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1. Event fact file

Venue Vivanta by Taj Taj Coromandel Hotel Taj Krishna Le Meridien
Bangalore Chennai Hyderabad Pune

Date 2 February 2013 3 February 2013 5 February 2013 7 February 2013

Opening hours 1400 to 2000 hours | 1400 to 2000 hours 1400 to 1900 hours | 1300 to 1900 hours

2. Key statistics

Bangalore Chennai Hyderabad Pune

Attendance : Visitors | 2013 | 2012 2013 2012 2013 2012 2013 2012

1248 | 1400 1277 1450 1086 950 1412 927

Exhibitors :

Further education 1 1 1 1 1 1 1 --
Higher education 57 57 61 57 36 37 44 45
Independent

college/ non partner

UCAS/ Associate

member
Total number of 58 | 58 62 58 37 38 45 45
exhibitors
Visitors primary market | Bangalore Chennai Hyderabad Pune
objectives
2013 | 2012 | 2013 | 2012 | 2013 2012 | 2013 2012
Level of study (in per cent)
Undergraduate degree 30 18 22 18 23 25 30 20
Postgraduate degree 57 67 64 69 66 62 59 59
PhD 8 10 8 6 8 10 6 10
Others 5 5 6 7 3 3 5 11
Seminar attendees at the exhibition
Bangalore Chennai Hyderabad Pune
2013 2012 2013 2012 2013 2012 2013 2012
275 476 344 511 354 474 549 260
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Main subjects of Bangalore Chennai Hyderabad Pune
interest ( per cent)

2013 | 2012 | 2013 | 2012 | 2013 2012 | 2013 | 2012

Business &

management/ finance 16 15 9 14 9 12 15 14
MBA 12 14 12 19 12 15 15 17
General engineering 16 15 28 22 28 25 18 16
IT/computer science 9 8 13 11 13 13 12 9
Biotechnology 3 6 3 5 3 4 2 8

Art and design related
courses (incl 4 3 1 3 3 3 4 4
architecture, fashion)

Media related courses

(Inc advertising & 4 4 2 3 2 3 4 4
journalism)
Law 3 3 2 2 2 2 4 4
Hotel mgmt/tourism 1 3 1 3 2 2 3 2
Social y 5 3 2 2 2 2 3 5
sciences/humanities
Others 27 | 26 | 27 | 16 24 19 24 17
Demographics of Bangalore Chennai Hyderabad Pune
visitors ( per cent)

2013 | 2012 | 2013 | 2012 | 2013 2012 | 2013 | 2012
Gender
Male 68 65 72 75 78 77 73 67
Female 32 35 28 25 22 23 27 33

*A full list of exhibitors can be found in Appendix 1 on page 9

3. Impact of marketing plan

Over 93 advertisements were released in nearly 49 newspapers including English dailies and regional papers across
the exhibition cities during the month of January and February to promote the exhibitions. The exhibition was
extensively promoted on social media sites like Facebook and other online portals.

Across all exhibitions cities, nearly 35 per cent attendees at the exhibition came to know about the event through
newspaper advertising (detailed analysis provided in city specific media coverage).
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Budget: Nearly 64 per cent of the total southern budget was spent in advertising the Bangalore, Chennai and
Hyderabad budget, while 59 per cent budget was spent to advertise the Pune exhibition.

Facebook: City-specific Facebook advertising was carried out for a period of 3 weeks. The same had over 25,000
‘likes’ and engaged over 8500 users on the Education UK-British Council India homepage.

SMS campaign: The campaign targeted over 0.95 million across all four exhibition cities.

Online advertising: The exhibition was promoted via banner advertising on popular portals like yahoo.com, and
rediff.com. More than 5.5 million impressions were carried out via banner advertising. A mailer campaign was carried
out on third party websites across all four exhibition cities, more than 1 million users were targeted through this mailer
campaign. For the first time we advertised the exhibition on www.meetuniversities.com for a period of 15 days.

Tele-calling: A tele-calling activity was carried out confirming participation of students who registered online for the
exhibition and the users that were targeted for the SMS campaign.

On line registrations: Across all exhibitions cities, certain percent of attendees registered online for the event. In the
cities of Pune and Bangalore, 36 per cent online registrants actually attended the exhibition. While in the cities of
Chennai and Hyderabad, 29 per cent and 17 per cent online registrants came for the exhibition and the balance were
walk-in registrations.

Detailed media coverage in each region can be found below and more detailed exhibition promotion details can be
found in Appendix4.

