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STUDY UK: DISCOVER UK, November 2016 , India exhibition

Study UK: Discover You exhibitions (previously known as Education UK exhibitions) are held each year
in November and February in India to showcase the wide range of study opportunities available in the
UK, a glimpse of student life in the UK and career prospects of a UK qualification.

The exhibitions provide UK institutions a platform for recruitment, brand building and also help UK
institutions develop and strengthen links with local education providers.

The November leg of the 2016 exhibition was held from 18 to 25 November; travelling to Delhi, Mumbai,
Kolkata, Ahmedabad and Lucknow. The exhibition attracted 2907 visitors across all five cities.

The footfalls at this year's exhibition recorded a drop of 31% in number of attendees.

This year's exhibitions marked the launch of the new Study UK: Discover You brand. The transition from
Education UK to Study UK: Discover You will be completed in India by March 2017, however all
exhibition collaterals showcased the new brand and received good feedback from delegates for its
vibrant design.

The exhibition briefing and pre-exhibition reception was successfully delivered at the Delhi British
Council office a day before the start of the exhibitions. The evening was graced by over 300 guests that
included over 90 delegates and local institutional contacts and education consultants.

The exhibitions in the cities of Ahmedabad and Lucknow were re-introduced after a gap of a few years.
Ahmedabad exhibition was last held in 2011 while a Lucknow exhibition was last held in 2014.

The exhibition in Ahmedabad attracted 463 students and had extremely positive feedback from 14 UK
institutions, details of which are covered in the report. The Lucknow exhibition attracted 203 visitors
recording a drop of 60% as compared to visitors at the 2014 exhibition.

Last year we introduced a new feature to the exhibitions - QR codes for Institution prospectuses which
allowed students to scan the QR code at the entrance of the exhibitions and download the prospectuses
of the institution/s of their choice directly to their mobile phones. This feature garnered positive feedback
at the exhibitions in 2015-16 and we continued the same at the November 2016 exhibitions.

We showcased a video wall at each exhibition venue that displayed videos sent by UK institutions on a
loop. This provided a virtual tour of the student life in the UK to all visitors.

Officers from UK Visas an Immigration (UKVI) were present at each exhibition and delivered seminars in
Delhi, Mumbai and Kolkata. The UKVI officer addressed first hand queries and spoke to various
students at the dedicated UKVI stall at the exhibition cities. Student visa queries are sensitive and
requires responses from experts which is why we aim to connect students with visa officers through the
exhibition platform.

Additionally there was representation from IELTS and Chevening Scholarship teams across alll
exhibition cities. The Kolkata exhibition also showcased the exciting Mix the Play offer where visitors
could direct their own Shakespeare play using an interactive online platform.

The GREAT scholarship booklet for 2017 was distributed to each student that attended the exhibition.
198 GREAT education scholarships in partnership with 40 UK universities were on offer

Media and press interactions and engagements were organised in Delhi, Lucknow, Kolkata and
Ahmedabad. List of exhibition coverage and media interaction is covered in annexure.

This report will provide insight on the visitor profile, subject areas of interest, enquiry trends and the
marketing activities that were undertaken to promote the exhibitions. The findings of this report will help
UK institutions consolidate recruitment opportunities in India.
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This report includes:
Introduction - Page 2

Highlights - Page 3
Visitors profile — Page 5
Marketing - Page 9
Exhibitors Feedback - Page 16
Visitors Feedback - Page 19

Future Steps - Page 23

Appendix: List of exhibitors, city wise advertising - Page 24

Summary of the exhibition logistics and number of attendees

Venue British Council - Delhi
19 November 2016
Opening hours 1300 to 1700 hours
Number of attendees 927
Venue The Leela — Mumbai
21 November 2016
Opening hours 1400 to 1900 hours
Number of attendees 504
Venue The Gateway Hotel -
Kolkata
23 November 2016
Opening hours 1300 to 1800 hours
Number of attendees 810
Venue British Council, Ahmedabad
26 November 2016
Opening hours 1200 noon to 1700 hours
Number of attendees 463
Venue Piccadilly , Lucknow
23 November 2016
Opening hours 1200 noon to 1700 hours
Number of attendees 203
Comparison of visitor numbers from last year’s exhibition
2015 2016
4253 2907

WAL
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A number of seminars were held on various specialised topics, the numbers of attendees

STUDY UK: DISCOVER UK, November 2016 , India exhibition

for each seminar are listed as below

VENUE SEMINAR TOPIC No of attendees
Delhi
British Council Resource Efficient Manufacturing 12
Student visas 37
Organisational Behaviour and Occupational
Psychology 28
MBA studies in the UK 42
IT & Engineering studies in the UK 8

VENUE SEMINAR TOPIC No of attendees
Mumbai
The Leela Resource Efficient Manufacturing 7
Student visas 41
Organisational Behaviour and Occupational
Psychology 20
Business studies in the UK 26
Engineering studies in the UK 14
VENUE SEMINAR TOPIC No of attendees
Kolkata Resource Efficient Manufacturing

Gateway Hotel 25
Careers on humanities and social sciences with
a UK degree 36
Student visas 42
Engineering studies in the UK 32
IELTS 30

www.britishcouncil.org/siem
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Key highlights and analysis from the visitor registration data:

e At the exhibitions there were more male visitors than female, except in Kolkata where
the male to female visitors were almost at par.

