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What we will cover today:

 What is social media marketing?

« Social media listening

 How can you convert your leads?
« How to measure your campaign?
e Trends in South Asia

« Activity
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Where are we now?

Audiences and
Locations are
same

Interests and
Channels have
changed

TIME
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Quick Figures
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Building engagement with content

People process visuals . | B
600,000 times e

faster than text. : « Captivating Images that

 Stories not updates

Inform, Engage, EXxcite,
People retain 80 of what they :
only 20 of what they read & 10% of Entertain EVOke EmOtion

what they hear.

* Engagement Apps

» Clear CTA
900 of information Larger images increased Retail sites with video
transmitted to the brain sa|es by 46%. content increased
isvisual. conversion by 46%. b Share CO nte nt proven tO be
HELPS IN ESTABLISHING IDENTITY engaglng

Logos, colors, typography, symbols & imagery help identify your
brand's values & unique personality.
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Case Study

Rooted in Christ

#ONEFIVETHIRTY
Rooted in History

5~ Concordia University £ Follow

Today we celebrate our roots in Christ and
our roots in history. Join us for
#OneFiveThirty s.cui.edu/SjfAw

Rooted in Christ
#ONEFIVETHIRTY
Rooted in History

www.britishcouncil.org/siem

Timeline Photos
Back to Album - Concordia University Irvine's Photos - Concordia University Irvine's Page

concordiairvine

%) Concorda Unwerst. | PO | C O N C O R D | A

IRVINE

Pravious Next l

“Combining our logos and
colors to Canva’s templates
has given CUI the
professional academic and
authentic visual representation
that we have desired for our
institution since being involved
on the social media scene.” -
Veronica Steel, Director of
Social Media, CUI

Rooted in Christ

FONEFIVETHIRTY
Rooted in History
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Recommendations

) Invest in a good website — it's your starting point

Consider mobile applications, social media accounts and all other digital content through which
students learn about you. Use stories and keep things shareable.

) Innovate! Video and social media feeds help express and differentiate your brand

Students’ expectations of a university’s digital footprint are changing — are you keeping up with the
‘6-screen generation’?

) Content is king: "If you do not have great content it does not matter at all how you deliver it."
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Is it worth listening social conversations?

75 employees in Dell

dedicated for
monitoring social

media conversations
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Who do we listen to?

Audience: current or
potential

« Potential Influencers

« Competitors and Partners
* Mentions of your

brand/products/services
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Case Study

IF YOU TWEET IT, THEY WILL CONNECT:
GEORGIA STATE UNIVERSITY USES
HEARTBEAT TO GAUGE ITS SUCCESS.

$»

GeorgaState
Umvers1ty

With Sysomos, GSU
tracking brand mentions
more effectively,
decreased the time

and resources spent
answering student
guestions and identified
students at risk of
dropping out.
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What will be the strategy?

(o Who A
 Location,
interests

* Which channels

L-

* Brand mentions
» Hashtags

« Competitors

* Influencers

.

N

www.britishcouncil.org/siem
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’_- + Identify Tool(s)

* Setup
* Track

Get Setup

Start
Monitoring

* Analyse

* Interpret

* Interact
 Take Action



Crisis management!

£[% Rabi Hossain - facebook.com Likes: 7 24 Jan
“ Preparing student helpers to welcome and help you at the Education UK Exhibition

2015, #EdUK2015 in For more details about our events, please visit:
http://bit.ly/RegEdulUK2015

"I had been studying really its a trap for bd students, better should go to AUS
or canada. the condition especially economic of uk is really homble, no job, no accommeoedation, bloody
helll”

Cluery: BritishCouncil
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Crisis management continued...

YOUR SOCIAL MEDIA
CRISIS PLAN

BROUGHT T0 YOUBY E socialbakers

3 \ Make sure you are listening on all appmpnale channels to
1 DETE CT ) chatter about your company. If you see something with negative

sentiment and a legitimate complaint, act before it goes viral.

\ Figure out who is involved in the issue, what happened, why it
- happened, and how you can resolve it.

Does your tone line up with your company and the
seriousness of the issue?

3 CDNSIDER ) Deal with the crisis in a timely but thoughtful manner.

Make sure your response is transparent, both in your apology
and in your steps to resolve it.

4 RE SPDND \ Respond on appropriate social media channels
- 4 (and non-social media channels too!).
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Things you need to consider:

«  What is your campaign objective?

