL

KoToporo nonyyatoT Hobenesckie npemun

5 mapra B otene Rixos (An-
MaTbi) COCTOMTCA NepBan No
CYETY BLICTABKA LIKON M KON-
neppkei BenukoGputanun, Y
noceTMTenei BbiICTaBKkn GyaeT
BO3MOMMOCTH NOOBLATLCA €
npegcrasuTenamm 15 Tono-
Bbi.

COPACHO AaMHAIM HCENEROBAMIA
British Council Kazakhstan (5puTas-
ckwii coser) 3a 2014 ron, Benuko-
GpUTAHIA 3aHUMAET NepBoe MecTo
B 4iCNe CTPAN, KA KAZAXCTAHCKie
poauTeny oTnpasunu Gb €BouX
fAeted Ha nenysenne cpeanero of-
pasosanna. 3o nogreepawn 71%

npenaraloiX cpeHee

8
Kazaxcrame cornacHbi ¢ Tem, utobsi

KNOCTYNNeHNIO B Beaylwe
YHUBEPCHTETHI MUPA.

3ameTim, UTO B TeKyWHX KO-
HOMMUECKHX YCMOBUAX LIEMHOCTD
0BPaIOBANAR KAK AONFOCPOUNOI
MBECTULMH NOBBILIAETEA. 10 M-
dopmauin BpuTanckoro cosera,
3T NOATBEPKAAET M TOT GaKT, YT

Tamun sbicuee obpasosame. Kpowe
TOrO, GONBUKHCTEO PECOHABHTOR
OTMETURM, UTO CAMBIM BAKHEIM
$AKTOPOM, HAPABHE € YPOBHEN
NPECTIKa BbiGHPaRMOrD 338818,
ABNRETCAGE30NACHOCTL peGenka B0
Bpew NPCMUBAMMA U OBYuEHNS §
Apyroi crpane.

B Okehopa, Kanbpunx, Nownaok-
cKylo wkony skoHommkn u UCL
TpiteayT & ANMaThi i OiLMaNEHEE
npeacTaBuTeni uamenitoro UCL,
KOTOpbIil 8 CBOE BPEMA OKOHUMAK
wso6peTatens Anexcanap Benn v ne-
FenapHbii NonMTAK Maxamia Fatau.

Cambim MMEHUTIM YHACTHUKOM
cobuiua crawer Kingss College
London - 0AvH U3 BEAYUIHX Yt~
BEPCMTETOB MUPa, KOTOPBI BHEC
BOXHLIA BKNA] BO MHOKECTED Ha-
YuHBIX AOCTUXENMH, B3 KOTOPBIX
TPyAMO NpeACTaBITS Copementyio
KU3HB HANDHAMED, AECATL HENOBEK,
KOTOphie B CBOR BPeMA paBoTan
MM YHHAUC B KONNexe, Bl

110 3Tomy Nokaatenio, a Takxe no
KOnMUECTBY WK U KOMNeMKEd B

NONOKHTENbHER AHHAMMKA G HUCTY
KA3AXCTRHCKHX LIKONEHHKOR 1 CTy-
AeHTOR, NONYHIoWHX 06pasoeaHne
8 BpuTanin. W ofbACHRETER 3TO He
TOMbKO eHOMEHANEHOR NoNyAAp-
wocTuso Fappi NoTrepa.

WMCTBIX pafoHax,
3AMMMAET OHO U3 BEMYLLMX MeCT
& Mipe.

B UHCNE YUACTHHKOS NpeAcTo-
AUl BLICTABKM CTONT OTMETHTS
Cambridge Tutors College, koTopeii
FOTOBMT CTYAEHTOR K

yaocToens: H npesA.

BbiCTaBKa WKON W KonNe/Ked
BenukoBpTaHUN npoiteT

5 mapra 8 orene Rixos (Anmarsi)
Yacei paors: 13:00-19:00

Bee noppoSocT Ha caiite
Kz
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\\ sxodim
Rixos A

NOANHCATLCSA

759 oTMeToK <HpaBuTeA»

sxodim BbicTaska WKon U Konnempked
BenukoGpuTarim

5 mapra ¢ 13.00 20 19.00

BpuTanckii CoBET NPUrNaLIaeT Brex
HENAOLWIX NOCETHTL BLICTABKY LKORN U
konnenxei BenukoGpuTtatun 5 Mapra ¢
13.00 40 19.00 & oTene Rixos.

15 NpefCTaBNTENE PETHHIOBIX
y4eBHLIX 3aBeNeHM NeproHansHo
NPOKOHCYTITUDYIGT rOCTER
meponpuATHA. MoceTHTened xaet
NONE3HAR UHDOPMALIMA, UHTEPECHEIE
CeMUHaps! 0 NOCTYANEHAH 8 TONoBbIE
LKOMEI H KONNEAMH, 3 TaKxe
KTYANEHSIE HOBOCTH U3 NEpBLIX YK

Cpeaw scex noceTHTened, koTopuie

[obasbTe kommeHTapi

Education @

An education for life
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SPHTAHIHN
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Online promotion

FTep—— orn pemparen

N )

EWU3Hec&BNnacThb

& BUSINESS EVENTS

BbicTABKA LWKON W KONNeXeH
BenukoBpUTaHUK

BBICTABKA LUKOM U KONNEQMEN BENUKOEPUTAHUM

Social media competitions and various prize draws

IPS_.NOWLEL\)*, c
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Hasait Cxonum! ANMaTsl
BoiCTaEKa Wkon 1 Konne el BenuwoBpuTatim

(3 5 mapra ¢ 13.00 a0 19.00

BpuTakCHI] COBET NPHTBILAET BCEX KENAOUIX NOCETUTS BHCTABKY LIKON 1 Konnemueii BammkoSpiarii §
MApTa ¢ 13.00 20 19.00 & oTene Rixcs.
MoKa3aTh NONHOCTBD.

ik britishcouncil kz
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