¢ Maximum registrants to the exhibition were in the age range of 21 to 30 years except
Mumbai where there were more registrants in the age range of 11 to 20 years. This
could be an indication that the demand for undergraduate courses are higher in
Mumbai as compared to other cities

e Interms of visitor profile by current occupation — 83% visitors at the Mumbai
exhibitions were ‘students’ followed by 79 % visitors in Ahmedabad , 75% in Lukcnow
and 73% in Kolkata.

¢ Interestingly at the Delhi exhibition 23% visitors were ‘working professionals’ followed
by 15% visitors’ in Kolkata. Another new aspect worth noticing is that in Kolkata 8%
registrants were looking to study professional qualifications in the UK. This could
indicate a new emerging trend that in Kolkata the demand for professional courses is
higher than other cities.

e 53% visitors at the Mumbai event enquired after Undergraduate courses followed by
27% in Delhi and 26% in Ahmedabad.

¢ In Kolkata 47% visitors were looking for PG courses followed by Lucknow at 41% and
Ahmedabad at 36%. Delhi had the highest enquiries for MBA courses with 13%
visitors enquiring about the same.

¢ Business and Engineering were the most popular subjects across all exhibition cities .
However there was an increase observed in enquiries for the subjects areas of
‘Humanities’ and ‘Health and Medicine’ courses.

e Lucknow had the highest enquiries for scholarships with 63% visitors enquiring for the
same followed by Kolkata

e Most of the visitor to the exhibition got to know about the event through ‘Newspaper
adverts’ followed by ‘information sent by the British Council’ and ‘the promotion done
on various internetmedia’.

November 2016 - Exhibition registrants by age
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November 2016 - Exhibition registrants by gender

= Male m®mFemale

60.23% 64.42%
.23%
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November 2016 - Exhibition registrants by current occupation
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November 2016 - Exhibition registrants by Level of Study (in %)

Professional | Vocational | Pre- .
uG PG MBA ggzrrtses /Employment | and university E?]Zr"r;h ggﬁggln 9
qualifications | technical academic
27.30 35.83 13.18 5.69 5.12 3.79 3.51 4.27 1.33
Delhi
53.48 29.48 9.30 1.68 1.68 2.13 1.57 0.67 0
Mumbai
20.39 47.49 11.45 4,75 8.24 2.65 1.68 2.09 0.28
Kolkata
26.43 36.88 11.83 6.51 5.33 4.93 4.34 2.56 0.99
Ahmedabad
23.87 41.89 11.71 450 9.01 3.60 1.80 2.25 1.35
Lucknow
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November 2016 - Exhibition registrants by sources of funding
m Self / Family / Relatives / Friends m Scholarship = Company / Organisation
87.57%

62.05% 67.44% 63.41%

44.88% 47.35%

24.09% 30.23%

10.32%
0.40% . . 0%

Delhi Mumbai Kolkata Ahmedabad Lucknow

November 2016 - Exhibition registrants by Subject Area (in %)
Delhi Mumbai Kolkata Ahmedabad Lucknow
Agriculture and related subjects 1.25 5.56 1.18 2.27 1.14
Applied and Pure Sciences 3.99 8.68 7.05 4.89 5.32
Architecture, Building and Planning 2.11 10.63 0.94 3.32 2.66
Business and Administrative Studies 15.10 20.10 11.75 10.30 13.69
Computer and Mathematical Science 7.20 10.05 6.46 6.81 4.94
Creative Arts and Design 6.65 5.46 6.23 9.08 5.70
Education and Training 3.44 1.46 2.70 2.44 2.66
Engineering and Technology 11.35 8.39 13.63 19.55 9.89
Health and Medicine 6.03 4.88 5.88 5.06 6.46
Humanities 11.11 5.37 15.04 9.08 11.03
Law 7.12 3.51 5.52 3.66 3.42
MBA 13.46 8.29 12.46 13.09 12.55
Hair, Beauty and Personal Care 0.86 0.39 0.24 0.70 0.38
Social Studies and Communications 5.87 4.68 7.29 5.76 15.2
Travel, Tourism and Hospitality 4.38 2.54 2.82 3.84 4.94

Traditionally Business and Engineering courses have been popular amongst Indian students. However
this year we have observed that the students enquiring for Social studies and Health and Medicine have
increased as compared to November 2015 exhibitions statistics.

www.britishcouncil.org/siem
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November 2016 - Exhibition registrants by other top 10 preferred countries of study(in%)

Delhi Mumbai Kolkata Ahmedabad Lucknow
Australia 10.06 16.92 8.70 10.20 10.55
Canada 10.52 9.95 8.22 13.04 9.67
France 3.86 2.60 5.84 2.63 3.52
Germany 5.93 5.74 8.70 6.94 5.71
Italy 2.30 1.38 3.29 2.10 2.20
Netherlands 2.76 1.30 3.10 2.21 1.54
New Zealand 4.09 2.45 414 494 4.62
Singapore 6.25 4.21 6.27 4.63 5.71
UK 31.7 36.37 30.19 29.97 34.29
us 15.76 15.24 12.29 18.30 15.82

The student visitors that attended the exhibitions chose the UK as the top country of priority for
further education followed by other popular choices like the USA, Canada and Australia.
Singapore and New Zealand seems to have garnered an increase in interest from Indian

students.