In Bangalore, the exhibition was advertised in 11 newspapers with a total of 23 advertisements being released. These
advertisements reached to readers in the state of Karnataka (including city editions covering Bangalore, Mysore and
Manipal). Some of the popular English dailies that carried the exhibition promotion were The Deccan Group, The
Hindu, Economic Times and The Times of India including the respective supplements. Regionally the exhibition was
promoted in newspapers like Vijayavani, Vijay Karnataka and Prajavani. The circulation figures of these newspapers
are available in Appendix 4.

The exhibition was also promoted via hoardings in 40 keys institutions, 25 prime locations and branding of the
exhibition was done alongside on Bus shelters. 27 per cent visitors to the exhibition came to know about the same
through newspapers while 15 per cent visitors came to know through friends/family and recommendation, 12 per cent
each through the British Council website and through their own institution.

In Chennai, the exhibition was advertised through 34 advertisements in 22 regional and English dailies. The reach
was in the state of Tamil Nadu (including city editions covering Chennai and Pondicherry). Advertisements were
released in The Hindu, The Times of India, New Indian Express, Deccan Chronicle and the supplements of these
newspapers. The regional newspapers where the exhibition was publicised were Dinamalar, Dinakaran, Dinamani,
Daily Thanthi and two regional magazines - Puthiya Thalaimurai and Pudhiya Thalaimurai — Kalvi. For more details on
newspapers and circulation figures please refer to Appendix 4. Thirty-one per cent of visitors at the exhibitions got to
know about the same through newspapers advertising, 15 per cent through recommendation by friends/family and 11
per cent through British Council website. The exhibition was also promoted through banners at 25 prime locations,
hoarding at 40 local institutions, 13 bus shelters and screens across 18 theatres.

The exhibition in Hyderabad was promoted in 9 newspapers with 26 advertisements. The reach of these
advertisements were throughout the state of Andra Pradesh. These adverts featured in English dailies like The Hindu,
The Times of India, New Indian Express, Deccan Chronicle and its supplements. The Regional newspapers where the
exhibition was publicised were Eenadu (Main and Education supplement), Sakshi (Main and Education supplement),
Hindi Milap and Siasat. The complete list of newspapers and their circulation figures are available in Appendix 4 page
no 14 onwards.
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The exhibition was also promoted through Banners at 25 prime locations, hoarding at 40 local institutions, 13 bus
shelters and screens across theatres. 39 per cent visitors to the exhibition got to know about the same through
newspapers, 14 per cent through the British Council website, and 7 per cent each through their own institution and

through friends, family and recommendation.

The exhibition in Pune was advertised in 7 newspapers with 10 advertisements released. The exhibition was
promoted in newspapers like The Times of India (including Education supplement), DNA Academy, Pune Newslines
and Pune Times while the regional newspapers targeted were Sakal and Pune Vruttant. The exhibition was also
advertised through local radio channels and a visit to local institutions. 40 per cent attendees to the exhibition came to
know about the same via newspapers followed by 17 per cent through British Council website, 11 per cent through
friends, family and recommendation, and 6 per cent through SMS Campaigns. The highest number of visitors that got

to know about the exhibition via the SMS campaign was in the city of Pune.

A snapshot of ‘sources of information’ for all visitors:

Bangalore:
Sources of anN
. . ewspapers
information Bangalore B Internet
Newspapers 291 O British Council
Friend or relative 161 O Radio, TV
- - B Email
University, teacher 132 O Poster
British Council B Friend or relative
website 131 E Fliers o
BrItISh COUnCiI 102 m f‘tudents association
ewsletter
SMS message 65 O University, teacher
Email 50 O Embassyand Consulate
B SMS message
Internet 27 B Education Agents
School/College 22 B School/College
Other website 17 B British Council website
: . O Other website
Student's association 16 O Facebook
Hoarding 14 O Hoarding
Facebook 14
Poster 10
Fliers 10
Newsletter 3
Radio, TV 2
Education Agents 2
Embassy and
Consulate 0
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Chennai:

\1% 6

15% % 3%

O New spapers

B Internet

O British Council

O Radio, TV

B Email

O Poster

B Friend or relative

O Fiers

B Student's association
B New sletter

O University, teacher

O Embassy and Consulate
B SMS message

B Education Agents

B School/College

M British Council w ebsite
@ Other w ebsite

0O Facebook

O Hoarding

O Newspapers

B Internet

O British Council

O Radio, TV

B Email

O Poster

B Friend or relative

O Fliers

B Student's association
B Newsletter

O University, teacher

O Embassy and Consulate
B SMS message

B Education Agents

B School/College

B British Council website
O Other website

O Facebook

O Hoarding

Sources of
information Chennai
Newspapers 445
Friend or relative 209
British Council website 154
Poster 93
British Council 90
Fliers 74
University, teacher 72
SMS message 49
Internet 48
Email 47
Other website 29
Hoarding 26
Facebook 21
Student's association 19
Radio, TV 19
School/College 10
Newsletter 8
Education Agents 4
Embassy and
Consulate 0
Hyderabad:
Sources of
information Hyderabad
Newspapers 324
British Council
website 121
Friend or relative 60
University, teacher 55
Email 45
British Council 44
Fliers 39
Poster 35
SMS message 32
Other website 27
Student's
association 20
Hoarding 14
Facebook 13
Newsletter 4
Internet 3
School/College 1
Radio, TV 1
Education Agents 1
Embassy and
Consulate 0
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Pune:

2%

1%\

3%

40%

1%

O Newspapers

B Internet

O British Council

O Radio, TV

B Email

O Poster

B Friend or relative

O Fliers

B Student's association
E Newsletter

O University, teacher

O Embassy and Consulate
B SMS message

B Education Agents

B School/College

B British Council website
O Other website

O Facebook

O Hoarding

Sources of

information Pune
Newspapers 241
British Council

website 101
Friend or relative 67
SMS message 38
British Council 31
University, teacher 30
Radio, TV 17
Newsletter 17
Other website 14
Poster 10
Fliers 10
Facebook 7
Internet 5
Hoarding 4
Email 4
Student's

association 2
School/College 2
Embassy and

Consulate 0
Education Agents 0
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4. Conclusions and follow up

4.1 Key recommendations for institutions

e Itis recommended that delegates advise Indian students about global career opportunities available after
gaining a degree from a UK institution. With the closure of the PSW Post Study Work scheme, a dip in
number of students applying to the UK has been observed. While the British Council in India is making efforts
to create a positive image about the UK, positive messages from UK delegates representing HEIs will
definitely help Indian students to reinforce their decision of studying in the UK. Delegates are also advised to
inform visitors at the exhibition about their career guidance services and other facilities available at the
institutions.

e Itis recommended that delegates carry brochures related to scholarships offered by their respective
institution. This will help them to better publicise their courses along with pitching scholarships and bursaries
they offer.

e Institutions are strongly advised to send information about the delegates participating at the exhibitions by the
deadline stated in the exhibition handbook. They are also requested to send in their fully completed forms in
the format prescribed in the handbook and send one form for each delegate. Any information that is sent after
the deadline is extremely difficult to incorporate.

e General observation across all exhibition cities has been that there is an increase in UG queries hence it is
recommended that delegates actively focus on the UG segment in addition to consolidating the postgraduate
market. The delegates could take support by participating in British Council initiatives which actively work
towards creating such platforms. Please find below the snapshot of the last two year’s enquiry trends on
Undergraduate courses at the February exhibitions.

Demand of courses at Undergraduate level: February exhibitions
35%
30%
25%
20%
15% —
10% —

5% —
0%

2013 2012 2013 2012 2013 2012 2013 2012

Hyderabad Chennai Bangalore Pune

The above graphical representation clearly indicates that there was an increase in queries related to Undergraduate
courses across all exhibition cities except the city of Hyderabad.
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4.2 Key recommendations for the British Council

e Most delegates have suggested reducing number of hours for all the exhibitions and making the event a 5
hour event; especially for Bangalore and Chennai. We shall consider the same for the February 2014
exhibition.

e British Council is considering moving the Bangalore exhibition to the month of November. A few delegates
have also recommended the same owing to the feedback received via their local agents about students being
amidst their exams.

e Some delegates have requested to introduce a day break between the Bangalore and Chennai exhibitions.
We are in the process of checking the viability of shifting the Bangalore exhibition to the month of November

e Certain institutions have requested to have free Wi-Fi connections at all exhibition venues. We shall gauge
options for the exhibition next year.

e Most delegates appreciated the All India networking reception and the concise presentation made in
Bangalore that captured the key events of the year.
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Appendix 1: List of participating institutions

49 | Middlesex University

50 | Newcastle University

51 | The University of Northampton

52 | Northumbria University (Newcastle)
53 | Plymouth University

54 | University of Portsmouth

55 | Queen Margaret University, Edinburgh
56 | Queen Mary, University of London
57 | Queen's University Belfast

