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Thank you for your participation at the premiere Study UK exhibitions in Abuja and Lagos Nigeria in 
February 2017 at the Sheraton Hotel Abuja, Eko Hotel Victoria Island and Classique Event Place in 

Lagos. 
 
The purpose of this report is to provide you with a summary of the event, including visitor and exhibitor 
feedback as well as other useful information. We trust that this report will enable you to report return on 
investment and assist with future decision making.  

The event, targeted at the HE market, hosted representatives from 38 UK institutions (Listed below in page 
11), that positively engaged with prospective students/visitors/partners, providing the audience with 
information on educational opportunities, subject choices, choosing a UK institution, scholarship 
opportunities etc.  

The event attracted 1,398 visitors thanks in part to our externally commissioned marketing campaign and in-
house promotion via our partner schools and social media platforms.  Alongside the main exhibition, a series 
of seminars were also held, with topics covered including an IELTS information session etc.  

At British Council we highly appreciate your support, and hope that we can continue to provide valuable 
marketing services in terms of both our exhibitions and also our range of other targeted activities during 
the year. We hope to see you again at our next exhibition. 
 
Regards,  
 

Abidemi Kolawole | Project Manager, Nigeria 

 
 

 
This report includes:  

 
Introduction - Page 2 

 
Highlights - Page 3 

 
Marketing - Page 6 

 
Visitor Feedback - Page 9  

 
Exhibitors Feedback - Page 10 

 
Future Steps - Page 12 

 
 
 
 
 
 
 

Introduction  



 
 
 

Nigeria Study UK Exhibition – February 2016  
 

www.britishcouncil.org/siem 

© 2016 British Council. All rights reserved.  
This document may not be amended, copied or distributed without express written permission.   3 

 
 
 

 
 
 
 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

A number of successful seminars were held, covering such topics as… 
 

 Distance learning 

 Studying in the UK – things to consider, how to apply 

 IELTS Information Session 

 Ways to choose your career path 
 
 

 
 
 
 
 
 
 
 
 
 
 

Highlights  

This exhibition was held at the following venues/time/date… 
 

Venue(s) Sheraton Hotel Abuja – 15 February 2017 
Eko Hotel & Suites Lagos – 17 February 2017 

Classique Events Place Lagos – 12 November 2016 
Opening hours 11:00-16:00 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

The exhibition format was improved with an Enterprise wrap-around session. This was 
well attended at all the locations  

 
Speakers: 

Chika Chukwumerije - Winner, Social Impact category, Alumni Awards 2016 
Nasir Yammama – British Council Enterprise Challenge Winner 

Gbolahan Fagbure - Winner, Entrepreneurial category, Alumni Awards 2016 
Keturah Ovio-Onoweya – British Council Enterprise Challenge Winner 

Osato Aghatise - Finalist, Entrepreneurial category, Alumni Awards 2016 
Sophie Fenner – University of Warwick 
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Visitors’ profile  

35% of visitors are looking for Postgraduate Higher Education 
28% of visitors are looking for Undergraduate studies 

 

55% of the visitors were Students while 22% were professionals. 

Of the total visitor numbers 39% were male, 26% were female. 

Majority of the visitors across locations plan to fund their UK studies by 
themselves or through family or friends. 

 

Top four courses visitors were interested in: 
Health and Medicine 

Engineering and Technology 
Business and Administrative studies 
Computer and Mathematical sciences 
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Examples of the marketing Include … 
 

 

Marketing 

Our marketing was targeted at the South West and Northern regions and 
reached an estimated audience of 12 Million people 

The campaign began with engagement posts to generate awareness and 
followers won prizes including airtime and free uber rides to the 

exhibitions 

Digital platforms used include BBM, Instagram, Twitter, Facebook, Google 
network, popular online blogs, and Vanguard display ads. We also used a 

community of influencers to promote the exhibitions on twitter and 
Instagram. 