November 2016 - Exhibition registrants by sources of information about the exhibition (in%)

Delhi Mumbai Kolkata Ahmedabad Lucknow
Newspapers 27.18 19.20 33.04 37.90 54.44
Internet 16.17 7.97 9.67 8.31 7.78
British Council 32.22 41.30 27.83 13.20 5
Radio, TV 1.15 1.21 3.27 1.47 13.33
Email 1.26 2.78 417 3.67 0
Poster 1.61 0.72 1.34 1.96 0
Friend and relative 7.91 4.83 6.55 9.54 8.89
Fliers 0.34 0.24 0.30 0 0
Student's association 1.15 1.57 0.15 0 0
Newsletter 0.57 0.36 0.45 0.24 0
University, Teacher 7.80 6.16 9.97 21.03 6.67
Embassy and consulate 0.46 0 0 0 0

Newspaper adverts , British Council and Internet promotion were the most popular mediums of

information for student visitors at the exhibition

www.britishcouncil.org/siem
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Marketing

The Study UK : Discover You November exhibitions were promoted widely to create awareness
and generate interest for prospective students to attend the exhibitions and ensure maximum
participation from the right audiences.

Promotion was done via print advertising and online engagement.

Print advertising: a total of 49 adverts were released across 45 newspapers (combination of
main + supplement) across the five exhibition cities. Details of city wise print media plan and
outdoor promotion is available in annexure on page no 24

Additionally, media interactions were arranged before the Delhi, Kolkata, Ahmedabad and
Lucknow exhibitions via press briefings and one-on-one interviews with senior staff of British
Council.

Details of listings in each exhibition city before the start of the exhibiitons:

Delhi

Sno | Date Publication Headline Circulation
1 17-Nov DNA Studying in UK 5,60,134
2 17-Nov | Deccan Herald Discover UK Exhbition 2,04,806
3| 17-Nov | Free Press Journal Engagements 1,31,000

Kolkata
S
No | Date Publication Headline Circulation
The Times of
22-Nov | India UK Rolls our £1M scholarships 2,81,495

£1M scholarships for India students going to
22-Nov | Hindustan Times @ UK varsities 50,000

22-Nov | Millenium Post British Council to hold education fair on Nov 23 20,000
Study UK: Discover You Exhibition to be held
22-Nov | Prayag for city students 10,000

British Council organises student
22-Nov | Prabhat Khabar exhibition 69,268

British Council announces Great
22-Nov | Samagya Scholarships 12,000

Study UK: Discover You exhibition from the
22-Nov | Rajasthan Patrika @ 23rd 52,000
Akhbar — e — British Council organises student
22-Nov | Mashrique exhibition 10,000
23-Nov | The Telegraph Education Exhibition 3,47,933

The Times of
23-Nov | India NIE UK Education Fair in city 30,000

UK Scholarships of 1 million pounds for India
23-Nov | DNA students 5,60,134
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PTI

The Times of
India

Hindustan Times

Business Standard

The Indian Express

Deccan Herald

India Today

19 23-Nov Career India

20 23-Nov | Behind Woods

Lucknow
S
\[e} Date

23-Nov
23-Nov
23-Nov
23-Nov

23-Nov

23-Nov

www.britishcouncil.orQ

Publication

Hindustan
Times

DNA
Dainik Jagran
Amar Ujala

Navbharat Times

Hindustan

Rahat Times
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Kolkata Online

UK Scholarships of 1 million pounds for
Indian students

UK rolls out £1m education
scholarship

UK scholarships of £ 1 million for
Indian students

UK scholarships of 1 million pound for Indian
students

UK Government offers scholarships of Rs
85.1 crore for Indian students

UK scholarships of 1 million pound for Indian
students

UK scholarships of 1 million pound for Indian
students

UK Offers 1 Million Pound
Scholarships To Attract Indian
Students

UK scholarships of 1 million pounds for
Indian students

Headline

British Council announces
scholarship for students

Exhibition on 25
Scholarship announcement

13 British Universities will be at the capital on
25th

Insights on studying at UK
universities

Announcement of British
Scholarships

British Council announced 'Great Scholarship
2017’ for Indian students

10

1,35,000

1,83,42,000

4,50,000

1,30,000

85,000

45000

150000

Circulation
50000
16800
27600
60000
30400

38000




Ahmedabad

S
\[o}

1
2

Date
23-Nov
23-Nov
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Publication
The Times of India
DNA

Divya Bhaskar

Nav Gujarat Samay
Divya Gujarat
Gujarat No Beli
Prabhat

Gujarat Pranam

Jai Hind

Karnavati Express

Newspoint
Newsline
Sidha Samachar

Satellite Samachar

Tapobhoomi

Western Times
Western Times

Suryakal

Lokprem

Standard Herald

Sandesh

Guijarat Vikas

Headline
British Council to offer 198 scholarship
Up for grabs: UK Scholarship

198 different scholarships for
students who wants to go UK for
their studies

British councils announced more

than 190 scholarships for Indian
students

British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad

British Council announces GREAT
Scholarships India 2017 in Ahmedabad

British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad

British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad

British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad

British Council announces GREAT
Scholarships India 2017 in Ahmedabad
British Council announces GREAT
Scholarships India 2017 in Ahmedabad

British Council announces GREAT
Scholarships India 2017 in Ahmedabad

British Council announces GREAT
Scholarships India 2017 in Ahmedabad

Circulation
75000
65000

450000

35000

45000

20000

85000

40000

175000

55000

25000

18000

14000

25000

40000

42000

18000

22000

44000

110[0]0)




Examples of Print adverts

STUDY UK
DISCOVER YOU

Learn about studying and living in the UK
from over 55 institutions.