58 | University of Reading

59 | University of Roehampton

60 | Royal Holloway, University of London
61 | University of Salford

62 | SOAS, University of London

63 | Sheffield Hallam University

64 | The University of Sheffield

65 | University of Southampton

66 | Staffordshire University

67 | University of Strathclyde, Glasgow
68 | University of Sunderland

69 | University of Surrey

70 | The University of Sussex

71 | Swansea University

72 Teesside University

73 | University of Warwick

74 | University of the West of England
75 | University of Westminster, London
76 | York St. John University

77 The University of York

78 | Others: UK Border Agency

Sr. No. | Name of Institution
1 University of Abertay Dundee
2 Aberystwyth University
3 Anglia Ruskin University
4 University of the Arts London
5 Aston University
6 Bangor University
7 University of Bedfordshire
8 Birkbeck, University of London
9 Birmingham City University
10 University College Birmingham
11 University of Birmingham
12 Bournemouth University
13 Bradford College
14 University of Bradford
15 Cardiff University
16 University of Central Lancashire
17 University of Chester
18 City University London
19 University for the Creative Arts
20 De Montfort University
21 University of Glasgow
22 The Glasgow School of Art
23 University of East Anglia
24 Edge Hill University -Liverpool
25 Edinburgh Napier University
26 EF International Academy
27 University of Exeter
28 University of Gloucestershire
29 Goldsmiths, University of London
30 University of Greenwich (London)
31 Heriot-Watt University
32 University of Hertfordshire
33 University of Hull
34 King's College London
35 Keele University
36 University of Kent
37 Kensington College of Business, London
38 Kingston University London
39 University of Leeds
40 Leeds Metropolitan University
41 Liverpool Hope University
42 Liverpool John Moores University
University of London International
43 Programmes LSE - ISBF
44 London South Bank University
45 University College London (UCL)
46 Loughborough University
47 Manchester Metropolitan University
48 The University of Manchester
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Appendix 2: Visitors’ survey results

Visitors feedback analysis - February 2013 exhibition (in per cent)
| Bangalore | Chennai | Hyderabad | Pune | Average
1 | Did you get all the information you were seekin

Yes 86 91 89 94 90
No 13 8 11 6 10
Blank 1 1 0 0 1

2 | Will you be making an application to UK now

Yes 53 48 48 38 47
No 43 42 44 45 44
Blank 4 10 9 17 10

The extent to which you agree or disagree with each of the following
3 | statements

A | The Exhibition met my expectations

Strongly Agree 24 28 31| 31 29
Agree 69 66 64| 62 65
Disagree 5 4 4 4 4
Strongly disagree 1 1 1 1 1
Blank 0 1 1 2 1
B | Overall, the exhibition was a high quality event
Strongly Agree 33 38 37| 44 38
Agree 61 56 55| 49 55
Disagree 3 3 3 4 3
Strongly disagree 1 1 0 1 1
Blank 1 3 4 2 3

C | I have acquired knowledge about UK education from attending the exhibition

Strongly Agree 30 35 36 35 34
Agree 64 59 54 60 59
Disagree 4 3 4 2 3
Strongly disagree 1 1 0 0 1
Blank 1 3 5 3 3
Are your perceptions of UK education more positive as a result of this
D | exhibition

Strongly Agree 26 29 29 36 30
Agree 65 62 57 53 59
Disagree 7 5 5 5 6
Strongly disagree 1 1 1 0 1
Blank 2 4 7 6 5

4 | Rate the quality of service/s you have received

Excellent 29 32 29 48 35
Good 58 61 60 45 56
Average 10 6 9 7 8
Bad 0 0 0 0 0
Very Bad 1 0 0 0 0
Blank 1 0 1 0 1
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Have you taken part in any of the following activities organised by the
5 | British Council in the last 12 months?

Education UK exhibition 13 10 13 17 13
IELTS 8 14 18 8 12
Education UK briefing 2 1 2 4 2
No 69 69 59 69 67
Others 3 2 2 1 2
Blank 5 5 7 3 5

6 | Recommend British Council to family/friends

0 (poor) 1 0 0 0 0
1 1 0 2 0 1
2 1 2 1 0 1
3 1 1 3 2 2
4 3 3 3 2 3
5 7 8 8 5 7
6 9 5 9 8 8
7 13 14 11 12 13
8 23 19 19 22 21
9 17 15 13 16 15
10 (excellent) 20 27 21 30 25
Blank 4 5 10 3 6

Some interesting analysis from visitor registration date:

In Bangalore, 35 per cent of the attendees to the exhibition have opted for ‘UK’ as the first choice for an
international education followed by 20 per cent visitors that have opted for USA. Canada and Australia had
only 7 per cent and 8 per cent students opting for the same. The trends for Bangaloreans are same like last
February exhibition wherein UK and USA were the top choices. At the current exhibition, 80 per cent of
students at the exhibition wanted to self-fund their education via family, relatives etc and 12 per cent were
looking for full scholarships.

