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Partners and Platforms  

• NAVER 

• Korean Billy 

• Kakao Plus Channel 

• Chosun Media 
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NAVER is the most popular online/mobile platform in Korea. The portal 

has since grown to offer a variety of related resources including online 

communities, news, shopping resources, knowledge search, maps, 

books, email service, and browser toolbars. In July 2014, the search 

engine handled 77% of all web searches in South Korea. 

 

British Council is an official partner of NAVER for UK/Korea 2017/18 

Creative Futures, to provide online users with access to a range of 

diverse British contents from culture and arts, education, and to life 

style through its platforms such as TV cast and N Post. 
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Launch of Study UK Kakao Plus Channel  
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Kakao Talk is the most popular SNS platform in Korea and British Council 

launched a plus channel to deliver and advertise our events more 

effectively to target audience. This channel will be an important tool for us 

to promote our events faster by exposing information through Korean 

friendly SNS channel. 
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Korean Billy 

• Who is Korean Billy and how influential is he?  

Korean Billy is a celebrity YouTube star with nearly 90,000 followers, 

communicating to audience through his two main YouTube channels. He is 

known as a British dialect genius and gained popularity by introducing various 

British style English. He was recently invited by University of Cambridge as a 

cultural ambassador, and BBC featured him for his unique sensation in Korea.  
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• The Chosun Media Group is one of Korea's 

largest media groups. Chosun Media, 

encompassing a wide range of subsidiaries 

from broadcast and new media to 

publishing. 

• Chosun Media are interested in the 

Education market and can deliver high 

quality marketing together through their 

own channels, such as television, 

newspaper, mobile, but also to external 

channels through their connections to other 

media companies.  
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Chosun Media Group 
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Examples 
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1) Facebook and Instagram Boosted Post 

2) Short Films 

3) Blog Post  

4) e-DM 

5) Kakao Message 

6) Chosun Media Web Page  
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Facebook and Instagram Boosted Post  
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Localised text translated by British Council 

staff and high quality design to attract many 

viewers. (can reach between 15,000-20,000) 
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Facebook and Instagram Boosted Post 
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Short Films 
(Institution Specific) 
 

• https://www.facebook.com/search/top

/?q=korean%20billy%20ymk 
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Billy filmed  a promotional video for an 

institution which attracted thousands of 

viewers.  
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Short Films (Alumni Testimonial Video) 

• https://www.facebook.com/StudyU

K.BritishCouncil/videos/15556794

84468624/ 

• British Council filmed a short video 

with an alumni from Nottingham 

Trent University, and he focused 

on the benefit of studying in the 

UK compared to other European 

countries.  

• This video attracted thousands of 

viewers on our Study UK SNS 

channels 
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Short Films (Alumni Testimonial Video) 

• https://www.britishcouncil.kr/study-uk/alumni 

• British Council Korea filmed a testimonial video with Daewu Ju, a Chevening 

scholarship winner and alumni of Goldsmith, University of London, and LSE. 

He talks about career options after graduation and interview tips when 

applying for a local company, which is featured on multiple SNS channels.  
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NAVER Blog Post 
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Column will be 

written by Tim 

Alper and 

translated into 

Korean. It will be 

presented with 

images and 

relevant hash 

tags.  
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Example Images (e-DM) 
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Translated in to local 
language 

Well branded with  
various images 

Design edited by British 
Council web officers 
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Kakao Plus Channel  
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• Kakao Talk (plus channel) is an extremely local 

friendly platform to deliver news and information. 

We are operating 1:1 chatting system where 

students can ask any questions, and British 

Council staff will respond within 24 hours.  

• Also, students can simply type in event names in 

the system, and it will load related information 

that was pre-saved by British Council.  
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Kakao Plus Channel  
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Advertisement with Chosun Media 
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Main page will look like 

this, but the design is 

subject to change 

according to number of 

institutions included 

If students click each individual 

institution, then a Korean page 

about the institution opens with 

introductory paragraphs, 

academic information, course 

information 
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Advertisement with Chosun Media 

On the bulletin board, 

students can upload 

questions in Korean for 

each institution and British 

Council staff will forward the 

questions to international 

officers. 
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Campaign Examples 

Please note campaigns are flexible according to your needs, these are 

examples only.  

Example Service Included Service Fee Number of 

reach 

(expected)  

Example 1 –  

 

Raising brand 

awareness 

1. Study UK e-Newsletter to British Council 

database 

2. Facebook and Instagram targeted marketing 

(3 different boosted posts) 

3. A column posted on NAVER blog  

4. Alumni testimonial through YouTube and 

NAVER TV  

5. SMS service  to British Council database 

 

£800+ VAT 17,000-20,000 
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Campaign Examples 
Please note campaigns are flexible according to your needs, these are 

examples only.  

Example Service Included Service Fee Number of 

reach 

(expected)  

Example 2 –  

 

Marketing 

Messaging + 

Raising brand 

awareness 

 

1. Institution introductory video presented by 

Korean Billy (about 10 minutes) 

2. Filming  

3. Translation into Korean (for subtitles in the 

video) 

4. Study UK e-Newsletter to British Council 

database 

5. Facebook and Instagram targeted marketing to 

promote the video (3 different boosted posts) 

6. A column posted on NAVER blog 

7. Alumni testimonial through YouTube and 

NAVER TV  

8. SMS service to British Council database 

 

 

 

£1,300  + VAT 100,000-

200,000 
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Campaign Examples 
Please note campaigns are flexible according to your needs, these are 

examples only.  

Example Service Included Service Fee Number of 

reach 

(expected)  

Example 3 –  

 

From brand 

awareness to 

driving enquiries 

to advocacy 

1. Dedicated promotional website in local language  

2. News articles published through major online 

channels 

3. e-DM shot for Chosun database 

4. Banner adverts and keyword search exposure on 

major web portals/social media (5 channels)  

5. Mobile ads on “Add to paper” (very popular among 

local university students, ads constantly appear to 

users for 6 months)  

6. Promotional video uploaded on Korean 

Billy/British Council YouTube and NAVER TV 

7. Study UK e-Newsletter to British Council database 

8. A column posted on NAVER blog 

9. Facebook and Instagram targeted marketing to 

promote the video (3 different boosted posts) 

 

£2,000+ VAT 300,000-

440,000 
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