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Thank you for your participation at the Study UK fair in Russia in October 2019 at The Ritz-Carlton
Hotel in Moscow!

The purpose of this report is to provide you with a summary of the event, including visitor and exhibitor
feedback as well as other useful information. We trust that this report will enable you to report return on
investment and assist with future decision making.

The event, targeted at the HE, FE, Secondary Education and ELT market, hosted representatives from
35 UK institutions with a separate zone of music institutions — because of The UK-Russia Year of Music
2019 - and of boarding schools / colleges and ELT providers, 2 British educational partners and 13
Russian partners (Listed below in section below, p.22), that positively engaged with prospective
students, visitors and partners, providing the audience with information on educational opportunities,
subject choices, available programmes, scholarships etc. Following the success of the previous fair, we
invited Russian institutions that provide TNE programmes with UK universities, and IB schools.

For all the participants of the exhibition we provide a huge promotion in target Russian media and social
media free of charge to both increase institutions’ brand awareness and to attract target visitors to the
event. Thus, the one-day event attracted 2,100+ target visitors (that is a 15% increase compared to
two-days February fairs) thanks in part to the broad media and marketing campaign with more than
180 publications in target media and social media (Details listed below in the Appendix 3) for a
total media outreach of 21 538 602. The numbers of registrations for a one-day event were 5000+.

Alongside the main exhibition, a series of seminars were also held that is a great change for institutions
to be presented as real professionals and experts. During the one-day exhibition there were 21 seminar
sessions arranged, including alumni talks. Thanks to these sessions, visitors got relevant information
about UK education as well as the answers on the most vital questions about British education e.g.
preparation for applying to top UK universities, university rankings, personal statement, creative portfolio,
professions that are in demand, choosing a university, IELTS and Cambridge exams preparation,
Chevening scholarship etc. Because of The UK-Russia Year of Music a special series of seminars was
dedicated to music. The seminars covered topics interesting to both a wide audience and professionals in
this sphere e.g. how to become a successful musician, music influence on development of a personality
and music development, using music technology in composition, role of social media in music industry and
others.

We highly support institutions’ aims to be promoted and to have more Russian students, that’s why our
main objectives are:

e To provide a positive perception of the UK and to position the UK as the first choice for Russian
students planning to study abroad

o To showcase the variety of opportunities within British educational system available for Russian
students

o To support participating institutions’ recruitment on the Russian market

e To underline UK excellence in music because of The UK-Russia Year of Music 2019.

At the Cultural and Education Section of the British Embassy in Moscow and official Study UK fair partner
- ECM agency we highly appreciate your support, and hope that we can continue to provide valuable
marketing services regarding both fairs and a wide range of others target activities during the year. We
hope to see you again at our next Study UK fair in Russia in 2020.

Regards,
Daria Lavrentieva, Education Manager
International Education Services | Russia
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In October 2019 The Cultural and Education Section of the British Embassy in Moscow and the official
partner for implementing IES projects — ECM agency — arranged the 21 Study UK: Discover You fairs in
Russia. For a better efficiency of the fairs in both cities we decided to reduce the duration of the fair in
Moscow to one day, and to move both fairs on a single weekend. Also the participation fees were
reduced on 20% for all kinds of institutions.

Since March 2018 the British Council Russia is operating as the Cultural and Education Section of the
British Embassy in Moscow, now all the projects are implemented as usual.

Being arranged for over 20 years it has won a reputation of the biggest and the best educational
exhibition in Russia. It is the only one single-destination educational exhibition in Russia, dedicated to
UK education only, and the most profound media support is arranged for its participants.

Event fact file

Venue The Ritz-Carlton Hotel, Moscow —
5 October 2019 (Saturday)

Opening hours 12:00-18:00
Opened by Michael Bird OBE
Cultural Counsellor, British Embassy Moscow
Costs in 2017 £1 986 (Plus VAT)

ELT Providers - £790 (Plus VAT)

Unique feature to o Alumni Talks

give added value* e Chevening scholarship programme of
the British Embassy

o Various competitions were run to attract
audience interest

e 2 seminar halls for workshops

Seminars 21 seminars were conducted®
The full seminar programme you may find on
page 10 and in the Appendix 4

The number of exhibitors:

| Attendance — Moscow, 5 October 2019 | 2,100+ target visitors
The number of exhibitors:

Types of exhibitors Numbers
Secondary Institutions 7
HE and FE Zone 19
ELT sector 2
Musical educational institutions 7
Institutions provided TNE programmes and IB | 2
schools
Partners  (educational services, consultancy, | 1
guardianship)
Russian target of high-quality English brands 12
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| Total number of exhibitors | 50 |
What exhibitors said:

e “Very good event, thoroughly enjoyed speaking with all the

prospective students, lots of business opportunities”

“Very effective - absolutely worth visiting!”

“Wonderful event, very much enjoyed!”

«| loved it and learned loads about the Russian market»

«Very well organized»

«Represents the market and shows how much potential it

has — good event for recruitment»

o “The fair was perfect! Continue to promote external links with
other quality English brands”
“The team is fantastic and is doing a great job!”

e “The level of education is high in Russia — very high-quality
students”

e “Very focused students who are hungry for British Education.

High achievers with strong English”

e “Thank you for your amazing job”

Using VRS data and Feedback forms, we sum up the market/audience that visited the exhibition.

