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Introduction 
 
Thank you for your participation in the Study UK Exhibition in Ghana which took place in 
Kumasi and Accra from 26 February – 1 March 2019. 
 
The purpose of this report is to provide you with a summary of the event, including visitor’s 
and exhibitor’s feedback. We trust that this will enable you to report return on investment and 
assist with future decision making. 
 
The event which targeted the HE market hosted representatives from 20 UK institutions 
(listed in Appendix1), who positively engaged with prospective students and their parents and 
provided audiences with information on a range of educational opportunities in the UK. 

The event attracted 1,204 visitors’ thanks in part to the marketing campaign, details of which 
are listed below in Appendix 3. Exhibitors also took part in the Alumni Reception which 
attracted over 50 alumni from the participating institutions.  

At British Council we highly appreciate your support, and hope that we can continue to 
provide valuable marketing services through our exhibitions and other range of targeted 
activities during the year. We hope to see you again at our next exhibition in September 
2019.  
 
Regards,  

Christiana Bandoh 
Project Manager, IES and Higher Education 

British Council, Ghana 
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Highlights  
 
 
 
 
 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

All exhibitors who responded to our survey (8 out of 20) agreed that the calendar 
timing of the event was right for them. 

The exhibitions were held at: 

 
Venue(s) Golden Bean Hotel, Kumasi, 26 February 2019 

and 
Alisa Swiss Spirit Hotel, Accra, 28 February - 1 

March 2019 

Opening hours Kumasi : 10.00 – 16.00 
Accra: 10.00 – 16.00 

Stand costs Kumasi : £1,665 
Accra: £1,880 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

There was a decrease in visitors from last year’s exhibition for both 
cities  

 
Attendance  

2018 2019 
                             Kumasi  680 362 

Accra 1359 (2 days) 842 (2 days) 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

6 out of 20 Exhibitors plan to attend the British Council Study UK Exhibition in 
Ghana in 2020 (with 2 ‘maybes’ and 12 non-respondents) 



 
 
 

Study UK Exhibition Ghana 2019 
 

5 
 

Visitors Profile 
 
The following information is based on visitor registration data. The vast majority of visitors 
heard about the Exhibition through the British Council (34.06%), via internet (26.09%) or 
from the other avenues (14.49%). 
 
 

 
Business Administration was among the most popular courses that visitors were interested in 
followed by Health and Medicine and Humanities. 
 
More than half of visitors were interested in studying in the UK. However, there was also 
significant interest in studying in the USA (15%) and Canada (14%), in another country (8%). 
 
60.39% intended to fund their studies themselves or with the support of family, relatives or 
friends. Others indicated they would rely on scholarships (35.35%), a company or 
organization (0.9%) or other source (3.36%). 
 
 
 
 
 
 
 
 
 
 

27.61% of visitors were female, 72.39% were male  
 
 
 
 
 
 
 
 
 
 
 
 

 

Top 5 reasons for wanting to study in the UK: 
 

1. High academic standards (34%) 

2. Wide variety of courses and institutions (10%) 

3. International recognition of qualifications (10%) 

4. Safe environment (9%) 

5. Overseas work opportunities (9%)  
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Marketing  
 
The marketing campaign for Study UK Exhibition Ghana 2019 targeted the following groups: 

 Students (aged 15 to 20) in local and international high schools; 
 Parents of students in high school and high school counsellors; 
 National service personnel’s and workers; 
 Final year students of tertiary institutions. 

 
The strategy combined the following elements: 

 Social media marketing – Facebook and Instagram paid posts, influencer posts 
 Direct Marketing – Newspaper Ads, posters, flyers, banners 
 SMS Blast 
 Radio  LPMS 
 School reps 
 Asks us Assistants 
 Activations 
 Email shots 
 

 
See Appendix 3 for an overview of the marketing plan and details of estimated reach. 
 
 
Examples of the marketing products include: 
 
British Council website      
 

    
 
 

Advertorial placed on the 
British Council Ghana 
Website 
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Social Media       Influencers Post 

     
 
Boosted Posts         Instagram 
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Newspaper  Advert: Daily Graphic        

      
 
Banners 

 
 
Activations                               
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Visitor Feedback  
 
Visitors who consented to receive communications from the British Council were contacted 
by email after the Exhibition and asked to provide feedback through a questionnaire on 
survey monkey. 
 
 
 
 
 
 
 
                        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

21.9% of respondents rated the event as being extremely organized, 63.50% as 
being very organized and 13.87% said the event was somewhat organized. 

When the visitors were asked “Will you be applying to a UK institution following the 
exhibition” 98.5% said yes, 1.5% said no. 

 

When the visitors were asked “Did this exhibition provide you with the information 
you were looking for?” 93.4% said yes, 6.5% said no 

When do you plan to study in the UK? 
 
 

63%
23%

10%
4%

1 Year 2 Years 3 Years 4 Years
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Exhibitors Feedback  
 
At the exhibition, there were 20 unique Exhibitors. 14 attended the Kumasi exhibition and 
20 attended the Accra exhibition. Please see Appendix 1 for the complete list of Exhibitors.  
Responses to the post-event feedback questionnaire were received from 8 of the 20 
Exhibitors.  
 