Free entry Pra-ragister for express entry ot

19 November ‘www.edueationuk.erg/india/articles/

1pm - 6pm november-2016-exhibitions

I Rt ‘or register on the day

ul .
KG Mara, Me: ;  For further information contact:
17 KG Marg, New Defhi Fo7 fesiggbing s
delhi.enquiry@in. britishcouncil.arg
GREAT
= el

STUDY UK
DISCOVER YOU

Learn about studying and living in the UK
from over 10 institutions.

Free entry Pre-register for express entry at
25 Novermnber W, ienuk_erg/india/arti
12pm - Spm 2016-exhibitions or register on the day

The Piccadily, Sector B, For further information contact:
Bl B Kaidt ‘0120 6684353 + 0120 4569000
Lucknow 2 delhi.engquiry@in.britishcouncil.org

IO
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u @rfmhCoonci Indis ©

' BritishCouncil India & \We're all set to bring the best of UK

Uinilvarsitios lo your city, More horg!
West india Director @SharonMemis & British SR AL IORRA SCtsly NI
Deputy High Commissioner @ 0HC GeoffWain
addressing the press before #5tudyUKEX2016
in Ahmedabad.

&8 BERITISH
LN

STUDY UK EXHIBITION

MUMEA| - 21 NOVEMBER
OLKATA - 13 RONEMSER
NOWEMBER

2o NUWVEMULR

HANE YOl REGISTERED ¥YET?

#StudyUKEX20E

u BritishGouncil India n BrtshCounci india &
inBritish N

Get a chance to meet representatives from UK
; Universities & know more about courses &
Ahmedabad. Here are a few glimpses from the procedures bit.ly/2eUd8XA #StudyUKEX2016
exhibition.

Over 450 students visited #StudyUKEX2016

BRITISH
COUNCIL

STUDY UK EXHIBITION

DELHI- 19 NOVEMEER
MUMBAI - 21 NOVEMBER
KOLKATA - 23 NOVEMBER
LUCKNOW - 25 NOVEMBER
AHMEDABAD - 25 NOVEMBER

#5tudyUKEX2016

www.britishcouncil.org/siem
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British Council india

Uy HOOSUR vOrerled 7 @ o

Choose ¥om one of ihe bes! UK instutions. Fnd out more about The
parmcipating universiies at the Study UK Exhibilion happening i your ciy
NP OB Ay 2ei MIBNA, # STy UKEXD 1

ASPIRE TO
STUDYINA
UK UNIVERSITY2?

#FStudyUKEX201¢

' Brnsh Counc ndia
t Bl T L - .

A chance o meel regresentalives rom UK Unsversilies and know mone
ADOU! avaRabie COUMse, APPACANIONE procedures and CNOWShigs
Regnier now hilp 0DE h/2eUa8A rStudy LIKEXC0TE

“ BRITISH
COUNCIL

STUDY UK EXHIBITION

19 NOVEMBER
21 NOVEMBER
A" 273 NOVEMBER

15 NOWEMBER

#Study UKEX201¢
== |

Delhi

Mumbai

Kolkata

Lucknow

Ahmedabad

Generic

Impressions
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Medium Impressions All Clicks

Facebook 950,944
Google AdWords 196,111

Display 980,692
Total 2,127,747

www.britishcouncil.org/siem
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Delhi | Mumbai | Kolkata | Lucknow | Ahmedabad | Average
(Input figures in percentage)
How would you rate the duration of the event
Too long 2 10 0 23 0 7
Just right 91 87 92 62 100 86
Too short 4 2 0 0 0 1
Blank 3 1 8 15 0 5
What were your objectives for coming
Recruitment 16 15 16 8 21 15
Profile raising 5 5 16 0 0 5
Both 75 78 58 85 72 74
Blank 4 2 10 7 7 6
What is the assessment of the visitors to your desk
Good number
and good
quality 45 24 80 0 50 40
Good quality
only 24 45 4 80 7 32
Good number
only 16 4 0 0 43 13
Disappointing 9 25 8 20 0 12
Blank 6 2 8 0 0 3
Please give your assessment of the exhibition in terms the below
i. Promotion of the event
Very Good 16 5 32 8 7 14
Good 47 44 60 8 71 46
Satisfactory 13 18 0 38 15 17
Unsatisfactory 2 22 8 39 0 14
Blank 22 11 0 15 7 11
ii. Branding at the event
Very Good 24 15 36 8 7 18
Good 43 49 48 8 71 44
Satisfactory 15 20 8 38 14 19
Unsatisfactory 0 3 0 39 0 8
Blank 18 13 8 10 8 11
iii. Overall exhibition
Very Good 11 5 40 0 7 13
Good 54 39 56 0 79 46
Satisfactory 16 36 0 23 0 15
Unsatisfactory 4 9 0 62 7 16
Blank 15 11 4 15 7 10

www.britis
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Delhi | Mumbai | Kolkata | Lucknow | Ahmedabad Average
(Input figures in percentage)

Please give us your views on the innovations made at the exhibitions this year

i. QR codes
Very Good 11 7 16 0 14 10
Good 31 38 32 8 22 26
Satisfactory 0 6 4 31 7 10
Unsatisfactory 2 2 4 3 0 2
Blank 56 47 44 31 57 47

ii. Video wall
Very Good 0 13 16 0 7 9
Good 0 31 40 8 29 27
Satisfactory 0 9 4 31 7 13
Unsatisfactory 0 2 0 3 0 1
Blank 0 45 40 31 57 43