100 % of visitors said they would recommend Study UK fair to their
friends and colleagues

97,8 % of visitors said the exhibition met their expectations

97,7 % of visitors said the exhibition was arranged on a very high level

97,8 % of visitors highly rated the quality and variety of seminars

95,2 % of visitors highly rated the variety of programmes offered

Visitors’ primary market objectives 2019
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Level of study %
Postgraduate 18 %
Undergraduate 17 %
Learning English 15 %
Short Courses (e.g. Summer course) 14 %
Boarding Schools 12 %
Pre-university academic (e.g. A-Levels, IB) 1%
MBA 6 %
Profg§siqnal Award/Employment related 6 %
qualifications (e.g. ACCA etc.)

Vocational and technical (e.g. NVQ, BTEC, VQ) 1%

Main Subjects of Interest in the Russian market in 2019

Subjects
Managemet, Business and Administrative Studies
IT ad Computing

Creative Arts and Design

Engineering and Technology
Languages

Health and Medicine

Social Studies and Communications
Humanities

Applied and Pure Sciences

Law

Sport, Leisure, Travel and Hospitality
Architecture, Building and Planning

Russia is a Top-3 market for UK ELT programmes

20 000
15 000 —_—
10 000 /

5000

2016 2017 2018 2019
—Q1+Q2+Q3 9613 16 554 15015 17 271

For Higher Educational institutions: whom do Russian parents/ students trust in choosing an
institution?



Study UK exhibition Moscow, October 2019

Alumni 43

Teachers 31

UK representative 27

Social media and online reviews 17

Educational agents 7

Media 7

| Age of Study UK Fairs visitors %

11-20 29
21-30 42
31-40 12
41-50 14
50+ 3

¢ On-line registration was set up for the exhibition. The total number of people registered for the event -
5001. The total number of visitors — 2100+ was estimated on the basis of mechanical counter at the
entrance;

e 97% of visitors were satisfied with the quality of event and received what they expected from the
exhibition;

e Most visitors were interested in, Postgraduate, Undergraduate, Learning English and Summer
courses. There was also a substantial interest in MBA, and an interest in boarding schools and Pre-
university academic (e.g. A-Levels, IB) increased compared to February.

e According to the visitor’ survey there is a high interest in rankings of UK universities, quality assurance,
scholarship programmes, and advice on how to choose boarding schools and ELT courses, and also
for information on specific subjects and where it’s better to study them (engineering, science, medicine,
art etc.). Fees and scholarships are becoming more important. Rankings are becoming less important.

e The majority of visitors found out about the exhibition through various online sources (media, partners’
banners, social media etc);

How did you know about the fair?

Flyers, Print magazines/
posters newspapers
4% 2%
Friends, Radio
relatives 3%
o,
41% Internet
50%

Some comments from visitors:

o “The event is unique, compared to many others | visited — a huge variety of institutions and |
got very useful information, especially from seminars”

o “lI found out a lot of details about how to get scholarships — that’s very helpful”

o “Seminar programme is a great advantage of the exhibition”

o “Alumni talks is a great advantage — | can ask real people about their real experience”

o “Outstanding organization, we enjoyed the visit!”

7
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97% of visitors said the fair increased their interest in the UK culture and
stimulated their wish to study/ travel/ work in the UK

* The survey based on 200 visitors’ responses

The seminars proved to be a very popular activity during the exhibition, showing students the variety of
study options available for them in the UK and also giving a positive impression of the whole international
student experience.

Various institutions worked together to deliver a total of 21 seminars over one day. All the seminars were
very well attended. Some visitors have asked to increase the time allowed for seminars next time.

One of the most visited sessions was Alumni Talks which was held in the format of a talk-show. 6 alumni
were invited to share their real experience. Visitors highly appreciated the personal touch and commented
that this was a very important seminar for them, because they want more “insider” and personal
information, something that one cannot find on the official website of the institution.

Among presentations that were of great interest among visitors were Chevening scholarship presentation,
seminars on art, music, IELTS preparation and tips of writing motivation letter. The observations and verbal
feedback received on the day from the visitors was extremely positive. They found the seminar programme
very interesting and the content to be informative and well presented.

Seminar sessions were advertised on the Study UK fair’s official website that was specially created
several months before the fair, providing not only a timetable but also the description of each session as
well as information about the speaker.

A single set of sessions was dedicated to Music because of The UK-Russia Year of Music 2019.

This information provided allowed visitors to plan their visit to the exhibition efficiently

21 successful seminars were held, covering such topics as:
e Chevening scholarship
How to effectively pass IELTS test
How to write a great personal statement
Successful creative portfolio: tips to apply to the UK university
Benefits of British Boarding
Future professions that are in demand
Study in the UK: experience of the blogger
How to choose a UK university
Steps to follow to apply to a top UK university: instructions for parents
and students
International music exams in Russia
Music education differences in the UK and in Russia
Music, creativity and technology: using music tech in composition
Role of social media in music industry
How to become successful in music
Popular music: style and variety

8
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e World Voice master-class
and many others

The detailed seminar programme is available in the Annex 4 or via the link below:
https://studyukrussia.ru/moscow/moscow-program/

Media and marketing campaign

The scale of media and marketing campaign in 2019 aimed to:
- attract target audience to the Study UK fair in Moscow
- attract relevant partners interested into collaboration with UK institutions
- attract attention to The UK-Russia Year of Music 2019

Online and print media, banner advert and social media — all kinds of effective channels were used in
promo campaign

[A total reach of outcomes in target media — 21 538 602 ]

Highlights of the online PR campaign

e 37 informational partners

4 outcomes in print of UK education excellence with Study UK announcements - with media
impressions of 66 000

4 online longreads articles

3 print longreads articles

118 online outcomes with a total number of media impressions — 17 015 155

62 announcements in partners’ social media

30 partners’ and 7 ours newsletter sending out

1 competition on the radio with 11 announcements of Study UK fair with media impressions of
3393610

e 1 target blogger was involved in the PR campaign
o 18 advert banners placements’ parters with a total reach of 1 167 348

All the publications dedicated to or with British educational institutions mentions were published free of
charge!

