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Source region market shares for private sector members (UK ELT, student 

weeks, 2015) 
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Top 10 source markets for private sector members (2015 student weeks and 

2014 % change)  
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Ranking 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

1 Japan S Korea S Korea S Korea S Korea Saudi Arabia Spain Italy Italy Italy Italy Italy

2 S Korea Italy Italy Spain Spain Spain Italy Spain Spain Spain Spain Spain

3 Italy Japan Japan Italy Italy Italy S Korea S Korea Brazil Brazil Saudi Arabia Saudi Arabia

4 China Brazil Brazil Brazil Saudi Arabia S Korea Turkey Saudi Arabia Saudi Arabia Saudi Arabia France France

5 Brazil Spain Spain Turkey Turkey Turkey Saudi Arabia Brazil S. Korea S. Korea Korea France

6 Spain China Turkey Japan Colombia Colombia Colombia Turkey France France Russia Turkey

7 Switzerland Switzerland France Colombia Brazil Brazil Brazil France Turkey Turkey Libya South Korea

8 France France China China China China China Russia Russia Russia Turkey China

9 Russia Turkey Russia France Japan France France Colombia Japan Japan Japan Switzerland

10 Germany Russia Switzerland Russia France Japan Japan China Switzerland Switzerland Switzerland Japan

11 Turkey Germany Colombia Switzerland Russia Germany Russia Switzerland China China China Germany

12 Colombia Colombia Germany Saudi Arabia Germany Russia Switzerland Japan Germany Germany Brazil Brazil

13 Taiwan Saudi Arabia Saudi Arabia Germany Switzerland Switzerland Germany Germany Colombia Colombia Germany Colombia

14 Poland Taiwan Taiwan Thailand Thailand Thailand Thailand Thailand Thailand Thailand Colombia Russia



• China fluctuates in the league table due to: 

– The change of UK visa regime 

– Significant growth in domestic ELT provision 

– Competition from other English speaking destinations 

• New growth & new opportunities in the short term 

holiday courses 

Our journey in China 
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The China Roadshow 
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• More specialised agents with specific target 

customers 

• More segmented market 

• Variety of marketing channels 

• Better English levels 

• More aware of UK culture, education system and its 

USPs 

 

The China Roadshow 
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• Started summer programme in 2001 

with very few Chinese students 

• Attended the China Roadshow in 

2010 and 4 consecutive years.  

• China became the biggest market 

and there is no sign of slowing 

down 

• Invest in relationships & trust 

• Building the brand through the 

media 

Case study 1 – Millfield 
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• Big regional differences in China 

• Extremely challenging but rewarding 

• Parents are ambitious and want 

everything 

• A lot of enthusiasm and promises, but 

not everything will come off.  

• Where to focus is a big problem 

• Teacher Training programmes & 

Young Learners programmes 

Case study 2 – International House London 
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• A maturing market with a lot more savvy 

agents  

• Market has gone from L + A to A + L 

• Authenticity: moving away from international 

mix classes to integration classes 

• ‘Theme’ means ‘Topic’   

• Introductory programme to much younger 

children 

• Chinese parents want the way British 

children were brought up and will invest 

Case study 3 – Concorde International 
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• Have to be more creative in 

designing the ELT product 

• A part of the package for 

school collaboration projects 

• Integration taster classes 

• Winter and summer 

programmes 

Case study 4 – Loughborough College 
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• 70% - 80% Chinese students 

• Average stay 10 – 12 weeks 

• Pre-sessional courses on T4 

• Short term groups 

– Teacher Training 

– English plus (Music, Performing Art, Real Estate)  

– Integration course 

Case study 5 – Universities 
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Brunel 
University 

University 
of Sheffield 



• Learners are becoming younger 

• The market is changing fast 

• Demand – Supply mismatch 

• Varied appetite for the Chinese market 
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