How would you rate the support to your business needs provided by the
British Council
i. Before the event
Very Good 15 20 24 8 14 16
Good 54 58 52 8 79 50
Satisfactory 11 13 5 7 0 7
Unsatisfactory 0 0 0 46 0 9
Blank 2 9 20 31 7 14
ii. During the event
Very Good 15 22 28 0 22 17
Good 47 45 44 15 71 44
Satisfactory 18 15 4 8 0 9
Unsatisfactory 2 0 0 46 0 10
Blank 18 18 24 31 7 20
Did the exhibition meet your expectations
Agree strongly 4 2 28 0 8 8
Agree 65 44 68 0 78 51
Disagree 11 42 0 46 14 23
Strongly
Disagree 2 4 0 31 0 7
Blank 18 8 4 23 0 11
Overall, the exhibition was a high quality event
Agree strongly 9 2 28 0 7 9
Strongly 65 56 60 0 86 53
Disagree 11 29 0 46 7 19
Strongly
Disagree 0 4 4 31 0 8
Blank 15 9 8 23 0 11
| have acquired knowledge about the market from participating at the

exhibition
Agree strongly 11 5 4 0 14 7
Strongly 58 49 80 23 86 59
Disagree 11 29 0 23 0 13
Strongly
Disagree 2 4 8 31 0 9
Blank 18 13 8 23 0 12
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Delhi | Mumbai | Kolkata | Lucknow | Ahmedabad | Average
(Input figures in percentage)
How was this exhibition compared to last year
Much better 3 0 8 0 0 2
Better 21 7 28 0 21 15
Same 25 15 28 0 8 15
Waorse 9 25 0 0 0 7
Much worse 2 5 0 8 0 3
Didn’t attend 22 38 24 69 50 41
Blank 18 10 12 23 21 17
Did you book the hotel and internal travel through our recommended
travel agents
Yes 15 13 16 15 29 18
No 65 73 72 54 71 67
Blank 2 14 72 31 0 24
Would your institution consider attending a similar event next year
Yes 51 20 68 0 57 39
No 0 7 0 23 7 7
Undecided 33 62 28 46 36 41
Blank 16 11 4 31 0 12

4 N

Some key highlights from exhibitors feedback:

e Most exhibitors felt that the exhibition duration was just right across all exhibition cities
except in Lucknow, wherein 23% exhibitors felt that the exhibition was too long.

¢ The Ahmedabad exhibition was successful for all institutions that participated. 86%
delegates felt that the Ahmedabad exhibition was a high quality event while100%
delegates have mentioned that they have acquired market knowledge and intelligence
about the city by participating at the Ahmedabad exhibition

e The feedback received for the Kolkata exhibition reflects that 68% delegates would like to

\ come back to the city to attend the exhibition next year /

Generic comments by delegates:
o ‘| really like the new branding - very vibrant. | support the QR codes and video wall’

e ‘There is a demand for some specialist courses, computer animation and visual
effects seems to be a popular choice. Media and journalism, especially broadcast
journalism seems to be an area that is picking up’

WwW x /
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Delhi

| Mumbai | Kolkata | Lucknow | Ahmedabad | Average

(data in percentages)

Did you get all the information you were seeking

Yes 92 95 84 100 92 92.6
No 8 5 11 0 7 6.2
Blank 0 0 5 0 1 1.2
Will you be making an application to the UK now
Yes 60 59 31 54 47 50.2
No 38 36 60 43 47 44.8
Blank 2 5 9 3 6 5
The Exhibition met my expectations

Strongly agree 31 34 25 24 18 26.4
Agree 59 60 58 38 67 56.4
Neither 7 4 7 0 11 5.8
Disagree 2 0 6 8 1 3.4
Strongly

disagree 1 1 0 0 1 0.65
Blank 0 1 4 0 2 1.4

Overall, the exhibition was a high quality event

Strongly agree 35 39 23 35 24 31.2
Agree 56 54 67 60 61 59.6
Neither 7 3 1 5 11 5.4
Disagree 1 0 0 0 2 0.6
Strongly

disagree 1 1 0 0 0 0.4
Blank 0 3 9 0 2 2.8

| have acquired knowledge about UK education from attending the
exhibition

Strongly agree 34 37 23 27 20 28.2
Agree 58 53 67 65 64 61.4
Neither 5 4 2 8 10 5.8
Disagree 2 1 1 0 2 1.2
Strongly

disagree 1 1 1 0 1 0.8
Blank 0 4 6 0 3 2.6

Your understanding of what the UK has to offer as a place to study

0 2 1 0 0 1 0.8
1 1 0 0 0 2 0.6
2 2 1 2 0 0 1
3 3 2 2 8 0 3
4 4 2 4 0 8 3.6
5 10 10 7 3 12 8.4
6 8 10 13 11 19 12.2
7 23 21 17 24 17 20.4
8 22 26 24 27 19 23.6
9 14 13 12 11 14 12.8
10 11 13 13 16 4 114
Rlanle n 1 A n A 22
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| | Delhi | Mumbai | Kolkata | Lucknow | Ahmedabad | Average
(data in percentages)