Social media tools used:
e Announcements of Study UK fair
Announcements of contests
Bloggers’ announcements
Publishing stories in social media
Working with alumni
Attracting attention to exhibitors - UK institutions - by writing single posts about educational
institutions
Context advertising
o Targeted ads and a page boosting on Facebook

9
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e Post marketplaces (reposting in the large relevant communities)
e Sending invitations to the targeted audience
e Email distribution

Social target reach is more than 1 900 000

Advertising campaign
o 19 advertising banner placements on target websites
e Native advertising with more than 25 000 clicks
e Email distribution (The Cultural and Education Section of the British Embassy in Moscow and
partners’ databases) — more than 3 min contacts
o Banners placement with media impressions of 1 167 348
e Number of clicks — more than 5 500 clicks

Offline campaign
o Leaflets placement in partner organisations (universities, cafes, bookshops, LUSH, cultural
venues, Glambox and Glambag (2 editions) etc.)

The UK-Russia Year of Music PR Campaign

o A special series of open lectures was arranged in target and popular venues — Moscow Music
School and Higher School of Economics — The School of Design — before the event

A series of pre-events dedicated to Music within the UK-Russia Year of Music 2019
Music partners announced a series of open lectures for broad audience via their channels:
- Moscow Music School: 11 K
- Higher School of Economics — The School of Design: 54 K
- Vkontakte audio advert: 300 K
- Vkontakte competition with Study UK and Year of Music announcement — 334K
- F2F visitors of music lectures is 900+ target students
- Reach of PR Music campaign in Moscow social media (Instagram, Facebook, Vkontake)- over
100K
- The Village special project with a reach of 100 K
- 48 Telegram social media post with Year of Music lectures announcements with reach of 96 K

Competition "Musical English" with ROCK FM outcomes:
A Special project with partner — Rock.fm radio station was arranged before the fair.

Duration: 11 days (23 September — 3 October)

To participate, it was necessary to correctly answer the question that sounded in the morning drive Time
show. The winners were selected 1 day before the event, the selection process was arranged live at
Rock FM

Scope of support and placement:

1. Daily 45 seconds Study UK fair announcements with a mentioning of Edinburgh School of
English

2. 55 announcements of the competition live

3. Announcement of the competition and Study UK fair itself at Rock FM website with

https://www.rockfm.ru/2019/02/music-english-itogi/

10
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4. Live broadcast on the Rock FM official website https://www.rockfm.ru/2019/02/music-english-
itogi/

4. Announcement Vkontake social media group 180 270

5. Announcement of the competition and Study UK fair in Rock FM group in VK social media (191

861 subscribers) and Facebook (11 321 subscribers) and Instagram (6 658)
6. Live broadcast of VK — 4 259 live views https://vk.com/videos-176557347?z=video-
17655734 456239516%2Fclub17655734%2Fpl_-17655734 -2

Media Impressions:

Competition radio audience (Life broadcast and Advertising): 2 986 200
Rock FM website: 193 311 unique visitors per month

Social media: 214 099

Leaflets distribution to music institutions and partners - 700

Objectives of the media and marketing campaign:

e to increase the brand awareness of the British educational institutions — Study UK 2019

exhibitors

to increase a prestige of the British education, an interest to UK culture

to increase interest to music education in the UK and open lectures with UK music experts

to show the vast variety of opportunities and British education gives

to increase the number of interested in education in the UK as well as the high quality of

the target audience among the visitors of the exhibition — potential students

e to broaden the target audience by attracting business audience (Master's and MBA
programmes)

e toincrease the percentage of schoolchildren’s parents interested in high quality education
In addition, we concentrated on deepening channel differentiation for different audience
segments in terms of specialization

¢ to reflect how welcoming the UK is despite of political tention

The target audience of the campaign:

11
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Primary:

Parents of schoolchildren for boarding schools and Foundation programs;

School-leavers and their parents for Bachelor programs;

Students for universities with Bachelor's and Master’s programs;

Young professionals for Master’'s and MBA programs;

Businessmen and entrepreneurs as parents for boarding schools and as students - for MBA
programs;

o HE students interested in studying music in the UK and enriching their knowledge about music

Secondary:
= Educational agencies
= International departments of schools and universities
= Partners interested in cooperation with UK institutions

The implementation of the campaign

For each group, we selected the corresponding media and tools. This year a special attention was paid

to the education in music because 2019 was officially announced as the UK-Russia Year of Music.

Russian audience is very digitally involved. That's why to promote the exhibition to the most
numerous and active audience of school-leavers, students and young professionals, we used a
combination of PR tools, Internet advertising and social media and worked with the target resources
with the hugest audience to attract the most prospective audience to the exhibition and to stimulate transfer
from passive interest to the British education to actions

We used a whole range of tools: mailings — announcements, editorials, long-read articles,
interviews, ad banners, posts in social media, email distribution etc. For each segment of the target
audience, we developed texts that coincide with the needs and interests of each particular segment.

Traditionally, we paid much attention to PR placements in media dedicated to education abroad,
and this year paid a special attention to business audience, parental media, education and music media
by collaborating with 15 media partners: MEL, TimeOut Moscow, Changellenge, ZIMA, Vneshkolnik,
Interfax, Lenta, Afisha.Daily, InStyle, Ruskiy Reporter, Komsomolskaya Pravda, Rock FM, Optima Study,
Bez Granits, Megapolis FM, Vkontakte.

