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Economy 

• Covid shock

• FY 2022:    6 – 6.5% growth

• India will be world's third largest economy by 2030,  overtaking the UK in 2025, Germany in 

2027 and Japan in 2030

Mobile and Internet growth  

• Nearly 79% of the population has a mobile connection.  

• India ranks 2nd with most smartphone users

• 622 million internet users in 2020 to grow 45% over the next four years reaching 966 million 
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India has more than 50% of its 

population below the age of 25 

and more than 65% below the age 

of 35

Every fifth person in India is an 

adolescent (10-19 years) and 

every third - a young person (10-

24 years).
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• World’s second largest HE system, with 1,043 universities, 42,343 colleges and 

11,779 stand-alone institutions

• National Education Policy 2020 – guiding policy framework

• Aims to increase Gross Enrolment Ratio in higher education from 26.3%  (2018) to 

50% by 2035 

• Focus will be on expansion of public and private institutions, capacity building, 

multi-disciplinary programmes, option to run open distance and online learning 

programmes, credits-based courses, flexible curriculum and stronger regulation 

through a single regulator

• New Union Education Minister. He is also the Skills Minister. 
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India is currently the world’s second-largest source of 

international students after China.

The number of Indian students enrolled in degree 

programs abroad more than doubled from 134,880 

students in 2004 to 332,033 in 2018 

Canada has likely overtaken the US as the top 

destination for Indian students in 2019/20, with 

Australia and the UK as the 3rd and 4th largest 

destinations respectively 

Indian students are also increasingly looking to cost-

effective alternatives in non-English-speaking 

countries, such as the United Arab Emirates, China, 

and Germany

Other cost-effective alternatives are the emerging 

premium private institutions within India such as 

Ashoka and Shoolani
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Outbound student 

numbers continue 

to climb in countries 

which offer an 

attractive study and 

post-study work 

environment

The majority of

Indian students 

studying abroad 

are 

postgraduates 

At present, most TNE 

programmes delivered in 

India consist of full-time 

franchised or validated 

programmes.  Enrolments on 

UK TNE programmes

(excluding distance learning) 

in India have grown over the 

last two years, reaching 

7,930 in 2019/20 according 

to HESA data, but are still 

well below their peak in 

2013/14



2019/20 saw extremely strong growth in 

Indian enrolments at higher education 

institutions in the UK, with student 

numbers almost doubling compared to 

the previous year
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All major subject areas saw growth in 2019/20 but the bulk of the increase 
came from the most popular subject areas

Growth in computing was particularly strong, with student numbers tripling 
compared to the previous year

Computing and engineering programmes are particularly popular among 
postgraduates, while subjects allied to medicine, social sciences and 
creative arts & design have a more even split between UG and PG students

The most popular subject for Indian students in the UK is business and 
management, followed by computing and engineering
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NEP 2020 – progress over one year

• Increased threshold of online delivery by 

the Indian HEIs to 40%.  Approved 

complete online delivery of degree 

courses by the top 100 Indian HEIs in the 

national institute ranking framework for 

select subjects

• Draft Regulations for Joint Degree, Dual 

Degree and Twinning programme for 

academic collaboration between Indian 

and foreign HEIs

• NRF and Regulatory commission

• Academic Board of Credit set up for       

credit-based education 

UK-India Roadmap 2030 – bilateral 

policy signed in May 2021

• Mutual Recognition Task force

• UK sector feedback to TNE regulations

• Sir Steve’s strategic engagement on 

ground with Indian key policymakers

• UK collaboration – DfE, DIT, British 

Council, UUKi, BUILA, UKVI



Total responses : 2,700 

• GBP 750 to 1,050 per month is the median household income reported 

from the five regions except for the relatively poor North East region

• 42% students from low-income households earning less than GBP 450 per 

month attend private for-profit institution

• 59% students from high socio-economic class attend public institutions

• Students from relatively wealthy households though evenly distributed 

across institution type are concentrated in programmes charging relatively 

high tuition fees 

• Tuition fees reported are low by international standards and are notably 

consistent across institution types (at an aggregate level).  Median annual 

tuition fees fall within the GBP 500 to 800 band

• The most important sources of funding for HE study in India are support 

from family and loan from an official financial institution, selected by 67% 

and 16% of students respectively
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Studying abroad as an option

• 55% of students had previously considered studying abroad but decided against it due to 

cost 

• The survey data suggests an underlying demand for overseas study that could 

progressively materialise as India’s economy develops and household incomes continue 

to rise  

• Undergraduate students in the West region and postgraduate students in the North region 

showed the strongest interest in studying abroad

www.britishcouncil.org 14



www.britishcouncil.org

15

Innovative projects:

Gender Advancement for Transforming 

Institutions (GATI)

Inspiring India in Research, Innovation and 

STEM education (IIRISE)

Going Global Partnership

A new higher education partnerships for 

teaching and learning

Collaborative and Exploratory initiatives 

through collaboration

Call for Expression will be end Aug/early 

Sept

Alumni Engagement

Global alumni platform

Alumni employability programmes (UK ACE –

Alumni Career Advancement)

Alumni entrepreneurship programmes – UK 

Alumni grant awards

Alumni mentorship programme

Scholarships

Women in STEM

GREAT scholarships

Creative Economy Scholarships



Marketing and promotional update
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Promoted to over 2400 colleges, 
universities and institutions, 560 

schools and 775 agents and 

counsellors across India

Institutions like Punjab 

University, IIT Roorkee, ICSSR, 

Department of Science and 

Technology and Department of 

Biotechnology (MoE), BITS 

Pilani, TATA institute of Social 

Sciences and Chitkara 

University.

Delhi public schools, Oberoi 

international school, 

Dheeerubai ambani, Ecole 

mondiale, Singapore 

International, Hopetown, The 
Doon School, Unison world, 

Legacy international, Modern 

school, Woodstock, school, G D 

Goenka, Pathways world
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Medium Reach

Digital and social media campaign (Facebook, 

Instagram, Twitter and Google)

1.6 million reach, 23000 clicks

Emailers and newsletters 108,000+ subscribers

Press and Media (Digital and Print) 81+ exposures, reach 40 Mn.+

Website views 30000 pageviews
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