7 Your perception of the attractiveness of the UK as a place to study
0 2 1 0 0 1 0.85
1 1 1 0 0 1 0.60
2 2 2 1 5 2 2.30
3 1 0 2 0 3 1.20
4 4 4 1 8 5 4.40
5 7 5 8 0 11 6.20
6 13 8 7 11 13 10.40
7 18 21 14 19 21 18.60
8 23 25 25 24 18 23.00
9 15 20 17 16 13 16.20
10 14 12 21 17 7 14.20
Blank 1 5 0 5 2.20

8 Your intention to study/have your child study in the UK
0 2 2 3 3 1 2.20
1 1 2 0 3 1 1.40
2 1 1 4 0 3 1.80
3 2 3 3 0 4 2.40
4 2 2 7 5 6 4.40
5 12 4 8 11 6 8.20
6 7 11 23 5 7 10.60
7 17 13 12 6 20 13.60
8 17 23 16 32 19 21.40
9 19 14 8 16 10 13.40
10 20 16 9 19 12 15.20
Blank 0 9 7 0 11 5.40

9 How would you rate the quality of service/s you have received
Excellent 39 47 27 35 34 36.40
Good 51 48 58 49 55 52.20
Average 8 4 12 13 7 8.80
Bad 1 0 0 3 1 1.00
Very bad 1 0 0 0 0 0.20
Blank 0 1 3 0 3 1.40
Have you taken part in any of the following activities organised by the British Council in the last 12

10 | months
Education UK
Exhibition 19 17 13 19 16 16.80
IELTS 10 10 20 3 17 12.00
Education UK Briefing 3 3 8 2 3 3.80
No 61 62 54 46 60 56.60
Others 7 2 4 30 1 8.80
Blank 0 6 1 3 2.00
11 Did you find the UK Institution QR codes useful

Strongly agree 13 7 12 14 10 11.20
Agree 58 42 54 32 40 45.20
Neither 25 35 19 46 34 31.80
Disagree 3 3 3 3 1 2.60
Strongly disagree 1 1 2 5 2 2.20
Blank 0 12 10 0 13 7.00
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| | Delhi | Mumbai | Kolkata | Lucknow | Ahmedabad | Average
(data in percentages)
12 Did you attend any of the subject seminars
Yes 32 27 24 NA NA 27.67
No 62 67 67 NA NA 65.33
Blank 6 6 9 NA NA 7.00
13 Did you find the seminar useful
Extremely
useful 14 13 12 NA NA 13.00
Useful 26 25 25 NA NA 25.33
Average 7 3 11 NA NA 7.00
Bad 1 0 0 NA NA 0.33
Very bad 0 0 4 NA NA 1.33
Blank 52 59 48 NA NA 53.00
14 Did you attend the students visa seminar
Yes 20 21 18 NA NA 19.67
No 72 72 75 NA NA 73.00
Blank 8 I 7 NA NA 7.33
15 Did you find the seminar useful
Extremely
useful 9 11 7 NA NA 9.00
Useful 18 15 18 NA NA 17.00
Average 6 2 4 NA NA 4.00
Bad 1 0 0 NA NA 0.33
Very bad 0 0 3 NA NA 1.00
Blank 66 72 68 NA NA 68.67
0
16 Did you meet the officer at the UK Visas and Immigration stall?
Yes 36 47 30 32 34 35.80
No 52 43 62 38 59 50.80
Blank 12 10 8 30 7 13.40
17 Did you find the information you received useful
Extremely
useful 14 13 13 16 11 13.40
Useful 29 28 24 32 50 32.60
Average 5 6 5 14 11 8.20
Bad 2 0 0 3 0 1.00
Very bad 0 0 0 0 0 0.00
Blank 50 53 58 35 28 44.80
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British Council

Some delegates at the Study UK exhibition in Delhi provided feedback for a venue
change and suggested to move the Delhi exhibition from the British Council premise to a
neutral venue i.e. hotel (like all other Study UK: Discover You exhibitions). Though the
British Council Delhi premise has a strong brand presence and is well known amongst
the student population there was substaintial feedback to move the Delhi exhibition to an
external venue. We will be working towards a solution and move the Delhi exhibition to a
mutually beneficial venue for the students and delegates for the February 2017
exhibition.

Few delegates faced issues with Wi-Fi connection at the Delhi exhibition. The same was
addressed and resolved. Few delegates have also requested for free Wi-Fi for more than
one device. We will be evaluating the option for future exhibitions.

At the November 2016 exhibition, there was an overall drop of 31% in the number of
attendees. The highest drop was in the city of Lucknow followed by Mumbai. We carried
out extensive marketing and publicity for the Lucknow exhibition and also gained local
market intelligence through local schools, higher education institutions and agents and
re-entered the Lucknow market after a gap of two years after positive feedback about the
UK education market amongst prospective students. For the future we shall carry out
more student facing events in the city to regain the student interest for UK education.
Like Lucknow, we organised the exhibition in Ahmedabad after a gap of two years. The
exhibition was extremely well received and had very good feedback from the delegates.
There was mixed feedback from delegates about the trend of queries where some
delegates felt that there were more UG course queries while few delegates felt that the
queries were more for PG courses. We will focus to enhance the existing interest in the
UK market and conduct more events to help students be more aware about benefits of
studying in the UK and the post study global opportunities.

The exhibition in Kolkata garnered positive feedback from all delegates. The display of
branding at the venue was appreciated and it was suggested to use the same sort of
branding across all exhibition venues.