We used Rock FM radio channels and Vkontakte partnerships to arrange two competitions in order
to attract an interest to British music and The UK-Russia Year of Music lectures.

We used opinion leaders — target blogger and UK universities alumni — to attract attention to the
UK education, show its high quality of teaching and possible ways for making careers.

In order to increase the traffic, we invited more than 20 target online resources and offline
companies as partners. We invited to partnership those partners that proved their effectiveness during
the promo-campaign previously and that can stimulate the target audience’ interest in studying in the UK.

Results

High integration level of all the elements of the promotion campaign allowed us to successfully perform
the objectives of the campaign.

4 More than 5 000 registrations for a one-day event. h

More than 2 100 visitors
The quality of visitors increased compared to the last event according to
the survey

\ J
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e Use of unified visual images and different key messages for different target audiences and
resources.

¢ Gradual increase of intensity “general to specific”, which allowed us to keep the audience interested
in the project for several weeks

e Use different types of PR and marketing tools

e Regular publishing of the exhibition news on Study UK social media that wasn’t active for half a
year before the campaign.

Detailed planning of the advertising and PR campaign allowed us to achieve a high response to advertising
for the exhibition.

The advertising campaign was successful. Lots of online and offline messages and resources provided
good information coverage and secured good quality visitors attendance to the exhibition). This is an
indicator of the effective work of the project marketing team.

* The list of partners and more details you may find in the Appendix below

Examples of media outcomes
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TimeOut
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InStyle online lifestyle magazine
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MixMag
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Banners Adverts

MEL online education resourse
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Education Expert print magazine advert
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RBC business recourse
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Forbes magazine website

Forbes o e

SUIHANCY W MHEECTIADM / JONOTO ORI

Bnoxunuce B cnutku: 3avyem BTh
cobpan pekopgHble 3anacbl 30510Ta

0 Mhopgmuna MNetyxcaa

BbICTABKA
EPUTAHCKOrO
OBPA3OBAHMA

mlllo cew -
NAFTHT® RECTANKH

T T T T WOy
Saphs
+ Haonan 2ySsn OSApTOON ross
107 TIeMSMOmED HeCHILIANMO
yRacieaceat SOraTCTEE IMAMENNTOD
ENNoNs

Hassan TySundl 3o ey 1
tmes Disney i Somy npaMicemics paic SpompcaaN wsaiz ey
€U0 AINOC0 GUUTaMA © Yerosexe- naywe

ot B POCCH ROTYIZNTH BOe A Hbee EONBESE HOBOCTEA

nosapu
Hosus E.Xsace s ABIUTON? Vinsa ot caprdon LandRover Ties!
Toasao 5 2nelt - «Mepcoanc-benze E Mozswdh cxaprdon 25000 mAL
Kamec ¢ npainnmectson o1 25614 o Munegenpoiommenu® Viagonponmal

BXOA HA BMCTABKY
CBOBOAWMMN 0+

Frnrvpe

Cambiit rnasHbii bocc

K130, DEpOesaiisomancy it Cerc-Crstaos pafiouen Kiacca: dex xpvy Bpuoc
Cnpomrerion -

24



Study UK exhibition Moscow, October 2019

Dnevnik.ru students’ portal
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Partners’ support print screens
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British Higher School of Art and Design
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Hamleys
hamleysrussia
InStagram 30K The Ritz-Carlton, Moscow
hamleysrussia
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Bloggers outcomes’:
Fedotov Andrey

Instagram 45.5 K
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97% of visitors said they were glad with the information they receive about the fair
before the event

3 2 1
3% 0% 0%

85%

31



Study UK exhibition Moscow, October 2019

Study UK fair in Moscow in October was visited by 2100+ for 1 day!

97,7% of visitors said the exhibition was arranged on the highest level

95% of visitors confirmed that after the exhibition their impressions about
the UK has become more various and positive

91% of visitors confirmed that the exhibition increased their interest to
the UK culture and stimulated their wish to study/ travel/ work in the UK

The variety of programmes offered at the exhibition was estimated as:

3 2 1

84%

Seminar programme was estimated as:

82%
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97,8 % of visitors highly rated the quality and variety of seminars

4 )

\ J

A printed survey was distributed during the exhibition to the 200+ visitors. The
questions were designed to gather quantitative statistics as well as qualitative
remarks on reactions to our exhibition and the decision making process

7

N\
When the visitors were asked “Will you be applying to a UK institution

following the exhibition” 88% said yes, 5% said no, 7% maybe.

When the visitors were asked “Did you receive all the Information
required to make an informed choice” 97% said yes

( )
How do you rate the support of The Cultural and Education Section of the

British Embassy in Moscow, 97% said excellent
\, J

nisitors’ quotes following the exhibition: \
o | visited a lot of different exhibitions, but Study UK is the best one

Very informative! And great organization! Thank you!

A great opportunity to meet so many universities and talk to them f2f

The seminars are very informative! And the atmosphere of the event is great!

Great atmosphere! Lots of programmes to choose and loads of fun!

Lots of universities and a great variety of educational programmes

Excellent organization, positive staff, cool opportunity to talk to institutions’ representatives
Good quality of participants, perfect variety of institutions

The fairs helped me to make a choice, a great chance to talk to institutions!

\ The location is perfect! Highly-organized evet! | loved it! /

/Recommendations for The Cultural and Education Section of the British\

Embassy in Moscow and ECM Agency include:
e Have a two-days event

Improve the sound

Arrange an exhibition twice a year

Arrange a food court and a water for visitors

More partners and competitions!