In Chennai, the analysis of visitors’ data was similar like Bangalore. 37 per cent visitors opted for UK as the
first choice for country for an international degree followed by USA with 17 per cent. Canada, Australia and
Germany were the next top choices amongst students in Chennai. The visitors’ analysis at the February 2012
exhibition exhibited similar traits with regards to country of study. At the February 2013 exhibition, 78 per cent
visitors were looking to self-fund their education via family and relatives and 16 per cent were looking at
scholarships

35 per cent visitors at the Hyderabad exhibition marked UK as their first choice of country for International
education while 21 per cent opted for USA. Australia and Canada followed with 10 per cent each. The data
and analysis was similar at the February 2012 exhibition. At the 2013 February exhibition, 85 per cent of the
visitors opted for Self funding options followed by 13 per cent looking for scholarships.

38 per cent visitors at the Pune exhibition marked UK as the preferred study destination followed by USA with
26 per cent. An interesting observation at the Pune exhibition was that 48 per cent visitors opted for
‘Company/organisation’ as the funding option followed by 32 per cent that opted for self funding and 17 per
cent for scholarships.

© 2013 British Council. All rights reserved. This document may not be amended, copied or distributed
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Appendix 3: Exhibitors’ survey results

Exhibitors feedback analysis - February 2013 exhibition (in per cent)
| Bangalore | Chennai | Hyderabad | Pune | Average
1 | How would you rate the duration of the event
Too long 21 23 9 16 13.8
Just right 69 70 89 84 62.4
Too short 2 0 0 0 04
Blank 9 7 3 0 3.8
What were your objectives for coming
Recruitment 17 21 31 30 19.8
Profile Raising 3 4 3 5 3
Both 72 66 66 63 53.4
Blank 7 9 0 2 3.6
Assessment of visitors at your stand
Good number and
good quality 55 48 66 53 44.4
Good quality only 19 20 6 12 114
Good number only 5 16 29 19 13.8
Disappointing 14 5 0 11 6
Blank 7 11 0 5 4.6
Assessment of the promotion of exhibition
Very Good 26 25 37 19 21.4
Good 52 59 57 47 43
Satisfactory 16 13 6 19 10.8
Unsatisfactory 3 2 0 7 2.4
Blank 3 2 0 8 2.6
Assessment of the branding of the exhibition
Very Good 22 25 31 19 19.4
Good 59 61 66 54 48
Satisfactory 12 14 3 23 104
Unsatisfactory 3 0 0 0 0.6
Blank 3 0 0 4 14
Assessment of the exhibition overall
Very Good 21 23 26 28 19.6
Good 57 61 69 44 46.2
Satisfactory 17 16 6 26 13
Unsatisfactory 3 0 0 0 0.6
Blank 2 0 0 2 0.8
Rate the support to your business needs from BC before the event
Very Good 24 20 29 21 18.8
Good 60 63 54 44 44.2
Satisfactory 14 18 14 30 15.2
Unsatisfactory 0 0 0 0 0
Blank 2 0 3 5 2
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8 | Rate the support to your business needs from BC during the event
Very Good 24 16 29 23 23
Good 50 59 51 40 50
Satisfactory 22 25 17 33 24.25
Unsatisfactory 0 0 0 2 0.5
Blank 3 0 3 2 2

9 | Did the exhibition meet your expectations
Agree Strongly 21 11 17 21 17.50
Agree 57 80 80 60 69.25
Disagree 29 7 3 14 13.25
Strongly disagree 0 0 0 0 0.00
Blank 3 2 0 5 2.50

10 | Overall, the exhibition was a high quality event
Agree Strongly 17 14 23 19 18.25
Agree 67 82 77 74 75.00
Disagree 12 4 0 2 4.50
Strongly disagree 0 0 0 0 0.00
Blank 3 0 0 5 2.00
Have acquired knowledge about the market from participating at the

11 | exhibition
Agree Strongly 9 13 20 16 14.50
Agree 66 73 63 56 64.50
Disagree 17 11 17 21 16.50
Strongly disagree 3 0 0 0 0.75
Blank 5 4 0 7 4.00