- Who is your target audience?

« Where they will be found?

- Why they will engage with your offer?

* How you’ll bring them to your funnel?

« Which is the most/least effective channel?
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Your Measurement Plan

Business Objective

Primary Goal | Secondary Goal

Reach Engagement  Conversion Advocacy Reach Engagement  Conversion Advocacy
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Your Measurement Plan continued...

More Student Registrations

Increase more Lead generation from
students registrations potential students

Ir:ﬁr?tassteon;ore Red Increase more Increase brand Increase more Increase o pen Mor More brand
R o @ t gistrat W by ts t rate for th ewslett mentions on
gpage mplet mentions landing pag Email shot subscriptions SM
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Know the channels well

@ © 606 0 6 0

PINTEREST

SOCIALSITE
THAT 15 ALL ABOUT

DISCOVERY
LARGEST

OPPORTUNITIES
A =
R

USERS ARE:
dl 17%
MALE

83%
FEMALE

® MILLION

mmmm  ACTIVE USERS

www.britishcouncil.org/siem

TWITTER

MICRO BLOGGING
SOCIALSITE

THAT LIMITS EACH

rstio 14)

CHARACTERS

LARGEST
PENETRATION

BUT SPREADING
SLOWLY AND STEADILY

5'7[][] TWEETS
HAPPEN
» 241

[ | MILLION

ACTIVE USERS

FACEBOOK

SOCIAL SHARING
SITE THAT HAS
1+BILLION

USERS WORLDWIDE

LARGEST

OPPORTUNITIES

)

COMMUNICATING WITH

CONSUMERS

IN A NON-OBTRUSIVE WAY

USERS
Sinne 2%

1MILLION LINKS
EVERY 20 MINUTES

f

1+
BILLION

ACTIVE USERS

INSTAGRAM

SOCIAL SHARING
SITE ALL ARDUND

PICTURES

ANDNOW 15 SECOND

VIDEOS

MANY BRANDS
ARE PARTICIPATING
THROUGH THE USE OF

JnashTacs
AND POSTING

PICTURES %
CONSUMERS
CAN RELATE T0
MOST FOLLOWED
BRAND IS
NATIONAL
GEOGRAPHIC

g 200

MILLII]N

ACTIVE USERS

GOOGLE+

SOCIAL NETWORK
BUILT BY GOOGLE
THAT ALLOWS FOR

BRANDS
ano USERS

TOBUILD CIRCLES

NOT AS MANY
BRANDS

ACTIVE,
BUT THE ONES THAT ARE

TEND TOBEA

GOOD FIT wmia
GREAT FOLLOWING

25-3 it

ARETHE MOST @

ACTIVE §

I M||.L|UN
ALTIVE USERS

LINKEDIN

BUSINESS
ORIENTED

SOCIAL NETWORKING SITE

BRANDS THAT ARE
PARTICIPATING
Are CORPORATE
mBRANDS

GIVING POTENTIAL AKD
CURRENT ASSOCIATES

2#0GE 0 NETWORK
& BUNNEBT

POWERS
5004 oF THE @
WORLD'S HIRES

in 300

. MILLION
USERS

014 Designed by: Leverage - lever

Facebook: the largest social media network
GOOQ|€+Z Social network for mid-aged people
Instagram: Social network for sharing pictures
Pinterest: social network to discover interesting stuffs
Linkedin: social network for skilled professionals

Twitter: social network for microblogging
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Develop your conversion funnel

£ .
Covtert Marketing, Inbound v_!\' / h\
m(d{,gl Kefarrals, Trade Sheoe Ma,-égz"lg CM/’Q&"S > a
Everts, SEO, SEM, eBook's, e - ,
W hitapapers, PR, Online ads, 7 \._\ o\ k
vidaos, direc? emal, viral campaigns, A : \ g
Social media lesarensss &
Contert markating, Case studies, Lrterest g &
white papers, videos, drp %
campagn emals, secial media, = Qg
recosietters, abooks, wabinas, S
classes Evafecdion ;\‘L
S
1]
—
TrHalis, damonstrations Comti 7 rrers
Saf= !
. &
- )9'2‘,{/,0/ cuStomers refer ot fers l{’g“ﬁgaf
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Quality content that can
attract

Personalisation to fulfill user
journey

Convince them to the final
step
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Build effective landing page