\ More bookshops to invite /

95,6% would recommend Study UK fair to their friends and colleagues
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[ 96% gave a positive overall assessment of the exhibition ]

60% of UK exhibitors said is was better than the last one in February

100% of UK exhibitors supported the 1-day duration of the fair

48% of exhibitors participated for the first time in 5 years
25% of institutions were new

90+% of participants noticed high potential of the Russian market and
that it is worth investing

. J
85% estimated the quality of visitors as “good” - data increased!

[ 92% estimated the quantity of visitors as “good” - data increased! ]

Some positive quotes from exhibitors:
e Many thanks for all your support and hard work making the event go so well.
Excellent organisation, well done!
The briefing was very useful! Thank you for your support!
More high-qualty children and parents among visitors
Interest in boarding schools has increased, many high-quality students
Very good organised event, | loved it! | wish that other exhibitions could provide the
same level of support
e The Russians seem very family-oriented — good for boarding schools. Striking
interest in summer schools as well
More interest in UG programmes than before, good market
e Very focused students, they are hungry for British Education
The event was very well organised, thank you for your excellent support! You are a
very professional team!
Good English level. Many queries about funding, scholarships.
Many thanks for excellent translation support and a brilliant interpreter
Thank you for making my first ever international event so straight-forward!
I’'m delighted we were able to take part! It was a huge success!
Summer school interest is very high. Lots of good students!
Thank you for the briefing - bespoke visits are useful to advertise
The potential for Russian markets is evident. We need to visit more each year
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Exhibitor’s feedback example

4 )

This was my first experience in Russia and I was overwhelmed by the organizators’ hospitality,
thoughtfulness and care.

I was thoroughly impressed by the quality of students, parents who attended. I felt their passion
for education which gives me great hope to work with Russian students and families going
forward. I met a lot of agents and 5-6 universities which was great!

\

4
/Some negative quotes from exhibitors: \
e Lunch should continue until 4 pm please. It can be difficult to step away from the stand
during the first couple of hours. Or arrange more staff to remind about lunch.
e Reconsider more accommodation alternatives with more affordable costs - The Ritz was
fully booked 3 weeks before the event already
o Try to start educating people that whilst rankings can matter it should only be a subject,
not a university
e Changing the venue will bring more institutions as it will make the fees more affordable
o Please arrange a later start
\ o Need to be clearer that no everyone can give a seminar /

( )

93% consider that the event is overall value for its money

75% exhibitors said they developed new links or built on existing
feeder or agent relationships by coming

100% gave a positive overall support of The Cultural and Education
Section of the British Embassy in Moscow before and / or during the
exhibition
\. J

100% exhibitors either likely or very likely recommend The Cultural and

Education Section of the British Embassy in Moscow and ECM agency
to colleagues!

\ J

* More details you may find in the Appendix below
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List of Study UK fair exhibitors

Universities

Abertay University

City, University of London

ESCP Europe Business School
Goldsmiths, University of London
INTO University Partnerships

Northumbria University
Oxford Brookes University
The University of Edinburgh
The University of Northampton
The University of Warwick
University College London
University of Bristol
University of Exeter
University of Glasgow
University of Greenwich
University of Nottingham
University of St Andrews
University of the Arts London
University of Westminster

Music Institutions
BIMM Institute London
Liverpool Hope Univeristy — School of Creative and Performing Arts
Solent Univerity Southampton
Trinity Laban Conservatoire of Music and Dance
University for the Creative Arts - UCA
University of Portsmouth
University of Salford’s, Manchester

Schools, colleges and education centres
Ashbourne College

Cardiff Sixth Form College

David Game College

King's College Taunton

Lucton School

Newcastle College English

North West Academy of English

Queen Ethelburga's College
Westbourne School

UK Educational Partners
British Higher School of Art & Design
Summit International
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Other partners*

AIESEC

BKC-IH Moscow IELTS Test Centre
British Embassy/ Chevening
Cambridge Assessment English
Cambridge University Press
Changellenge

Education Index

Hamleys

Language Link

Moscow bookstore

SkyEng

The International School of Moscow
Toni&Guy

*LUSH, Glambox, Glambag, ROCK FM, Moscow Music School, Higher School of Economics etc were
partners that were not presented at the venue
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Extent to which the objectives were met:

To position the UK as the first choice for international students: Based on the visitor survey analysis,
most of them agreed that a UK qualification is of high quality, recognised worldwide and that it brought
good career prospects upon graduation.

To showcase the variety of opportunities within the UK’s education system: Based on most
exhibitors' comment, the visitors were a good mix of undergraduate, postgraduate and those seeking A-
level/Foundation. This fact is also confirmed by the online registration results.

To support participating institutions’ recruitment in the Russia market:
This objective was met according to the feedback from exhibitors but we need more time in order to
evaluate it properly.

To underline UK excellence in music because of The UK-Russia Year of Music 2019:
This objective was successfully achieved, and the knowledge about British music and the way of teaching
it in the UK raised.

