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NAVER

OFFICIAL PARTNER

NAVER is the most popular online/mobile platform in Korea. The portal
has since grown to offer a variety of related resources including online
communities, news, shopping resources, knowledge search, maps,
books, email service, and browser toolbars. In July 2014, the search
engine handled 77% of all web searches in South Korea.

British Council is an official partner of NAVER for UK/Korea 2017/18
Creative Futures, to provide online users with access to a range of
diverse British contents from culture and arts, education, and to life
style through its platforms such as TV cast and N Post.

© 2013 British Council. All rights reserved.

WWW.brItIShCOUI’]CIl.Org/SIem This document may not be amended, copied or distributed without express written permission.



http://www.britishcouncil.org/siem

NAVER Columns - Examples
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Korean Billy

« Who is Korean Billy and how influential is he?

Korean Billy is a celebrity YouTube star with nearly 90,000 followers,
communicating to audience through his two main YouTube channels. He is
known as a British dialect genius and gained popularity by introducing various
British style English. He was recently invited by University of Cambridge as a
cultural ambassador, and BBC featured him for his unique sensation in Korea.
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EEAME TRENDING

The Korean who became famous
doing British accents

Korean Billy shot to internet fame after his series of video guides
on Britain's accents and dialects became a resounding hit on
Facebook.

But which accent is his favourite? BBC Trending spoke to Billy to
find out more about his fascination with British lingo.
Video journalist: Alex Dackevych

You can follow BBC Trending on Twitter @BBCtrending,
and find us on Facebook. All our stories are at
bbc.com/trending.

® 13 Mar 2017  Magazine
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Korean Billy on YouTube
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Chosun Media Group
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The Chosun Media Group is one of Korea's
largest media groups. Chosun Media,
encompassing a wide range of subsidiaries
from broadcast and new media to
publishing.

Chosun Media are interested in the
Education market and can deliver high
guality marketing together through their
own channels, such as television,
newspaper, mobile, but also to external
channels through their connections to other
media companies.

ChosunMedia
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Advertisement with Chosun Media
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Advertisement with Chosun Media
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Example Images (e-Newsletter)

+STUDY UK
-+ DISCOVER YOU

Study UK e-newsletter
lJune 2017

Translated in to local
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Campaign Examples

Please note campaigns are flexible according to your needs, these are

examples only.

Example Service Included Service Fee | Number of
reach
(expected)
Example 1 — 1. Study UK e-Newsletter to British Council £800+ VAT 13,000-17,000
database
Raising brand 2. Facebook and Instagram targeted marketing
awareness (3 different boosted posts)
3. Acolumn posted on NAVER blog
4. Alumni testimonial through YouTube and

NAVER TV
5. SMS service to British Council database
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Campaign Examples

Please note campaigns are flexible according to your needs, these are
examples only.

Example Service Included Service Fee Number of
reach
(expected)
Example 2 — 1. Institution introductory video presented by £1,500 + VAT 100,000-
Korean Billy (about 5 minutes) 200,000
Marketing 2. Filming
Messaging + 3. Translation into Korean (for subtitles in the
Raising brand video)
awareness 4. Study UK e-Newsletter to British Council
database

5. Facebook and Instagram targeted marketing to
promote the video (3 different boosted posts)

6. A column posted on NAVER blog

7. Alumni testimonial through YouTube and
NAVER TV

8. SMS service to British Council database
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Campaign Examples

Please note campaigns are flexible according to your needs, these are
examples only.

Service Included Service Fee | Number of
reach
(expected)
Example 3 — 1. Dedicated promotional website in local language £2,000+ VAT 300,000-
2. News articles published through major online 440,000
From brand channels
awareness to 3. e-DM shot for Chosun database
driving enquiries 4. Banner adverts and keyword search exposure on
to advocacy major web portals/social media (5 channels)

5. Mobile ads on “Add to paper” (very popular among
local university students, ads constantly appear to
users for 6 months)

6. Promotional video uploaded on Korean
Billy/British Council YouTube and NAVER TV

7. Study UK e-Newsletter to British Council database
8. A column posted on NAVER blog

9. Facebook and Instagram targeted marketing to
promote the video (3 different boosted posts)

© 2013 British Council. All rights reserved.
This document may not be amended, copied or distributed without express written permission.

www.britishcouncil.org/siem



http://www.britishcouncil.org/siem

This presentation contains information sourced either by the British Council
itself or in collaboration with its research partners and is of a general nature.
While the British Council makes every effort to ensure that the information
provided in the presentation is accurate and up to date, the British Council
makes no warranty (whether express or implied) and accepts no responsibility
for the accuracy or completeness of the presentation. The British Council
does not assume any legal liability, whether direct or indirect, arising

in relation to reliance on the presentation. Any references to third party
organisations in this presentation are not an endorsement by British Council
of those organisations.
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© British Council 2013
The British Council is the United Kingdom's international organisation
for cultural relations and educational opportunities.
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