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Thank you for your participation at the Education UK exhibition in Bangladesh in Jan/Feb 2017 in  
Dhaka, Chittagong and Sylhet. 
 
The purpose of this report is to provide you with a summary of the event, including visitor and exhibitor 
feedback as well as other useful information. We trust that this report will enable you to report return on 
investment and assist with future decision making.  

The event, targeted at the HE/FE/Schools markets, hosted representatives from 21 UK institutions (Listed 
below in page 19), that positively engaged with prospective students/visitors/partners, providing the audience 
with information on educational opportunities/subject choices etc.  

The event attracted over 1900 visitors despite strike on day 1 and the overall security situation in Bangladesh 
since 1 July 2016, thanks in part to the media interest and marketing campaign (Details listed below in page 6. 
Alongside the main exhibition, a series of seminars briefings/workshops were also held, with topics covered 
including Visa assistance etc.  

At British Council we highly appreciate your support, and hope that we can continue to provide valuable 
marketing services in terms of our exhibitions and our range of other targeted activities during the year. 
We hope to see you again at our next exhibition. 
 
Regards,  
 
Shegufta Ahmed | Acting Project Manager, SIEM, British Council, Bangladesh 
 
 

 
This report includes:  

 
Introduction - Page 2 

 
Highlights - Page 3 – 5 

 
Marketing - Page 6-16 

 
Visitor Feedback - Page 17-18 

 
Exhibitors Feedback - Page 18-19 
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Professor Abdul Mannan, Honourable Chairman, University Grants Commission, Bangladesh 
inaugurated the event as the chief guest. He said, "Bangladesh boasts a highly talented pool of youth 
with the potential to become productive members of our economy. The education system in Bangladesh 
has been continuously improving over the years, but it is also true that more of our youth visiting abroad 
to receive knowledge and skills under some of the best education systems in the world and coming back 
to serve their nation would add immense value to our economy and society as well." Alison Blake, British 
High Commissioner to Bangladesh, graced the event as the special guest.  
Barbara Wickham, Director, British Council hosted the inauguration ceremony. Mr. Saifuzzaman 
Chowdhury, State Minister, Ministry of Land, inaugurated the event in Chittagong, and Mr. Enamul 
Habib, CEO, Sylhet City Corporation; inaugurated the event in Sylhet. The local newspapers published 
pre-event and post-event news and articles while the event was extensively covered across other media 
as well. The venue design incorporated Education UK, GREAT, IELTS and Bangladesh UK Alumni 
Network branding in an effort to showcase the best of the UK.  
 
Pre-registration was in place for the visitors and entry was free for all.   
Filtering the exhibition visitors to ensure UK delegates were interacting with quality and focused students 
was part of our ongoing strategy to ensure UK visa approval rates continue to rise from Bangladesh and 
only high quality students apply to UK Institutions. 
 
The pre-registered students received the profile of the participating UK institutions prior to the event so 
they could read up on the subjects, scholarships and courses on offer by the UK institutions.  
 
 
 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

Highlights  

This exhibition was held at the following venue, time and date… 
 

Venue(s) British Council, Dhaka – 26-27 January 2017 

Opening hours 12:00-18:00 

Stand costs £1900 

Venue(s) Hotel Peninsula, Chittagong – 29 January 2017 

Opening hours 12:00-18:00 

Stand costs £1200 

Venue(s) Rose View Hotel, Sylhet – 1 February 2017 

Opening hours 12:00-18:00 

Stand costs £1500 

 
 

 
 
 
 
 
 
 
 
 

A number of successful seminars were held on IELTS Consultation Services 
 
 

 
 
 
 
 
 
 
 

There was a 17% decrease in visitors from last year’s exhibition 
 

Attendance CITY 

2016 2017 

26-27 January in Dhaka 1636 965 

29 January in Chittagong 333 354 

1 February in Sylhet 337 586 

Total 2306 1905 
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We developed a three city bundle offer this year with 5% discount. The 17% decrease in visitors from 
last year’s exhibition was partly due to a more focused filtering process which enabled us to encourage 
only genuine and serious students to attend. Feedback from the students, parents, teachers, 
counsellors, agents and UK institution delegates attending was positive. Of the students who attended 
the exhibition, most were pre-registered and had done research on the UK institutions taking part. Most 
were focused, genuine and looking for scholarships in many institutions. There was an alumni corner for 
the UK Graduates to promote Bangladesh UK Alumni Network in Dhaka. The alumni counseled 
voluntarily throughout the day and shared their wonderful experience of study in the UK. Seminars on 
IELTS consultation programme were also held in three cities in various slots. Visitors found it useful as 
many of them are planning to sit for the exam.  A ‘selfie contest’ was also arranged which was a 
highlight of the event.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Visitors’ profile  

42% of visitors are looking for Undergraduate Higher Education 

5% of the visitors preferred MBA’s  

Of the total visitor numbers 71% were male, 29% were female. 