® o NICELANDINGPAGE.COM

NICELANDINGPAGE.COM o——r LINK | LINK | LINK | LINK | LINK

&) A NICE LOOKING HEADLINE

A SECONDARY HEADLINE

rem ipsur olor sit amet nsectetur I ng elit
¢ mod tempor ncididunt ut labore et dolo
nagna aliqua. Ut enim ad minim vegam nostocd
ercitation ullan boris nisi ut aliquip ex e mmo
nsequat. Duis aute irure dolor in reprehenderitculy
f deserunt rr lit anin i borur
>
>
* Lorem ipsum dolor sit amet, consectetur adipisicing elit.
* Sed do eiusmod tempor incididunt ut labore et dolore.
Q + Ut enim ad minim veniam, quis nostrud exercitation.

unbounce Instapage ? 00 T Now 0

A TESTIMONIAL! MORE INFORMATION
Lorem ipsum dolor sit amet,sectetur rem ipsum d tametsactelt

tempor incididunt ut lat 1 tempor incididunt ut labore et dolor

S
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What you need to track/analyse?

m\ﬁ Foruk 'i‘%‘f.a;k “'“;'\HREWALL ‘
* Your performance on U nesses secion vewa e o
. €nai ConnUNICATIon  CHAT  PICTURE 5 ).’ o ééam FARH
each social channel & N 97
g Q[il p

(growth, engagement, O

reach, etc) ™ y - ' < /
« Outbound traffic: how o] e 2 / 3 / E

' %
effective you are at ¥es
driving traffic to your %
website or partner

iy = aTNﬂST|c5

@ 5% B .00, o
LAST YEAR  THIS YeAR

QUALITY

websites = R E r\ sTenTEe) J VISION
« Whath d with 1A R A > SHecessh
h at ;pp'ene Wlt B = 7/ —'?1504 INUO\Im:N
that traffic! quat < @ - RESEARC
B = S \\/\( 4
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How to track/analyse?

UTM Tags

Urchin Software, a company acquired by Google in

2005.

Teecing CARa s UTM (Urchin Tracking Modules) tagging convention

in Google Analytics
Using UTM URLs for URLs.

UTM tags are the snippets added at the end of the url

Tracking parameters that let you analyze where your

users are coming from.
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How to track/analyse?

Without UTM variables

www.campalgnmonitor.com/canvas

With UTM variables

www.campaignmonitor.com/canvas?

utm source=announcement&

www.britishcouncil.org/siem

The Parameter i

[.eXdmpie.con

yurce=Koozal

The Value

&utm_term=ctabutton&
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Tools you can use to measure your campaigns

Ce
sysomo§ " postQplanner

Simply Meésu red
EBAN D24 € buffer Google Analytics
SOCIAL MEDIA MONITORING & ANALYTICS @ kiss met ric S

W Hootsuite

» Klear hotjar

4

sproutsocial
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Your university has created a new scholarship guide. You want to promote this in

South Asia through a social media campaign. ALV

am 8 tvafo
Design a social media post as part of this campaign. @?‘— m“ @&8;{&?

o I8 6 O[5
Think about: L Gk
Your audience &) - (-{]@LJ b
The social media channel/s you will use ° Oy
How will you communicate the offer so they download your guide? =& "
How will the post look? Design and content. gt Ohe
How will you measure the success of your campaign? f’};f >
® %

You have 10 minutes
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Dominance of
Messaging

Top
Messaging —
Platforms o
Monthly
users
Evolution of
Video
Bring your

audience into live
— here and now
world

www.britishcouncil.org/siem

Top Social

media

Platforms

(’

Interactive content that
puts the control of the

experience in the hands 5
of the viewer '

Some of the things you can do on WeChat

Transfer Pay
Money For Purchases
Renew your Order
passport a Taxi

VR content that
Q creates a truly
immersive user

experience
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Content Marketing

Mobile
The Primary Screen

www.britishcouncil.org/siem

Oy 7Ok ol Google
o] 8
8 E - g AUTHOR RANK

Moving on from the Quality of content critical for Content Personalisation
written word driving ROI
Asia comprises half the worlds Mobile internet advertising now Mobile very often is the sole
smartphone population and is poised accounts for a 3rd of all internet  screen in the consumers digital
for further growth ad spend. life
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Any guestions?
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