Traditional media includes Radio and Newspapers. However, the 
marketing team distributed over 7,000 flyers at top churches, malls, 

cinemas, NYSC offices and Universities. 
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VANGUARD ONLINE, TWITTER AND BBM 
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Other platforms: 
 

 Letters sent to top International schools 

 Videos played at Silverbird cinemas 

 Newsletter sent to database of over 13,000 prospective students 
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SCHOLARSHIPS POSTS ON FACEBOOK 
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Visitor’s Feedback 

A digital survey was deployed during the exhibition. The questions were 
designed to gather quantitative statistics on reactions to our exhibition 

and the decision making process. 
 

We received 297 responses across the several locations of the 

exhibitions 
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Exhibitor’s Feedback 

At the exhibition there were 38 unique exhibitors from UK HEIs 

Overall, the event was successful even though visitor numbers have 
reduced compared to previous exhibitions in 2015 and early 2016 

 
 

 

 

 The exhibition format may need to be restructured 

 The exhibition costs should be reduced 

 British Council should focus marketing on promoting UK work opportunities 

 The Wi-Fi was poor at the Abuja and Lagos Island event 

 Marketing of the event seems poor and British Council should try new channels 

 The Lagos mainland venue for Information session was a bit noisy 

 
 

Exhibitor Comments 
 

 The Enterprise session added value to the exhibition 

 The quality of visitors at the mainland event was better 

 The Wi-Fi/internet access was good at the mainland event 

 The market briefing was very detailed and useful 

 The team did a good logistical job with the event delivery 

 The exhibition assistants were very helpful 

 Overall, the event was good in light of the current Nigerian market situation 
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List of Exhibitors: 

1 Anglia Ruskin University 26 University Of Bradford 

2 Aston University 27 University Of Dundee 

3 BPP University 28 University Of Essex 

4 Coventry University 29 University Of Kent 

5 Cranfield University 30 University Of Leeds 

6 De Montfort University 31 University Of Leicester 

7 Durham University 32 University Of Lincoln 

8 Herriot-Watt University 33 University Of Manchester 

9 Leeds Beckett University 34 University Of Northampton 

10 Manchester College 35 University Of Nottingham 

11 Middlesex University 36 University Of Sheffield 

12 University of Sussex 37 University Of Strathclyde 

13 NCUK 38 University Of Warwick 

14 Newcastle University   

15 Nottingham Trent University   

16 Queen Mary University Of London   

17 Robert Gordon University   

18 Ruthin School   

19 SAE Institute   

20 Sheffield Hallam University   

21 Staffordshire University   

22 Study Group   

23 Swansea University   

24 University College London   

25 University Of Birmingham   
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There are several areas that both British Council and the UK institutions can work on to 
improve the overall arrangement and outcomes of the exhibition. The main findings and 
recommended next steps are outlined below: 
 
British Council 
 

 For the next exhibitions, we will consider focusing on new cities to expand reach and 
serve new audiences in other regions of Nigeria. 
 

 In light of the current market situation, we will evaluate the cost effectiveness and 
possibility of changing the exhibition format itself to provide more value for visitors. 

 

 British Council understands the importance of providing value-added services to the 
exhibitors, thus we will consider other collaborative and partnership opportunities. 

 
 
UK Institutions  

 

 It is suggested that institutions invite their alumni to attend future exhibitions and 
share stories of their UK experience with the visitors. 
 

 Institutions should consider aim to provide the BC with a subject matrix prior to the 
exhibition, to help reduce queues at stalls where institutions don’t provide the course. 
 

 Many visitors were eager for scholarships opportunities. We recommend institutions 
to look at ways of providing some sort of scholarship or discount and highlight these 
during future exhibitions. 

 
 
The above points, though important, should not detract from what was a successful 
exhibition despite the economic challenges facing Nigeria. Our October exhibitions will 
focus on new cities to serve new audiences and will build upon the lessons learned and 
prove even more popular. We hope to see you there! 
 

Future steps 

End of Report 