What type of school do/does the visitors/ visitors’ child attend? 
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45% of visitors are looking for Postgraduate Higher Education 
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How old will the visitors be when he or she potentially leaves to study abroad? 
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What programme of study are visitors interested in? 
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How did you find out about the exhibition? 
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 The target audience for the marketing campaign was primarily students of HSC, O/A level, 

private and public university, students who are taking UK qualifications locally, IELTS 

candidates, teachers, parents, school and career counsellors, coordinators, professionals, UK 

alumni and corporates 

 We had IELTS and British Council UK Alumni Network involved as co-partner to promote this 

event 

 Prior to the exhibition we organised a TV interview on one of the leading news channels. M 
Jahir Uddin –Project Manager, SIEM spoke about the exhibition in three cities, participating 
UK institutions, visitor’s registration system etc. There were three radio interviews broadcast 
live during the exhibition in Dhaka.   

 The exhibition was marketed in different ways which included displaying and distributing 
posters and flyers, newspaper advertisements and email shots (to O/A Levels and IELTS 
candidates, IELTS preparation course students )  

 We used a number of digital and social media platforms to promote the event, such as 
Facebook adverts, British Council Bangladesh Facebook page, Twitter channel and British 
Council Bangladesh website to campaign this event. We have achieved extensive digital 
engagement especially through Facebook which helped us to promote the event and also to 
increase our follower base for British Council Bangladesh page.  

 This year we continued to use  the hashtag #EdUK2017 which was introduced two years 
back and attracted lots of visitors and participating institutions to post comments and photos 
by using this   

 We stressed on pre-registration this year to encourage better quality potential students 
though we kept the provision of on-the-spot registration open as well. This filtering helped us 
attract more focused students for the Exhibition.  

 We arranged a counseling zone for the UK Alumni to share their experience with the students 
to promote British Council UK Alumni Network(BUKAN)   

 This year the British Council focused more on a filtering process for students to ensure quality 
applications and high visa issue rates and create more awareness among the students 
regarding entry requirements of the UK institutions through required pre-registration process, 
mandatory entry ticket for all visitors and sending information in advance regarding 
participating UK institutions to the pre-registrants 

 The British Council liaised with student counselors across local institutions to encourage their 
students to attend the British Council exhibition prior to the event 

 The British Council has put generic information in the Exhibition guide i.e. general entry 
requirements to UK Institutions, Scholarship information and IELTS requirement. This has 
also been sent through email to the registrants of the exhibition prior to the event  

 We did Market briefing prior to the event and colleagues from UKVI, New Delhi office 
especially attended the market briefing to answer the query of the delegates 

There has been widespread media coverage in print and electronic media. The exhibition news was 
covered by more than seven TV channels and national and local newspapers. 

 
 
 
 
 
 
 
 
 
 

Marketing 

https://www.facebook.com/events/203281416681260/
https://twitter.com/bdBritish?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
http://www.britishcouncil.org.bd/en/study-uk/events
http://www.britishcouncil.org.bd/en/study-uk/events
http://www.britishcouncil.org.bd/en/study-uk/alumni
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Event promotion 
Press 

 
 

Medium # of contents Reach  

Pre-event Press 10 1,042,000 

Post-event Press 14 1,416,000 

Total 24 24,58,000 
 

TV interview 21 January 2017 at Jumuna TV 

Part 1 
 

https://www.youtube.com/watch?v=5Fy0YH0vyO4&feature=youtu.be  

Part 2 

https://www.youtube.com/watch?v=DtM4_V3--FE&feature=youtu.be  

              

Radio Interview 

18 January 2017 at Peoples' Radio 

Article  

Published in Daily Independent  12 January 2017 
http://www.theindependentbd.com/printversion/details/76238 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Digital Campaign insight 
 

SL Date Publication pg News Topic Newpaper Reach

1 18-Jan-17 Daily Observer 13 Announcement Press Release (Education UK 2017) 33,800

2 18-Jan-17 Dhaka Tribune 17 Announcement Press Release (Education UK 2017) 30,000

3 18-Jan-17 Manob Kantho 7 Announcement Press Release (Education UK 2017) 161,050

4 18-Jan-17 Naya Diganto 3 Announcement Press Release (Education UK 2017) 85,700

5 18-Jan-17 Prothom Alo 5 Announcement Press Release (Education UK 2017) 501,800

6 18-Jan-17 News Today 3 Announcement Press Release (Education UK 2017) 21,000

7 19-Jan-17 Shokaler Khobor 11 Announcement Press Release (Education UK 2017) 161,010

