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Education UK 2016 exhibition

Introduction

British Council Malaysia holds the largest education fair focused on British universities, schools and
colleges. This March we saw the participation of 87 institutions in Kuala Lumpur, 37 in Penang and 15 in
Kota Kinabalu. Our exhibition plays a key role in giving UK education prominence, and maintaining the
UK's position as a constant threat to Australia in this competitive climate for the recruitment of Malaysian
students.

More than 5,600 visitors attended the exhibitions across the three cities. Seminars on various related
topics such as UCAS Applky, Getting into Top Universities, University Interview Preparations and subject
options were held throughout the exhibition and were well attended.

This report includes:

This Introduction which aims to provide an overview of the report.
Page 2

Key Highlights of the event including visitors numbers and profile
Page 3-4

Our Marketing campaign and their impact
Page5-7

Exhibitors’ Feedback
Page 8 - 11

Future Steps
Page 12

Appendix: List of exhibitors
Page 13

Visitors feedback has been compiled in a separate word document, please request this if you are
unable to locate it.
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Education UK 2016 exhibition

Highlights

Kuala Lumpur — 87 institutions, 4973 visitors
Penang — 37 institutions, 522 visitors
Kota Kinabalu — 15 institutions, 197 visitors

Snapshot of our visitors

Attendance figures: Visitor demographics:

KL: 4973 (49% drop) 63% Female | 37% Male
Penang: 522 (21% drop) 51% are aged between 11-20

Kota Kinabalu: 197 (48% drop) 29% are aged between 21-30
15% are aged between 31 - 50

Level of Study
from the Visitors’ Registration System (VRS)

Kuala Lumpur | Penang Kota Kinabalu
Vocational and technical (eg NVQ, BTEC, VQ) 1% 2% 4%
Pre-university academic (eg A-Levels, IB) 17% 18% 29%
Undergraduate 41% 42% 30%
Postgraduate 24% 17% 12%
Postgraduate MBA 7% 4% 5%
Learn English 2% 5% 4%
Boarding School 1% 5% 6%
Short Course(s) (eg Summer course) 4% 3% 7%
R e
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Snapshot of our visitors

Education UK 2016 exhibition

Popular subjects

from the Visitors’ Registration System (VRS)

Kuala Lumpur | Penang Kota Kinabalu
Agriculture and related subjects 1% 3% 2%
Applied and Pure Sciences 8% 11% 5%
Architecture, Building and Planning 4% 4% 5%
Business and Administrative Studies 19% 12% 15%
Computer and Mathematical Science 6% 5% 4%
Creative Arts and Design 4% 5% 5%
Education and Training 4% 7% 4%
Engineering and Technology 14% 14% 14%
Health and Medicine 11% 13% 19%
Humanities 6% 6% 4%
Law 7% 8% 8%
MBA 5% 2% 1%
Hair, Beauty and Personal Care 0% 1% 2%
Social Studies and Communications 8% 6% 5%
Travel, Tourism and Hospitality 2% 3% 6%

m Agriculture and related subjects

m Applied and Pure Sciences
m Architecture, Building and Planning
m Business and Administrative Studies
m Computer and Mathematical Science
m Creative Arts and Design
= Education and Training
® Engineering and Technology
= Health and Medicine
= Humanities
= Law
= MBA
Hair, Beauty and Personal Care
Social Studies and Communications

Travel, Tourism and Hospitality
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Education UK 2016 exhibition

Marketing campaign

Online and digital

Period from: 7 — 29 February

Across 8 online properties

Estimated reach: 50,000 clicks and 7 mil+ impressions
Spent: MYR145,000+

Education UK
2016 exhibition

Out-of-home

AWD & Flyer distribution

Period from: 15 - 28 February
Flyers: 9,500

Estimated reach: 100,000+
Spent: MYR24,000+

Street buntings (8 locations)

e Period from: 13 — 26 February
e Estimated reach: 2 million+

e Spent: MYR55,000
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Education UK 2016 exhibition

Radio

Period from: 22 to 26 February
Across 4 stations

Estimated reach: 2 million+
Spent: 38 spots @ MYR48,000+

Print media

Period from: 3 Feb — 4 Mar

Across 14 newspapers (Malay, English and Chinese)
Estimated reach: 6 million

Spent: 44 insertions @ MYR420,000+

Education @ -+ 4l Education @

Education®

MEEMREENTS
2016 EREKN R

FAFAEA, TF-ERAd

Inilah masa untuk anda menyerlah
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Impact of Advertising & Marketing Plan in Kuala Lumpur

In terms of footfall and visitor numbers, we saw a total of 4973 people, a 49% drop from the
corresponding exhibition last year. Although there has been a significant drop in numbers of
visitors, feedback from exhibitors indicated that visitors and enquiries were of better quality.

The internet remains one of the most popular avenues where 41% our visitors found out about
the exhibition. 37% found out via word-of-mouth while 35% saw our advert in newspapers. The
British Council will continue to invest in these three channels in the coming exhibitions.

The British Council (43%) and Education UK (33%) websites are the most popular websites
where visitors found out about the exhibition followed by Google (18%) and Facebook (14%).
The Star remains the most widely read newspaper (33%), followed by The Sun (10%) both of
which are English language papers.

The Education UK brand is viewed very favourably by our visitors, with the majority
acknowledging that the UK offer high quality, internationally recognised, reputable qualifications
with good career prospects. However, almost a quarter of our visitors surveyed also thought that
UK is an expensive destination.

