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Thank you for your participation at the Education UK exhibition in Abuja and Lagos Nigeria in 
November 2016 at the Sheraton Hotel Abuja, Intercontinental Hotel Victoria Island and Sheba event 

centre in Lagos. 
 
The purpose of this report is to provide you with a summary of the event, including visitor and exhibitor 
feedback as well as other useful information. We trust that this report will enable you to report return on 
investment and assist with future decision making.  

The event, targeted at the HE market, hosted representatives from 36 UK institutions (Listed below in page 
11), that positively engaged with prospective students/visitors/partners, providing the audience with 
information on educational opportunities, subject choices, choosing a UK institution, scholarship 
opportunities etc.  

The event attracted over 1,405 visitors thanks in part to our externally commissioned marketing campaign 
and in-house promotion via our partner schools and social media platforms.  Alongside the main exhibition, a 
series of seminars were also held, with topics covered including an IELTS information session etc.  

At British Council we highly appreciate your support, and hope that we can continue to provide valuable 
marketing services in terms of both our exhibitions and also our range of other targeted activities during 
the year. We hope to see you again at our next exhibition. 
 
Regards,  
 

Abidemi Kolawole | Project Manager, Nigeria 
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A number of successful seminars were held, covering such topics as… 
 

 Studying management at postgraduate level in the UK 

 Career support for students 

 IELTS Information Session 

 Employability 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

Highlights  

This exhibition was held at the following venues/time/date… 
 

Venue(s) Sheraton Hotel Abuja - 9 November 2016 
Intercontinental Hotel Lagos – 11 November 2016 

Sheba Centre Lagos – 12 November 2016 
Opening hours 11:00-16:00 
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Most visitors are looking for senior secondary education 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Visitors’ profile  

No. of visitors: n = 145 survey responses 
 

34% of visitors are looking for Postgragraduate Higher Education 
23% of visitors are looking for Undergraduate studies 

 

54% of the visitors were Students while 24% were professionals. 

Of the total visitor numbers 49% were male, 26% were female. 

Age range of registered and checked –in visitors across locations 

 

Top four courses visitors were interested in: 
Health and Medicine 

Engineering and Technology 
Business and Administrative studies 
Computer and Mathematical sciences 
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How do you intend to fund your UK studies? Responses across locations in 
percentage 

 

How did you find out about the exhibition? 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Internet 
British Council 

Friends & Relatives 
Email 

University, Teacher 

Radio, TV 
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Examples of the marketing Include … 
 

 
 

Marketing 

Our marketing was targeted at the South West and Northern regions and 
reached an estimated audience of 5 Million people 

Our Facebook ads were shown 3,612,510 times at an average of 2.85 times to 1,267,456 

people who clicked on the ads 58,622 times & engaged with the page posts 4,631 times 

Our Instagram campaign generated a total of 1,744 Link clicks from 894,964 times the ads 

were shown to a total of 467,580 people who saw it an average of 1.91 times 

Google ads were shown 4,277,172 times. The results acquired were 33,282 clicks to the 
registration site across Google Search & Display networks 

Twitter campaigns were shown 856,184 times. The results acquired were 19,844 clicks to 

website & 1,711 engagements (likes, retweets, replies & follows) on the Tweets 
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When the visitors were asked if the exhibition met their expectations, 86% 
agreed and strongly agreed. 
 

Visitor’s Feedback 

A printed survey was distributed during the exhibition. The questions were 
designed to gather quantitative statistics as well as qualitative remarks on 
reactions to our exhibition and the decision making process. 

 

89% of the visitors agreed and strongly agreed that they have acquired 

new information about studying in the UK through the exhibition 
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Exhibitor’s Feedback 

At the exhibition there were 37 unique exhibitors from UK HEIs 

 The exhibition costs should be reduced 

 Number of visitors to the exhibitions were low compared to previous exhibitions 

 The Wi-Fi was poor at the Abuja and Lagos Island event 

 Day two of the event in Lagos was quieter and probably should be one day in Lagos 

 Stand assistants should be on request 

 
 

Exhibitor Comments 
 

 The Wi-Fi/internet access was good at the mainland event 

 The market briefing was very detailed and useful 

 The team did a good logistical job with the event delivery 

 Overall, the event was fair in light of the current Nigerian market situation 
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List of Exhibitors: 

1 Anglia Ruskin University 26 University Of Leeds 

2 BPP University 27 University Of Lincoln 

3 Brunel University 28 University Of Liverpool 

4 Canterbury Christ Church University 29 University Of Manchester 

5 Cardiff Metropolitan University 30 University Of Northampton 

6 Cardiff University 31 University of South Wales 

7 Coventry University 32 University Of Sunderland 

8 David Game College 33 University Of Surrey 

9 De Montfort University 34 University Of Warwick 

10 Leeds Beckett University 35 University Of York 

11 Manchester Metropolitan University 36 York St John University 

12 Middlesex University 37 University of Nottingham 

13 Nottingham Trent University   

14 Queen Mary University Of London   

15 Robert Gordon University   

16 Study Group International   

17 Teesside University   

18 University of Bath   

19 University Of Bedfordshire   

20 University Of Birmingham   

21 University Of Bradford   

22 University Of Brighton   

23 University Of East London   

24 University Of Huddersfield   

25 University Of Kent   
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There are several areas that both British Council and the UK institutions can work on to 
improve the overall arrangement and outcomes of the exhibition. The main findings and 
recommended next steps are outlined below: 
 
British Council 
 

 For the next exhibitions, we will consider focusing on new cities to expand reach and 
serve new audiences in other regions of Nigeria. 
 

 In light of the current market situation, we will evaluate the cost effectiveness and 
possibility of changing the exhibition format itself to provide more value for visitors. 

 

 British Council understands the importance of providing value-added services to the 
exhibitors, thus we will consider other collaborative and partnership opportunities. 
 

 Going forward, British Council Nigeria will better coordinate our schedule with the 
region and tie-in our own exhibition with other regional countries’ events, to enable 
exhibitors to maximize their time and budget in a single trip. 
 

 
UK Institutions  

 

 It is suggested that institutions invite their alumni to attend future exhibitions and 
share stories of their UK experience with the visitors. 
 

 Institutions should consider aim to provide the BC with a subject matrix prior to the 
exhibition, to help reduce queues at stalls where institutions don’t provide the course. 
 

 Many visitors were eager for scholarships opportunities. We recommend institutions 
to look at ways of providing some sort of scholarship or discount and highlight these 
during future exhibitions. 

 
 
The above points, though important, should not detract from what was a successful 
exhibition despite the economic challenges facing Nigeria. Next year’s February exhibition 
will build upon the lessons learned and prove even more popular. We hope to see you 
there! 
 

Future steps 

End of Report 