Future steps
There are several areas that both British Council UK / The Cultural and Education Section of the British
Embassy in Moscow and the UK institutions can work on to improve the overall arrangement and
outcomes of the exhibition. The main findings and recommended next steps are outlined below:

The Cultural and Education Section of the British Embassy in Moscow and ECM agency

e For 2020 Study UK fair we will increase the number of powerful and target informational partners
on a complementary and barter basis and will broaden cooperation with the most effective
resources with a huge cover only to increase the audience coverage and impact duration. We will
continue actively promoting the exhibition through partners and social media

o We will make an emphasis on working with the channels that showed its effectiveness: social
media, newsletters and partnerships with target ogranisations.

o We will broaden the pool of general Internet resources with wide coverage (business and news
portals, social federal media, professional networks).

o We will promote the exhibition on the websites of the educational agencies specialized on the
British education.

o We will work with bloggers and opinion leaders closely and will arrange more lectures and
interactive activities with them during the fair to increase the interest of the target audience and
number of quality visitors

o We will consider having more people for the navigation on the venue and arranging a training for
the staff and interpreters about the British system of education and institutions they will be
working with

e The Cultural and Education Section of the British Embassy in Moscow and ECM agency
understand the importance of providing value-added services to the exhibitors and will
reconsider the venue cost to decrease the participation fee

e We will better coordinate our schedule with the region and tie-in our own exhibition with other
regional countries’ events, to enable exhibitors to maximize their time and budget in a single trip.

e Following the success of the briefing and webinar in June we will arrange a webinar / meeting /
activity dedicated to the Russian market several months before the event and will organise
market briefing on the first day of the event as well.

o We will consider the recommendations from institutions — exhibitors of the fair.
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The next Study UK fairs in Russia will be held in October 2020

e The registration will be open soon.

UK Institutions

e |tis suggested that institutions continue inviting their alumni to attend future exhibitions and share
tales of their life in UK with the visitors.

¢ |Institutions should consider to provide the organizers with a subject matrix prior to the exhibition,
to help reduce queues at stalls where institutions don’t provide the course.

o Many visitors commented that scholarships opportunities were very low. We recommend
institutions to look at ways of providing some sort of scholarship or discount and highlight these
during future exhibitions.

o We recommend institutions to participate more actively in the promo campaign to help the
organizers with the information beforehand in order we could initiate and arrange more
publications in target media (participating in the promo campaign is free of charge for exhibitors).

e We also recommend institutions to undertake profile-raising activities in Russia throughout the
year.

o Exhibitors need to be encouraged to send all forms at once to meet the deadlines.

e Provide more information on English language courses and short/summer programs

e Have more materials in Russian at the exhibition as parents (who are decision-makers) may not
speak English

o To send materials (brochures and catalogues) at least 4 weeks before to the exhibition via freight,
and to use a single delivery opportunity with the help of DJG company.

The above points, though important, should not detract from what was a successful exhibition. Study UK
fairs in 2020 will be built upon the lessons learned and prove even more popular. We hope to see you
there!

Study UK Fair has been held in Moscow for the past twenty years. It is an annual event, very much
anticipated by prospective students, educational agencies and representatives of Russian educational
institutions who are keen to build links with UK institutions and who visit the Fair to make personal contacts
with representatives of UK institutions, and to negotiate possible areas for collaboration. Fairs will be
planned to be arranged in Octobers as usual.

Education has always been treated as an important part of domestic policy in Russia, with close attention
paid to both secondary and higher education sectors, and it is of the highest importance for Russians.
Education is a symbol of high social status and social mobility and Russians have a reputation for being
highly educated and cultured. As education in Russia is considered a good investment, according to
HSE recent survey, a hard-to-believe 41% share of the adult Russian population is willing to invest up to
15% of the income into education — either their own or of their children

British education is considered to be the most tempting for Russian students because of its prestige,
traditionally high level of education, international multicultural experience, different approach to studying
process, great variety of programmes, connections with the industry and excellent facilities.

In 2018 the UK was the most popular destination for Russian language students (followed by Malta and
Ireland)

Russia’s interest in international education is NOT limited to higher education. ELT schools, independent
schools and further education institutions are also in demand. The most popular educational product is
English language courses (incl. summer language schools) and there has been a recent increase in the
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number of Russians travelling to the UK to study at short-term courses (for students aged 10 to 15).
Bachelors and Masters programmes are in a high demand for years, especially from students from
Moscow and St. Petersburg — the cities with highest income

Despite political and economic situation the demand for internationally recognised higher education is
growing and UK is still one of the top priorities of Russian students and parents. International education
offers access to skills relevant to Russia's growing professional class; qualifications that can be relied
on by employers and, consequently, enhance career prospects.

Russia is top-3 countries for short-term courses. Tier 4 visas are stable for the last 3 years despite the
political difficulties.

According to the recent survey of Russian educational agents 60% of agents underlined the increase
of demand for UK education among Russian students in 2019 compared to the last year in all kinds of
education. Although interest for summer courses is growing faster.

Number of Russians studying at boarding schools rose steadily between 2015 and 2017 and in 2017
comprised 3000 students. In 2015 Russians were the third-largest group of international recruits and
made 6% of non-British students. In 2018 the demand for boarding schools increased on 20%
compared to the same time in 2017. In 2019 the interest for boarding schools was stable as this group
was less affected by the economic crisis.

In 2019 US visas are harder to get than UK ones, and it stimulated interest to UK education. Also Brexit
if it happened in 2020, won'’t affect the demand from Russia.

The greatest concentration of Russia's population is in the Moscow region and more than 60% of
demand for the UK education is concentrated in the capital.

