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Thank you for your participation at the Schools roadshow in Egypt in April 2016 at 4 schools in Cairo. 
 
The purpose of this report is to provide you with a summary of the event, including visitor and exhibitor 
feedback as well as other useful information. We trust that this report will enable you to report return on 
investment and assist with future decision making.  

The event, targeted at Schools market, hosted representatives from 8 UK institutions (Listed below in page 9), 
that positively engaged with prospective students and visitors, providing the audience with information on 
educational opportunities/subject choices.  

The event attracted over 150 visitors thanks in part to the marketing campaign and schools inviting their own 
candidates.  

At British Council we highly appreciate your support, and hope that we can continue to provide valuable 
marketing services in terms of both our exhibitions and also our range of other targeted activities during 
the year. We hope to see you again at our next exhibition. 
 
Regards,  
 

Yehia El Refaiy | Education UK Manager, Egypt 
 
 
 

This report includes:  
 

Introduction - Page 2 
 

Highlights - Page 3 – 5 
 

Marketing - Page 5 - 8 
 

Exhibitors Feedback - Page 9 
 

List of exhibitors, survey results, Advertising - Page 9 
 

Future Steps - Page 10 
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Highlights  

This was the first roadshow held in Egypt 
Estimated number of students attended the roadshow is 150 students in 

the 4 schools 
 

El Alsson American and British International School (45 students) 
 Maadi Narmer School (15 students) 

Egypt British International School (60 students) 
Cairo English School (30 students attended) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

This exhibition was held at the following venue/time/date… 
 

Venue(s) 4 various international schools 
Opening hours 09:00-17:00 

Stand costs £1000 
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Most visitors are looking for senior secondary education 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Visitors’ profile  

No. of visitors: n = 145 survey responses 
 

75% of visitors are looking for Undergraduate Higher Education 

 

Vocational and technical (eg
NVQ, BTEC, VQ),
Undergraduate, Short Course(s)
(eg Summer course)

Postgraduate

Pre-university academic (eg A-
Levels, IB), Undergraduate,
Postgraduate, Postgraduate
MBA

Short Course(s) (eg Summer
course)

Undergraduate

95% of the visitors preferred to study in the UK 

Of the total visitor numbers more than 50% were male, 35% were 
female. 

 

Females

Males
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Marketing 

What type of study the visitors are interested in? 

 
0 10 20 30 40 50 60

Count

Agriculture and related subjects

Applied and Pure Sciences

Architecture, Building and Planning

Business and Administrative Studies

Computer and Mathematical Science

Creative Arts and Design

Education and Training

Engineering and Technology

Health and Medicine

Humanities

Law

MBA

Hair, Beauty and Personal Care

Social Studies and Communications

Travel, Tourism and Hospitality

A total of £3000 was spent on marketing for this roadshow 

Our marketing reached an estimated audience of 50.000 people 
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Outdoor  
(Posters):  
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Print (Flyers):  

 
 
 

 

Visitor’s Feedback 
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Online: 
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Exhibitor’s Feedback 

When exhibitors were asked “Would you consider coming back to the 
next British Council event in Egypt?” 100 % of survey takers said yes. 

 
 

 When exhibitors were asked “this event met my expectations” and 
“Overall, this was a high quality event”  100% of survey takers said yes. 
 
 

 

Some feedback from exhibitors: 
“A market where prospective students, alumni and other stakeholders are highly 
engaging. Therefore, plenty of opportunities to network and for conversion activities.” 
 
“Standard marketing should be supported with more a pro-active marketing strategy. 
The British council may want to look into organising science festivals for the UK 
universities or other events in Egypt to promote UK education indirectly, alongside the 
standard marketing.” 

 

List of Exhibitors (Alphabetical Order): 

1 University of Birmingham 
2 University of East London 

3 INTO University Partnerships 

4 The University of Manchester 

5 Middlesex University 

6 The University of Northampton 

7 The University of Sheffield 

8 University of Warwick 
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Future plans (what worked and what did not?): 
 
There are several areas that both British Council and the UK institutions can 
work on to improve the overall arrangement and outcomes of the exhibition. 
The main findings and recommended next steps are outlined below: 
 
British Council 
 

• For future events, more consideration will be directed to time and 
transportation between schools given the traffic and distance between 
schools. 
 

• British Council understands the importance of providing value-added 
services to the exhibitors, thus we are planning to hold a mini fair at the 
end of the first day of the engineering & technology study tour. 
 

• For all future events, the British Council will recommend a specific hotel 
in the exhibitor’s handbook which will then act as the main rendezvous 
point for the event. 
 

• If any additional events are included (eg alumni events), the British 
Council will provide adequate notice (at least 4 weeks) and, a confirmed 
location.  
 

• British Council will make sure that all schools visited during the 
roadshow have a high potential of students studying in the UK (by 
referring to the school counselors’ data) 
 

• The British Council will ensure that all schools visited are adequately 
prepared for the visit with staff on hand to assist with freight, water, 
electricity and Wi-Fi. 
 

• The British Council will ensure that sufficient time is devoted to the 
market briefing to ensure that delegates leave the briefing with a good 
understanding of the market conditions. 

  
• Going forward, British Council (Country) will better coordinate our 

schedule with the region and tie-in our own exhibition with other 
regional countries’ events, to enable exhibitors to maximize their time 

d b d t i   i l  t i  
 

 
   

 
            

            
 

          
           

         
 

End of Report 