UK Institutions

This year a large number of delegates have given feedback that the agent fairs that are
held along side the exhibitions are hampering student numbers to the exhibitions. Agent
exhibitions are held alongside the Study UK: Discover You exhibitions for many years
and it has impacted the number and quality of students visiting our fairs. From the last
few years British Council has been advising UK institutions to seek minimum agents
support at the exhibitions. This will enhance the brand value of UK, and it shall also
ensure that numbers at the exhibition remain consistent and do not decline.

We have observed increase of student interest in new subject areas like Social Sciences
and Psychology. The upcoming subject trends indicate that Indian students are looking at
other subjects other than the traditional Management and Engineering courses and UK
institutions should proactively speak about other courses as well. UK institutions can look
at subject trends from this report or can analyse data collected at the stall to get more
information on newer subject trends.

We advise UK institutions to work proactively with their successful alumni so that they
can act as institution brand ambassadors to promote UK education and the institution.
Alumni should be involved at exhibitions ,alumni can chat with prospective alumni
through digital and social medium.

www.britishcouncil.org/siem

© 2013 British Council. All rights reserved.
This document may not be amended, copied or distributed without express written permission.

22



STUDY UK: DISCOVER UK, November 2016 , India exhibition

List of Exhibitors (Alphabetical Order):

ST Name of Institution ST Name of Institution
Nos. Nos.

1 Abertay University 37 London South Bank University

2 Aberystwyth University 38 University College London

3 ' _ 39 Mapche_ster Metropolitan
Arts University Bournemouth University

4 University of the Arts London 40 | The University of Manchester

5 Aston University 41 Middlesex University

6 Bath Spa University 42 Navitas-UK

7 The University of Bath 43 Newcastle University

8 Bangor University 44 | University of Northampton

9 University of Birmingham 45 Northumbria University Newcastle

10 | Birmingham City University 46 | The University of Nottingham

11 | University of Bolton 47 | Plymouth University

12 | Bournemouth University 48 University of Portsmouth

13 _ _ 49 Qu_een Margaret University,
BPP University Edinburgh

14 | University of Bristol 50 | Queen Mary University of London

15 | Brunel University, London 51 | Queen's University Belfast

16 | Cardiff University 52 University of Reading

17 | City, University of London 53 Regent's University London

18 | Cranfield University 54 | University of Roehampton

19 | University for the Creative Arts 55 | Royal Agricultural University

20 _ _ 56 Royal Holloway, University of
The University of Dundee London

21 | The University of Edinburgh 57 | St Mary’s University, London

22 | University of Essex 58 | SOAS University of London

23 | University of Exeter 59 | Sheffield Hallam University

24 | The Glasgow School of Art 60 | The University of Sheffield

25 | University of Glasgow 61 University of Southampton

26 | Goldsmiths, University of London 62 | Staffordshire University

27 | Imperial College London 63 | University of Strathclyde

28 | University of Kent 64 | University of Sunderland

29 | King's College London 65 | University of Surrey

30 | Kingston University 66 University of Sussex

31 | Leeds Beckett University 67 | Teesside University

32 | Leeds Trinity University 68 | UCAS

33 | University of Leeds 69 University of Warwick

34 | University of Lincoln 70 | University of the West of Scotland

35 | Liverpool Hope University 71 University of Westminster

36 | London Metropolitan University 72 | York St John University




STUDY UK: DISCOVER UK, November 2016 , India exhibition

Delhi

Print advertising: 9 newspapers insert for duration of 7 days. Details as follows:

Publication Edition Language | Circulation No of Dates of

(in *000) insertions | Insertions
Times of India Delhi/NCR | English 1250 2 12 Nov, 15
Main Nov
HT City Delhi/NCR | English 1150 3 13 Nov, 17

Nov, 19 Nov

HT Education Delhi/NCR | English 1150 1 16 Nov
Education Times Delhi/NCR | English 1250 1 14 Nov
Delhi Times Delhi/NCR | English 1150 1 18 Nov
Hindustan Times Delhi/NCR | English 1150 1 18" Nov
Main

Radio: Radio Mirchi and Red FM ( activity carried out for 5 days with 10 spots per day )

Outdoor: Poster campaigns, Roadshows and leaflet distribution was done outside 40 local
institutions

Other: 500 physical posters and 30000 flyers sent across to 200 local schools and 160 colleges
Mumbai

Print advertising: 11 newspapers insert for duration of 8 days. Details as follows:

Publication Edition Language | Circulation | No of Dates of
(in *000) insertions | Insertions
Times of India Mumbai English 847 2 18 Nov, 21
Nov
Economic Times Mumbai English 231 1 16 Nov
Navbharat Times Mumbai Hindi 133 1 20 Nov
Maharashtra Times Mumbai Marathi 286 1 19 Nov
Mumbai Mirror Mumbai English 725 1 15 Nov
Hindustan Times Mumbai English 540 1 17 Nov
DNA Mumbai English 475 1 15 Nov
Education Times Mumbai English 789 1 14 Nov
Midday Mumbai English 375 1 16 Nov
Gujarat Samachar Mumbai Gujarati 750 1 17 Nov

www.britishcouncil.org/siem
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Radio: Radio Mirchi and Red FM (radio spots - activity carried out over a 7 day period on both
the radio channels))

Outdoor: Poster campaigns, Roadshows and leaflet distribution was done outside 40 local
institutions College activity in 10 local colleges (including poster - flyer dissemination)12
colleges visited in Mumbai as part of pre-event promotional activity. And connected via
telephone with 14 school counsellors prior to the event. Telecalling activity carried out