Exhibitors noticed the following market developments based on enquiries:

“A lot of interest from summer schools programmes”

“Increasing confidence in sending students to the UK, Russian market is improving”

“Ranking did not appear to be a focus, Business is popular and interest in art seems to have increased”
“Management is still number one. Good knowledge of English and overall quality of students”

“Many queries about funding, scholarships. Well prepared those interested in PG studies”

“Very diverse choice of subjects and good quality of students. Interest in UG has increased compared to
the last year”

“High level of English from students, very good quality applications”

“Equal interest in Business, management and engineering, and large interest in creative industries”
“A lot of interest in the Master / MBA programmes”

“Number of English speaking students has increased along with fluency”

“Good mix of UG and PG”

“Scholarships are of a great interest. Bespoke visits are useful to advertise”
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“PG focus. More varied subject mix than expected although still focus on business/ marketing/ economics
degrees. Computing is also popular. Important to have more resources in Russian”

“The market is positively stable”

A full report of visitors’ subjects of interest can be found in Appendix below.

If you have any questions or requests please don’t hesitate to contact
lavrentieva@ecmcentre.com
or Elizaveta.Utolina@britishcouncil.org
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Would you recommend Study UK fair to your friends and relatives?

10

The exhibition met my expectations
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Don't agree

Totally disagree
0% y 4

0%

Don't know
2%

Agree

Absolutely agree
62%

Overall the exhibition was arranged on the highest level

Don't agree
0%

Totally disagree
0%

Don't knpw
2%
Agree

17%

Absolutely agree
81%
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The Cultural and Education Section of the British Embassy in Moscow and ECM agency are one
of the leading organisations in its profile area

Don't agree
0%

Don't know
2%

Absolutely disagree
0%

Agree
14%

Absolutely agree
84%

The variety of programmes offered at the exhibition
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5% 0%  o%

84%

The quality and variety of the seminar programme

32 1
290% 0%

82%
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The quality of the venue

2 1
0% 0%

Information provided before the event
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32 1
4 3%0% 0%

85%

The assistance of the The Cultural and Education Section of the British Embassy in Moscow and
ECM agency staff during the event
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2 5 1
8% 0% 0%

84%

How did you find out about the exhibition?

Flyers,
posters
4%

Print magazines/
newspapers
2%

Radio

Friends, 39%

relatives
41%

Internet
50%

Did you participate in the competitions?
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Yes
24%

Has your institution attended this exhibition before?

Answers N;nn;:leerr:f %
YES 21 75,0
NO 7 25,0
Total 28 100

What was your main aim in coming?

Answers N;nn;:leerr:f %
Recruitment 5 18,5
Profile raising 0 0,0
Both 22 81,5

Total 27 100
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What is your primary market interest in this event?

Answers Naunn;\tl)vzl;-:f %
Undergraduate 18 24,7
Postgraduate taught 15 20,5
Postgraduate research 5 6,8
Higher national diploma
and equivalent 1 14
E(;ﬁ-rggis\’/ersity foundation 5 6.8
Foundation 8,2
Post-16 A-level 9,6
ggi-gglssional English 5 2.7
Secondary education 6,8
Summer courses 12,3

Total 73 100
What is your assessment of the visitors?
Answers Naunn;\tl)vzl;-:f %

Number of the visitors
Good 24 85,7
Average 14,3
Disappointing 0 0,0
Total 28 100

“Quality” of the visitors
Good 20 71,4
Average 28,6
Disappointing 0,0
Total 28 100

Have you developed new links or built on existing feeder or

agent relationships by coming?

Answers Naunn;\tl)vzl;-:f %
YES 21 75,0
NO 7 25,0
Total 28 100

Please give your overall assessment of the exhibition
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ANSWers Number of %
answers

Excellent 23 82,1
Good 4 14,3
Average 3,6
Bad 0,0
Very bad 0,0

Total 28 100

Level of The Cultural and Education Section of the British
Embassy in Moscow and ECM agency support before the

exhibition
Rate Number of o
answers
5 26 92,9
4 71
3 0,0
2 0,0
1 0,0
Total 28 100

Level of The Cultural and Education Section of the British
Embassy in Moscow and ECM agency support during the

exhibition
Rate Number of %
answers
5 22 78,6
4 21,4
3 0,0
2 0 0,0
1 0 0,0
Total 28 100
Quality of the venue
Rate Number of o
answers
5 27 96,4
4 1 3,6
3 0 0,0
2 0 0,0
1 0 0,0
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Total 28 100
Quality of the accommodation
Number of o
Rate answers o
5 24 85,7
4 14,3
3 0,0
2 0,0
1 0,0
Total 28 100
Length of the exhibition
Number of o
Rate answers o
5 24 85,7
4 14,3
3 0,0
2 0,0
1 0,0
Total 28 100
Value for money
Number of o
Rate answers o
5 10 35,7
4 16 57,1
3 2 7.1
2 0 0,0
1 0 0,0
Total 28 100
What would be your preferred date for this event next year?
Number of o
Rate answers o
Same as this year 25 89,3
Earlier than this year 3 10,7
Later than this year 0 0,0
Total 28 100
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How likely are you to recommend the The Cultural and
Education Section of the British Embassy in Moscow and ECM
agency to colleagues?

Very likely 16 571
Likely 12 42,9
Unlikely 0 0,0
Very unlikely 0 0,0
Total 28 100

How does this year’s exhibition compare to last year’s?