Highlights of the Exhibitors’ feedback are presented below. 
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Some positive quotes from exhibitors: 

 Accra venue was good 

 British Council staff were available and supportive 

 Stand assistants in Accra were helpful and very supportive 

 The Alumni Reception was fun 

 Catering throughout the event was good 

 Quality of students improved daily 

 

 
 

 
 
 

 

Some negative quotes from exhibitors: 

 There was a problem with the air conditioning in the Kumasi 

venue 

 The rooms at the Golden Bean hotel were below standard  
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Future steps 
 
There are a number of areas that both the British Council and the UK institutions can work on 
to improve the overall arrangement and outcomes of the exhibition. The main findings and 
recommended steps are outlined below: 
 
British Council 
 

 Going forward, British Council will continue looking for creative ways to make the 
exhibitions better each year. 

 

 British Council understands the importance of providing value-added services to the 
exhibitions, thus we will plan to collaborate and include scholarship bodies/sponsors 
in future exhibitions  
 

 British Council would change the location for the Kumasi exhibition in future 
exhibitions and explore other hotels.  
 
 

 
UK Institutions  
 

 It is suggested that institutions invite their alumni to sit with them at their stands and 
share real life experiences with the prospective applicants 
 

 It is suggested that institutions read the Exhibition Handbook and also take note of 
their itinerary provided in their welcome pack and emails sent  ahead of time  
 

 Many visitors commented that scholarships opportunities were very low. We 
recommend institutions to look at ways of providing some sort of scholarship or 
discount and highlight these during future exhibitions 
 

 Exhibitors should follow up on the delivery of their exhibition materials prior to the 
event to ensure all necessary materials are available.  

 
 
The above points, though important, should not detract from what was a successful 
exhibition. The upcoming exhibition will build upon the lessons learned and prove even more 
popular. We hope to see you there! 
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Appendix 1 
 
 

 INSTITUTIONS 

1 Birmingham  City University 

2 Coventry University 

3 Lancaster University, Ghana  

4 Lancaster University, UK  

5 Middlesex University 

6 Nottingham Trent University 

7 Oxford Brookes University  

8 Robert Gordon University  

9 Swansea University 

10 The University of Law 

11 The University of Nottingham 

12 University of Birmingham 

13 University of East Anglia, Norwich UK 

14 University of Kent 

15 University of Leeds 

16 University of Lincoln, UK 

17 University of Northampton 

18 University of Portsmouth 

19 University of Sunderland 

20 University of Sussex 
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Appendix 2 
 

Study UK Exhibition and Alumni Reception Highlights 
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Appendix 3 
 
Publicity tools and Media reach: 
 
 
Tool Details Reach 

Flyers In total 8,000 flyers were printed. 6,000 was 

allocated to Accra and shared on campuses of 

selected universities, Government Ministries, 

Malls, Churches and commercial areas in 

Accra and Kumasi. Flyers were also displayed 

at British Council Customer Service desk. 

Approximately 3,500 people 

were reached.  

Posters Posters were also printed and deployed on 

selected campuses in Accra as well as 

commercial areas of the city. Posters had 

details of the fair and a helpline to call for 

enquiries and assistance with registration. 

N/A 

Social Media Facebook and Instagram Ad 

Promotion was done on Facebook and 

Instagram. A video slideshow ad and post 

were boosted to reach a specific target 

audience, this was run for 12 days 

Influencer Posts  

Social media Influencers were made to post 

about the event to their followers. This tool was 

introduced last year and it was used this year. 

A lot of phone calls received were as a result 

of social media influencer posts. 

74,000 people were reached 
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Newspaper Ad A half paged black and white advert was 

placed in the Daily Graphic on 21st February 

2019 

Daily Graphic sells 100,000-

150, 000 publications daily 

across the country. 

Radio Accra 

A 3 day schedule LPM was placed on one of 

the leading English speaking radio stations in 

Ghana, Citi FM. The LPM was read from 26th 

-28th February 

 

Kumasi 

In Kumasi announcements were read on Luv, 

Hello and Focus FM 

1,500,000 - 1,700,000 listeners 

(English only). Currently the 

second best radio in Ghana 

according to Geopoll 

 

 

 

Luv FM - 500,000 - 1,000,000 

listeners 

Hello FM -  1,000,000 - 

1,200,000 listeners 

Focus FM -  Average of 40,000 

listeners 

Banner 10 pieces of 3 x 6ft banner was printed and 

hanged at vantage places. Banners were 

hanged at the entrance of the British Council 

Office, on the campuses of Universities in 

Accra (University of Ghana, University of 

Professional Studies Accra, Accra Technical 

University and Accra City Campus). Banners 

were also hanged in town along the busy 

pedestrian walkways and streets to make the 

general public aware of the fair. A pull up 

banner was placed at the customer service 

area to support this objective 

N/A 
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SMS In collaboration with the National Service 

Secretariat, text messages were sent to past 

National Service Persons to encourage them 

to attend the fair in Accra 

95,000 text messages were 

sent  

Activations Promoters visited Tertiary institutions in Accra 

(Legon, Accra Technical University, University 

of Professional Studies and City Campus) to 

engage students. There was also Word on 

Street, where promoters held placards 

displaying promotional messages on 

importance of studying in the UK. This was 

done at peak times along the traffic prone 

streets of Accra 

Approximately more than 1000 

people were engaged in this 

activity 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 