Other: 500 physical posters and 25000 flyers sent across to 100 local schools and 280 colleges
Kolkata

Print advertising: 9 newspapers insert for duration of 7 days. Details as follows:

Publication Edition Language | Circulation No of
(in *000) insertions

ANANDA BAZAR Kolkata English 8,54,196 1
PATRIKA

ABP PRASTUTI Kolkata English 8,54,196 1
TT YOU Kolkata English 3,47,933 1
T2 Kolkata English 3,47,933 1
TIMES OF INDIA Kolkata English 2,81,495 1
El SAMAY Kolkata English 251,849 1
CAL TIMES Kolkata English 2 81495 1
EDUCATION TIMES | Kolkata English 50,000 1
BARTAMAN Kolkata English 3,60,127 1

Radio: 3 Radio channels - Radio Mirchi and Red FM and 91.9 (radio spots - activity carried out
over a 7 day period on all three radio channels))

Outdoor: Poster campaigns, Roadshows and leaflet distribution was done outside 50 local
institutions. 150 flyers were couriered to schools and local colleges. Post poster distribution of
posters and flyers , visits were made to all schools and colleges to promote the exhibitions.

www.britishcouncil.org/siem
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Ahmedabad

Print advertising: 7 newspapers insert for duration of 6 days. Details as follows:

Publication Edition Language | Circulation | No of Dates of
(in *000) insertions | Insertions

Education Times Ahmedabad | English 94 1 21 Nov
, Baroda

Ahmedabad Mirror | Ahmedabad | English 50 1 22 Nov

Sandesh Ahmedabad | Gujarati 390 1 24 Nov

Times of India Ahmedabad | English 222 1 25 Nov
(city run)

Gujarat Samachar | Ahmedabad | Gujarati 490 1 22 Nov

Divya Bhaskar Ahmedabad | Gujarati 453 1 25 Nov

Divya Bhaskar All editions | Gujarati 970 1 23 Nov

Radio: Radio Mirchi and Red FM (radio spots - activity carried out over a 7 day period on both
the radio channels)

Outdoor: Poster campaigns, Roadshows and leaflet distribution was done outside 50 local
institutions 24 institutions visited in Ahmedabad (Schools and Colleges) as part of pre-event
promotional activity

Other: 200 physical posters and 10000 flyers sent across to 48 schools and 113 colleges.
Eflyer sent across to 13000 Ahmedabad database.

Lucknow

Print advertising: 9 newspapers insert for duration of 7 days. Details as follows:

Publication Edition Language | Circulation | No of Dates of
(in ‘000) insertions | Insertions

Times of India Lucknow | English 130 1 19 Nov
Main

HT City Lucknow | English 80 1 20 Nov
Education Times Lucknow | English 130 1 21 Nov
Dainik Jagran Lucknow | Hindi 350 1 11 Nov
Amar Ujala Lucknow | Hindi 280 1 25 Nov
Lucknow Times Lucknow | English 130 1 20 Nov
HT Education Lucknow | English 80 1 23 Nov
HT Main Lucknow | English 80 1 24 Nov
Navbharat Times Lucknow | Hindi 60 1 25 Nov

Radio: Radio Mirchi and Radio City (activity carried out for 5 days with 10 spots per day)

www.britishcouncil.org/siem
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Outdoor: Poster campaigns, Roadshows and leaflet distribution was done outside 30 local
institutions 25 institutions visited in Lucknow (Schools and Colleges) as part of pre-event
promotional activity

Other: 250 physical posters and 10000 flyers sent across to 30 schools and 40 colleges. Eflyer
sent across to 5134 database.
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Snapshot of the coverage:

British Council announces
scholarships for students

LUCKNOW: The British Council
has announced the Great Brit-
ain Scholarships - India 2017
worth £1 million as a part of
the ‘Great Britain’ campaign
along with a new proposition
*Study UK Discover You', 198
great scholarships in subject
areas ranging from art and
design to enginearing, law and
management are offered to the
students aspiring to study in
the UK. The British Council will
host "Study UK: Discover You
Exhibition’ in Lucknow on Fri-
day between 17 noon and & pm
at The Piccadilly, Lucknow for
aspirants wanting to know
more about the education
opportunities in the UK. Visi-
tors at ﬂmeﬂﬂﬂm will get a

The UK gavernment is offering scholar

pounds (Rs BS.1 crore) in
ctor of British Council East
are in subject areas

“Studying in the UK

dy and the mwrkpui(u&y,h aid, adding selected
students will join over 400,000 international students from 200 countries.
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£1 m scholarships for Indian
students gomg to UK varsmes
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British Council’s Study UK:
Discover You exhibition

For students aspiring to

study in the UK, British
Cuuncll will host a‘S:udy UK:

Discover You' Exhibition on
Nov 25, 2016, Friday in
Ahmedabad. Bringing to-
gether 14 UK institutions,
the exhibition will present
aspirants with an opportu-
nity to talk to university rep-
resentatives on a one-on-
one basis and get their que-
ries answered on course
choices, visas, applications,
scholarships and more.
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Photographs taken at the exhibitions

Students entering the British council
Delhi premises to attend the exhibition

Students at various university stalls at
the Delhi exhibition

The Mumbai exhibition at The Leela

A student being counselled at the
Mumbai exhibition
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Students flocked at the Ahmedabad
exhibition

Students at the Kolkata exhibition

Exhibition standee display at the Kolkata
office
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