Much better N:nn;\t;eerr;)f %
Rate 2 20
Better 6 60,0
About the same 2 20,0
Worse 0 0,0
Much worse 0 0,0
Didn't attend last year 18 64,3
Total 10 80
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Media Media Type Publication/ Issue Type
Rock FM Radio Advert
Rock FM Radio Competition announcement

during the morning broadcast
Announcement during the

Megapolis FM Radio morning broadcast
Vkontakte Music Online Music Announcement
Zima magazine Print Announcement
Zima magazine Print Article

Zima magazine Print Article

Zima magazine Print Article

Zima magazine Print Advert placement
Education Expert Print Advert placement
Vneshkolnik Print Advert placement
Afisha.Daily Online Advert Placement
Educationdex.ru Online Announcement
Expert Online Announcement
Expert Online Advert Placement
InStyle Online Article
Interfax Online Announcement
KidsReview Online Announcement
Komsomolskaya Pravda Online Announcement
MEL Online Article
MixMag Online Article

OsSD Online Announcement
RBCC.ru Online Announcement
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Online

Online

Online

Online

Online

Online

Competition announcement
Announcement
Announcement

Article
Announcement

Announcement

Social media selected outcomes — partners and media

Name of media

Fedotov Andrey
TimeOut

British Higher School of Art
and Design

British Higher School of Art
and Design

British Higher School of Art
and Design

British Higher School of Art
and Design

Education index

Education index
Education index

HSE School of Art and
Design

HSE School of Art and
Design

HSE School of Art and
Design

Mel
Mel

Moscow bookstore

Moscow bookstore

Type of media

Blogger
City media

Educational /
Partner

Educational /
Partner

Educational /
Partner

Educational /
Partner

Educational
media

Educational
media

Educational
media

Educational /
Partner

Educational /
Partner

Educational /
Partner

Educational
media

Educational
media

Partner

Partner
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45000

243 189
42 000

60 000

42 000

40 000

6 500

4 000

10 000

15200

21000

27 000

124 000

92 000

25000

16 500
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Moscow bookstore Partner 32 000
Moscow Music School Partner 4 400
Moscow Music School Partner 15 000
Moscow Music School Partner 4 800
Moscow Music School Partner 5000

Educational /

LanguageLink partner 6 300
LanguageLink Educational / 7 000
partner
LanguageLink Educational / 30 000
partner
Glambox Partner 100 000
Hamleys Partner 30 000
Hamleys Partner 30 000
Skyeng Partner 200 000
Skyeng Partner 200 000
The International School of Educational /
5000
Moscow Partner
Toni & Guy Partner 12 227
Ad (Banners) placement
. Numbers of
Media Shows Coverage
AdSmart Business 300 007 Advert placement
The Village 300 209 Advert placement
The Village 100 000 Advert placement — Music
lectures
RBC 300 057 Advert placement
LENTA.RU 300 075 Advert placement
The Flow 100,000 Advert placement
Dnevnik 20,000 Advert placement
Forbes 250 000 Advert placement

56



Study UK exhibition Moscow, October 2019

Zima 60 000 Advert placement

TimeOut 200 000 Advert placement

5 October, Saturday

WASHINGTON HALL

12:10-12:40 | Speaker: Natalia Volchugova, Cardiff Sixth
Form College

The path to success: how to decide on your
future profession and prepare for admission
to top universities in the UK

12:45-13:15 | Speaker: Maria Molashenko, BKC-IH IELTS
Centre

IELTS tips: Effective methods of passing the
exam successfully

13:20-13:50 | Speaker: British Embassy in Moscow

How to win Chevening scholarship. Tips and
Advice from alumni

13:55-14:25 | Speaker: Lana Shaugney, The University of
Warwick

How to write a successful Personal
Statement

14:30-15:00 | Speaker: Dagina Wetherill, INTO City
University London

Professions of the future

15:05-15:35
Alumni talks: meetings with british
universities alumni

Recent graduates of the top UK universities talk
about their experiences, answer questions on
student life in the UK and share tried and tested
life hacks.

15:40-16:00 | Speaker: Andrey Fedotov, blogger

How much the environment helps you learn.
Debunking myths that adults can't learn
English

16:05-16:35 | Speaker: Harish Lokhun, The University of
Edinburgh
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How to choose a UK university

16:40-17:10 | Speaker: Shaun Kay, British Higher School of
Art & Design

British approach to studying creative
industries: main principles

17:15-17:45 | Speaker: Uliana Bogomolova-Isselman,
International Centre “Summit”

Ten steps that parents need to follow now to
increase their children chances to apply to
leading UK universities

17:15-17:45 | Speaker: Cambridge Assessment English

How to choose an English international
exam — tips for parents and students

5 October, Saturday

MOSCOW HALL

12:15-12:45 | Speaker: Tim France, University of Salford,
Manchester

The Characteristics of Popular Music: Style &
Genre

12:50-13:20 | Speaker: Christopher Brown, University of the
Arts London

How to make a successful creative portfolio

13:25-13:55 | Speaker: Yan Mack, BIMM Institute London

How to become a successful musician

14:00-14:30 | Speaker: Stephen Davismoon, Liverpool Hope
University

Musical score related to historic heritage

14:35-15:05 | Speaker: Mike McNally

What the music industry can learn from other
creative industries
15:10-15:40 | Speaker: Martin James

The role of social media in music industry
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15:45-16:15 | Speaker: Adrian Hall, University of Portsmouth

Music, Creativity and Technology: How
‘Music Technology’ can be used to develop
traditional skills in composition, performance
and creativity

16:20-16:50 | Speaker: Maria Namtsova, Trinity Laban —
Conservatoire of Music and Dance

Russia and UK: the main difference in music
education from an alumni perspective
16:55-17:25 | Speaker: James Langford, The International
School of Moscow

Launch of international music exams ABRSM
in Russia
17:30-18:00 | Speaker: Richard Frostik, World Voice

Masterclass on singing and vocal from an
author of World Voice
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If you have any questions or requests please don’t hesitate to contact
lavrentieva@ecmcentre.com or dlavrentieva@yandex.ru and
Elizaveta.Utolina@britishcouncil.org
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