8 19-Jan-17 Daily Star 5 Announcement Press Release (Education UK 2017) 44,592

9 19-Jan-17 Janakantha 3 Announcement Press Release (Education UK 2017) 240,000

10 19-Jan-17 Manob Zamin 5 Announcement Press Release (Education UK 2017) 90,080

11 22-Jan-17 Independent 4 Announcement Press Release (Education UK 2017) 32,600

12 22-Jan-17 New Age 26 Announcement Press Release (Education UK 2017) 35,500

1,437,132Total PR Value

PR Value: Print :: Announcement Press Release (Education UK 2017)

https://www.youtube.com/watch?v=5Fy0YH0vyO4&feature=youtu.be
https://www.youtube.com/watch?v=DtM4_V3--FE&feature=youtu.be
http://www.theindependentbd.com/printversion/details/76238
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TV News 

Boishaki TV 

https://www.youtube.com/watch?v=eGnnrWW2PGY&feature=youtu.be  

Masranga TV 

https://www.youtube.com/watch?v=cXmiAu9INR8&feature=youtu.be 

 

Jumuna TV 

https://www.youtube.com/watch?v=KSX121CQssw  

Desh TV 

https://www.youtube.com/watch?v=8IO2SJ33aXE&feature=youtu.be 

Channel 9 

https://www.youtube.com/watch?v=rKZBRO0NP3U&feature=youtu.be 

Bijoy TV 

https://www.youtube.com/watch?v=UhxSQsMJYAE&feature=youtu.be 

Bangla Vision 

https://www.youtube.com/watch?v=6MKfYxK6WIs&feature=youtu.be  

 

Medium # of contents Reach  Results/Engagement  

Facebook Paid Ads 03 861,530 35,212 

Facebook Organic 
Posts 

13 95,106 3,686 

Facebook Live Posts 05 51,972 1,841 

Twitter Organic 
Posts 

10 5,696 116 

Total 31 1014304 40,855 
 
Facebook boost post for Dhaka, Chittagong and Sylhet 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.youtube.com/watch?v=eGnnrWW2PGY&feature=youtu.be
https://www.youtube.com/watch?v=cXmiAu9INR8&feature=youtu.be
https://www.youtube.com/watch?v=KSX121CQssw
https://www.youtube.com/watch?v=8IO2SJ33aXE&feature=youtu.be
https://www.youtube.com/watch?v=rKZBRO0NP3U&feature=youtu.be
https://www.youtube.com/watch?v=UhxSQsMJYAE&feature=youtu.be
https://www.youtube.com/watch?v=6MKfYxK6WIs&feature=youtu.be


 
 
 

Education UK Exhibition 2017 Bangladesh  
 

www.britishcouncil.org/siem 

© 2013 British Council. All rights reserved.  
This document may not be amended, copied or distributed without express written permission.   9 

Twitter organic campaign insight 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Published alumni story as pre-event 
promotion on British Council country twitter 
page  
https://twitter.com/bdBritish/status/821394175
589421057 
 

SIEM E-newsletter sent out to 
18000 students 

 

British Council Bangladesh country  
E-newsletter sent out to 11000 contacts 

 

https://twitter.com/bdBritish/status/821394175589421057
https://twitter.com/bdBritish/status/821394175589421057
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Two different e-mail shots were sent to 18000 potential students: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Promotion on British 
Council Bangladesh 
country web page 
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 Email Shot Summary: Dhaka 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 Email Shot Summary: Chittagong 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
                 Email Shot Summary: Sylhet 
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Tele Marketing 
Phone Call Summary of Dhaka, Chittagong and Sylhet:  
 
  
 
 
 
 
Print advertisements on different newspapers:  
 
 
 

   
 
 
 
 
 
 

 
Exhibition flyer, guide and X-stand banner: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

Total calls  
made 

1288 

Reached and 
responded 

750 

Outdoor 

promotion:  
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Pre-event news coverage 
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Post-event news coverage 
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Our marketing reached an estimated audience of 1500K people 

British Council IELTS helped attract a further 800 potential  
IELTS candidates 
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We did a quick survey immediately after the exhibition amongst the visitors who 
have participated in the exhibition and we found the following feedback 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Visitor’s Feedback 

A printed survey was distributed during the exhibition to the 200 visitors; to get 
their feedback on the spot. The questions were designed to gather quantitative 
statistics as well as qualitative remarks on reactions to our exhibition and the 
decision making process – See the result below. 
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Exhibitor’s Feedback 

Key Recommendations for the British Council include: 
 

 Invite more UK Institutions to attract larger audience 

 Should have some O/A level programs 

 Bring more clear information on PHD and the UK institutions who are flexible in assessing 
IELTS score 

Some examples of quotes from Visitors following the exhibition: 
 

 This is a great education event to fulfill students' expectation for studying UK. I think this must 
be continued 

 We need workshop and conference 

 It’s a great pleasure to visit this kind of events, hope it will be two times in a year. So more 
people can engage 

 It provides a chance to meet with university representatives directly 
 

 

 

At the exhibition there were 21 unique exhibitors from UK HEIs; this 
represents a 17% decrease on last year’s exhibitor count.  
 