12 | How was this exhibition compared to last year
Much better 3 0 9 9 5.25
Better 7 11 23 19 15.00
Same 34 34 23 21 28.00
Worse 10 9 3 12 8.50
Much worse 7 0 0 0 1.75
Didn’t attend 34 43 40 35 38.00
Blank 3 4 3 4 3.50

13 | Will your institution consider attending a similar event next year?
Yes 66 64 60 58 62.00
No 33 0 10 2 11.25
Undecided 0 32 30 37 24.75
Blank 2 4 0 3 2.25
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Appendix 4: Advertising and promotion plan (media plan)

Type Media Duration Format (quantity and circulation figures for
newspapers)
Print Newspaper January/February

advertising:

Bangalore Total of 23 adverts in 11 unique newspapers of
English and Regional languages including newspaper
supplements. The reach was in the state of Karnataka
(including city editions covering Bangalore, Mysore and
Manipal)

The details of newspapers and circulation figures are as
below (in 000s).
English dailies
e Deccan Herald Main (Bangalore) — 171
e Udayavani (Manipal/Bangalore) — 270
e The Hindu - Education Plus (Karnataka) — 82
e Times of India - Education Times (Bangalore) -
388
e Deccan Chronicle (Bangalore) — 115
e Bangalore Chronicle (Bangalore) — 96
e New Indian Express (Bangalore) — 72
e Star of Mysore (Mysore) — 50
e Deccan Herald — Education (Bangalore) — 171
e The Hindu (Karnataka) — 96
e Expresso — NIE (Bangalore) — 72
e Deccan Herald - Metro Life (Bangalore) — 171
e Bangalore Times (Bangalore) — 245
e Economic Times (Bangalore) - 388
e The Hindu (Bangalore) — 162
e Times of India (Bangalore) - 388
Regional language (Kannada):
e Vijayavani (Bangalore) - 120
e Vijay Karnataka (Bangalore) - 316
e Prajavani (Bangalore) - 287

Chennai Total of 34 adverts in 22 unique newspapers of
English and Regional languages including newspaper
supplements. The reach was in the state of Tamil Nadu
(including city editions covering Chennai and
Pondicherry).

The details of newspapers and circulation figures are as
below (in 000s).
English Dailies
e Edex— NIE (South) — 176
e The Hindu-Education Plus (Tamil Nadu) — 544
e TOI Education Times (Chennai) — 132
e The Hindu (Nasa/Pondy) — 82
e Deccan Chronicle (Chennai) — 187
e Expresso — NIE (Chennai) — 64
e The Times of India (Chennai) - 145
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e NXG — Hindu (Chennai) — 344
e New Indian Express (Tamil Nadu) — 137
e Chennai Times (Chennai) — 173
Regional (Tamil):
e Dinamalar - 342
Dinakaran - 240
Dinamani - 95
Daily Thanthi - 485
Puthiya Thalaimurai (Magazine) - 330
Pudhiya Thalaimurai — Kalvi (Magazine) - 148
Neighbourhood: (English)
Anna Nagar Times - 49
Adyar Times - 36
Nungambakkam Times - 45
Kodambakkam Talk - 42
Velacheri Talk - 42
Vadapalani Talk — 42
Nanganallur Talk - 42
Tambaram Talk - 42
Chrompet Talk - 42
Mylapore Times - 27
Mambalam Times - 36
e Thirumangalam Times - 45

Hyderabad

Total of 26 adverts in 9 unique newspapers of English
and Regional languages including newspaper
supplements. The reach was in the state of Andra
Pradesh (covering Hyderabad edition).

The details of newspapers and circulation figures are as
below (in 000s).
English Dailies
e The Hindu - Education Plus (Andra Pradesh) —
124
e Times of India - Education Times (Hyderabad) —
82
Hans India (Hyderabad) — 180
New Indian Express (Hyderabad) — 67
Hyderabad Times (Hyderabad) — 82
Hyderabad Chronicle (Hyderabad) — 243
The Hindu (Hyderabad) — 89
e Deccan Chronicle (Hyderabad) — 223
Regional:
e Eenadu (Main, Sadhavu: Education Supplement) —
Telugu - 485
e Sakshi (Main, Bhavitha: Education Supplement)—
Telugu - 187
e Hindi Milap — Hindi - 67
e Siasat—Urdu - 71

Pune:

Total of 10 adverts in 7 unique newspapers of English
and Regional languages including newspaper
supplements. The reach was in the city of Pune.
The details of newspapers and circulation figures are as
below (in 000s).
English Dailies

e Times of India (Pune) — 285

e Education Times (Pune) - 115

e Pune Times (Pune) — 169

e Pune Newsline (Pune) — 198

© 2013 British Council. All rights reserved. This document may not be amended, copied or distributed

without express written permission

16




A =

e DNA Academy (Pune) - 110

Regional (Marathi):
e Sakal (Pune) — 675
e Pune Vruttant (Pune) - 198

On-line

Web advertising:

Yahoo.com
Rediff.com
21 January onwards:

Facebook Campaign

Mailer Campaign:
On third party websites
SMS Campaign:

Promotion on
www.meetuniversities.com

15 days

1 million impressions in banner advertising.
4.5 million impressions in banner advertising
City Specific campaign:

Bangalore: targeted age group: 16 to 28 years
Hyderabad: targeted age group: 16 to 30 years
Chennai: targeted age group: 18 to 30 years
Pune: targeted age group: 18 to 26 years
8500 new likes through the campaign

1 million mailers
Targeted 0.95 million users

Targeted profiles of 400 students

Posters+ Emailers +
Eflyers to internal and
external databases

Bangalore: 18819, Chennai: 36173,
Hyderabad: 33293, Pune: 19896

Outdoor

Hoarding/Exhibition
Branding

Hoarding: Bangalore, Chennai and Hyderabad: Banner
size: 6'x3’ in 40 Key institutions. Banner size 8'x4’ in 25

prime locations.

Exhibition Branding: 9 Bus shelters at prominent
locations in Bangalore. 13 bus shelters at prominent
locations in Chennai. 8 bus shelters at prominent
locations in Hyderabad

TV Scrollers (theatres) TV Screen ads in city theatres
Bangalore: No of screens = 9
Chennai: No of screens = 18

Hyderabad: No of screens = 6

Radio Pune: Spots on Radio City (7 day activity)

Others No of schools/colleges visited to promote the exhibition:
Bangalore: 17

Chennai: 23

Hyderabad: 27

Pune: 60

Tele calling activity conducted by staff at all British
Council offices.
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Media promotion and exhibition photographs:

Fewer students applying to
UK, but new rules bring hope
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BANGALORE: The British
Couneil's annual Edueation LK
Fair on Samrday wimessed a
change in the trend of choice
of subjects, as many curions
participants sought o know
ahowt conrses ather than the
traditiomal ones - MBA and en-
gineering - that ave onoffer in
the United Kingdom.

Anna Fisher, international
officer of the University of
Merthampton, said, “These
days, we find Indian students
looking at a range of other
courses, apart from MEBA,
There is definitely an increase
in the number of sudents for
bachelor's degree over the con-
ple of years™

Agresing with Fisher, Laura
Hayes, international officer of
Sechonl of Oriental and African
Stuchies, London, felt that Indi-
an students are now looking at
wider chodces. "Bangalore is a
fresh markes for us. For a long
time, people from here have
stuck o engineering and relai-
edcotrses, Not any mare. Stu-
dents are now keen on pursu-
ing courses in the Arts stream
azwell” Hyves added,

The rize in the number of
schools in the City offering the
International Baccalaureate
{IB) curnicelum was also one
of the prominent reasoms, the
representetves said.

Jiwoon Lim, a class X1 siu-
dent from International
School, Bangalore, was search-
ings for collegres offering hospi-
tality and culinary arts courses
at the fair, [ am good at science
s::dhl-am, o, But I'm not plan-

mmmuuummuu emum about the mm |
and curriculum to shudents at the Education UK exhibition
organised by the British Cowncdil in the City on Saturday.

ning a career in the science
stream,” Limi zaid.

Formany, the high fee struc-
ture at the UK was not a prob-
leny, as they felt that it would
give them good cxposure
studying among studets from
across the globe,

A majority of them scouting
for imstitutions in the UK also
ket the Urited States as an op-
tion 1o choose colleges from
that best suited their interest
between the countries. Howey-
er. a few students from St
Joseph's College in the City
were disappointed as they did
not find courses offering polit-
ical science and psyehalogy.

“I'm also considering op-
tions in the IS as 1 did not find
courses matehing my interest

’UK educatlon fair sees shift in
course choices among students

Many keen on explonng arts courses

here” said Debarah Tangnung,
whi iz pursuing: BA in Banga-
lore, Omn visas, a senlor official |
int the Council said the number
of interviews is likely to be m-
creased this yean

More than 75 educational in-
stitutions participated in the
fair. Representatives of several
universites from the UK who
were present at the fair felc thar
the 1TK was secing an increase
in the number of Indian stu-
dents envolling for bachelor's
COHIESES,

Ag per statistics available
with the British Council, there
are more than four bakh mter-
national students in the UK, |
out afwhich 30,000 and more
are from India, .
DH Hm 5er'|-ru:e
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UK’s Popularity for
Higher Studies Grows

the Unitid Kingdom|
s ot far bohind.
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Stodenis collecting information absout

amd

groduate
untler-gratuate education in the United Kingdom at the UK
Education Fair beid al Hotel Ta| Krishna in Hydersbad os

Education UK Exhibition receives
huge response in city

1415 510M UK Young aspirants leaming about career prospects in the LK during the “Education LIK

5 1 Tossday. [H Ssthys Heerthi

wanE tio nrtend nl] seminars Exhibition’ ceganised by Beitish council at Le Meridien, on Thursday.
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T e ——— e T
3 lndi:m:ae:u “:ﬂ_ e T mi.mﬂ_ sceutlin d, thevs an lion UK Exhibition organ-  are now lelmrd towards  life and culture in the UK.

wiys ket (o climb jp the

yuite s few etiquities from
the stenlevots of urts. “Thid b

ised by the Brinsh Council

pursuing even undergradu-

UK has been one of the

mmwhmﬂgw o Thursday received an  ate courses in western coun-  popular  destinations  for
‘poumntries anid wverwhelming respomse i tries,” Koli said international students  for
ﬂht niniber wintld never the city. The universitics which over a century. There are

citnie . sald Hadhy of
Unreer He student

Representatives of 45
leading universities in the
UK interzcted with students
regarding prospective ca-
meer opportunities in the
couniry.

participated in the exhibi-
tion incloded Roval Hollo-
way, University of London,
Manchester  Metropolitan
University, University Col-

lege of Birmingham and

currently 430000 interna-
tonal students from Noar
EU countrles studying In
the UK, out of which over
30,000 are from India, Joshi

informed
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“EDUCATION UK EXHIBITION 10 BEGIN
TOMORROW AT TAJ VIVANTA ON M G ROAD

The British Council is organising a Education UK Exhibition on
Fabrusary 2 at Taj Vivanta, MG Road from 2 pmto 8 pm. Latest
information ahaut studyinginthe UK will be provided to
students and pararts, Participants will have access to in-
formation about studying for anundergraduste, postgraduata

- o research degres and can know more abowt stsdent life and
culture inthe LK.

They can attend saminars delivered by UK academicians on
various topics. Seminars on student visas will be delivered by vi-
saofficers from the UK Border Agency.

Represantatives from UK institutions will offer counselling
and infarmation on scholarships being given by UK Institutions.
For enquiries and reservation, call 080 22489H), BMB
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Heading overseas for
specialised degrees

DMA Correspondent assoschs

Stodyireg abrosd mdn a specialised degres
emerged asa nuhrd:mima Ak
whi al'rrndrﬁ e Education UK Exhibi-
rion arganised by the British Caungl, in

e,

With representatives from 58 UK uni-

versitles present—mciod g Warwick Uni-

ovepgly, T Dniverdity of Bismingham,
ared. Swanzea University—studsnts who
sirvamed info exhibition had a plethom of
RS [0 LIS Erams

“lam keenon stedying & mohe coarse
Vike art therapy, or behavioural thetapy,
bt such courses are not offered at Indian
mmstibates, " sl ©Manali Maroharan afics-
year smydens at Christ University.

Misha Raju, a third-wear BCA student
drans .l'u.h.!rg.u Bnglilaite; !uu]. =l want b do
an - M5 in petworking, since mine = a
thiree-yoar degree, Fwill be abie tn parsue

tin the UEL As the fodirse COss abous

Rs18-20 kb, Fam ook at schalarshaps
andl hope ta get a job thene and pay aff my
spident loan,” she added

Jooah Buffin head of inbe=rnational re-
criirment and retentinn, Birkbedk, Unieer-

Exhibition i Saturd &y - bebas Kanr B8

sity of Landion said stucets Shouk be cher
ag to what they want o study in order fo
el a coveled Spol in a Top anhsersing
“The kindl of students we are Jooking lor
are peaple who can commumicate really
welll abst Wiy Thedy' WanL to pursse a pas-
incular course” | aid. "W oive merit-
bazed schalarships tn shadents who have
goiten: cver BOE in their Fachelors, Stu-
dlenty are alss gen e apih ol paiils
fees in installments and when they et
there, thew'can alse wark wp to 3 haurs
undder their student vides.” Duffin said
inbinddsaindast
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Students visiting the exhibition
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Seminar attendees at the exhibitions
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