Exhibitor Attendance 
 

Year 

2016 2017 

Dhaka 26 21 

Chittagong 9 7 

Sylhet 7 7 

 
 

When exhibitors were asked “Will you be attending a similar exhibition 
next year?” 21% said yes, 13% said no, 67% maybe. 

 
 

 When exhibitors were asked “overall how satisfied were you with the 
exhibition?”50% said not as good as previous year's event, 8% said 
good exhibition consistent with previous year's event and 4% said 

better event than previous year 
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Some recommendations from exhibitors: 
 Event needs proper marketing 

 Move to better location. Start after the Friday prayers and time till evening. Also consider 
running the event on a Friday and Saturday 

 Decreasing interest of students 

 Scholarship could increase the number of applications 

 The event date was planned too late into our academic schedule 

 
 

Some positive quotes from exhibitors: 
 Students are interested to apply to UK universities 

 Very happy with overall arrangements 

 Sylhet is always welcoming and more universities should consider attending the fair 

 Sylhet has a good UK market but visitors to the event need to be prepared before 
attending. Students have unrealistic expectations 

 

List of Exhibitors (Alphabetical Order): 

  
Education UK Exhibition 2017 in 

Dhaka, Chittagong and Sylhet       

SL Institutions  Dhaka Ctg  Sylhet 

1 Aston University      

2 Bangor University      

3 The University of Bolton  
 

4 BPP University   

5 Brunel University London      

6 Coventry University   

7 Cranfield University 
 

8 University of Essex  


  
9 University of Glasgow  

 

10 University of Greenwich    

11 University of Hertfordshire  




12 University of Law  




13 University of Lincoln      

14 Liverpool John Moores University 
 

15 Northumbria University      

16 University of Nottingham      

17 
Oxford International Education 
Group 

  

18 Queen Mary University of London 
 

19 University of South Wales    

20 University of the West of Scotland     

21 Pearson Edexcel      
  Total 21 7 7 
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There are several areas that both the British Council and the UK institutions can work on to 
improve the overall arrangement and outcomes of the exhibition. The main findings and 
recommended next steps are outlined below: 
 
British Council 
 

 For next year’s exhibition, we will evaluate the cost effectiveness and the feasibility of 
moving to a suitable venue probably in hotels and possibly changing the exhibition format 
itself 

 We will also consider the other logistics i.e. Hygiene, food quality, dietary requirement, 
room temperature, uninterrupted internet connection 

 We will consider doing more promotion especially engaging volunteers/ British Council 
ambassadors to promote the exhibition in prominent schools, colleges, universities and 
IELTS registration points 

 We will do seminars in schools, colleges and private universities to publicise the event 
well ahead 

 We will do Telemarketing and more third party promotion 

 We will engage more student counselors to promote the event to their students 

 Promoting the event more on other digital channels especially through third party 
advertisements 

 British Council understands the importance of providing value-added services to the 
exhibitors, thus we are planning to include more market insight in market briefing 

 We are also planning to generate awareness in the audience through one to one 
counseling for those who do registration on the spot  

 Going forward, British Council Bangladesh will better coordinate our schedule with the 
region and tie-in our own exhibition with other regional countries’ events, to enable 
exhibitors to maximize their time and budget in a single trip 

 We will showcase the success stories of UK alumni at the exhibition  
 
UK Institutions  
 

 It is suggested that institutions invite their alumni to attend future exhibitions and share 
their story with the visitors. 
 

 Institutions should consider providing the British Council with a subject matrix, colour 
coding and other required information well in advance to the exhibition, to help reduce 
last moment preparation, corrections and cross checking  
 

 Many visitors commented that scholarships opportunities were very low. We recommend 
institutions look at ways to provide some sort of scholarship or discount and highlight 
these during future exhibitions. 

 
The above points, though important, should not detract from what was a successful exhibition. 
Next year’s exhibition currently scheduled for 25-26 January in Dhaka, 28 January in Chittagong 
and 30 January 2018 in Sylhet will build upon the lessons learned and prove even more 
popular. We hope to see you there! 

Future steps 
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End of Report 