Impact of Advertising & Marketing Plan in Penang & Kota Kinabalu (KK)

In terms of footfall and visitor numbers, we saw a total of 522 and 197 people visiting our
Penang and KK exhibitions respectively. Both venues experienced a drop in visitor humbers
compared to the corresponding exhibition last year. Our event in KK also clashed with a similar
event organized by the Malaysian Ministry of Higher Education, affecting our visitor numbers.

In addition to the print and digital media campaign done centrally in Kuala Lumpur, the British
Council has also invested in the distribution of bookmarks to schools, lamp post buntings and
streamers and email shots to various schools, colleges and universities in Penang.

Media consumption in both Penang and KK vary slightly. While Penangites hear about the
Education UK exhibitions via word-of-mouth (44%), the largest percentage of visitors (43%) in
KK found out about us through printed media. The Internet (33%) and newspapers (27%) are
popular as well for visitors in Penang. The internet is not a popular channel among KK visitors.

In KK, advertisements were placed in both English and Chinese newspapers. Both languages
are equally as popular. Besides this, street buntings were also placed in several strategic spots
around the city.

The Education UK brand is viewed very favourably by our visitors in Penang and KK, with the
majority acknowledging that the UK offer high quality, internationally recognised, reputable
gualifications with good career prospects. However, more than a quarter of our visitors
surveyed also thought that UK is an expensive destination.



Education UK 2016 exhibition

Exhibitors’ feedback

Main recommendations

e Address cost of exhibition, possibly change in venue or reduce number of
days

e Organise school or college roadshows

e Consider separate events for boarding schools or sixth form colleges

e Consider moving to weekends (Penang)

e Share marketing campaign & promotion

e Food quality and variety in exhibition venue
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Education UK 2016 exhibition

Kuala Lumpur’'s Exhibitors’ Feedback

The market briefing (on Saturday morning) was (more than one answer allowed)

. - Total
Informative Relevant Current Not beneficial respondents
10 13 8 3 24
42% 54% 32% 12%
What is your assessment of the visitors?
Good number .
and good EREE YIER; | EEEe M oE; Disappointing Total
) only only
quality
9 9 1 3 22
41% 41% 5% 14%
Please give your overall assessment of the exhibition
Good
exhibition Better event Not as good Did not attend
consistent than previous as previous last year's Total
with previous year year's event event
year's event
8 0 5 10 23
35% 22% 43%
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Education UK 2016 exhibition

Penanqg’'s Exhibitors’ Feedback

The Penang market briefing was (more than one answer allowed)

Informative Relevant Current Not beneficial TOlE
respondents
18 18 11 0 33
55% 55% 33% 0%
What is your assessment of the visitors?
Good number .
and good Goognqluallty Gooc:)::lumber Disappointing Total
quality y y
19 9 1 4 33
58% 27% 3% 12%
Please give your overall assessment of the exhibition
Good
exhibition Better event Not as good Did not attend
consistent than previous as previous last year's Total
with previous year year's event event
year's event
8 4 9 12 33
24% 12% 27% 36%
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Kota Kinabalu’s Exhibitors’ Feedback

Education UK 2016 exhibition

What is your assessment of the visitors?

Good number .
and good Goognqluallty Gooc:)::lumber Disappointing Total
quality y y
2 2 0 2 6
33% 33% 0% 33% 100%
Please give your overall assessment of the exhibition
Good
exhibition Better event Not as good Did not attend
consistent than previous as previous last year's Total
with previous year year's event event
year's event
0 0 2 3 5
0% 0% 40% 60% 100%
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Education UK 2016 exhibition

Future steps

There are several areas that both British Council and the UK institutions can work on to improve the
overall arrangement and outcomes of the exhibition. The recommended next steps are outlined below:

British Council

e Exhibition costs: The cost of our exhibitions has always been a challenge to address. We will be
scoping for other possible venues to host the exhibition and will be asking for your opinions in future
surveys.

e Dates: Other cities’ exhibition dates are often impacted by KL’s dates which are always over the
weekend. We are also trying to minimize the number of days exhibitors who fly in from the UK spend
in Malaysia and thus events over the weekdays.

e Marketing and promotion: We share details of our marketing and promotion in our event reports and
are always open to recommendations on the different types of media you found useful. We will
consider investing in other unique marketing channels providing they are not overly expensive, which
will in turn drive the exhibition costs up further

¢ Food and beverage: Your feedback and complaints on the type and quality of food by the Kuala
Lumpur Convention Centre (KLCC) has been noted. We will be having detailed discussions with
KLCC on their quality of food.

UK Institutions

e Selling message: in view of the economic downturn, parents and students are seeking ways to
reduce the investment to study overseas. Thus, it is important to stress the quality of a UK
qualification and highlight any unigue selling points. Graduate employability and internships are
selling points and institutions should point out details of any programmes and initiatives which may
help prospective students in these areas

e Academics, current students and alumni: It is always useful to have some academics, current
students or alumni present at the exhibition. Parents and students like to be reassured of the
experience they will be getting while they are in the UK and thus it is good to have someone who
would be able to share their experiences.
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Education UK 2016 exhibition

Appendix

Institution Kuala Lumpur Penang Kota Kinabalu
27 & 28 February 1 March 5 March
Abbey DLD Group of Colleges . . .
University of Aberdeen o
Aberystwyth University ° o
Anglia Ruskin University, Cambridge & . .
Chelmsford
University of the Arts London o
Ashbourne Independent College °
Aston University, Birmingham o
Astrum Colleges, London o
Bangor University °
Bath Spa University o
Bell Education o o o
Bellerbys College o °
University of Birmingham °
Birmingham City University ° o
University College Birmingham . ° o
BPP University . ° o
University of Brighton o
University of Bristol o
Bristol UWE o
Brooke House College ° o
Brunel University London ° °
CATS College & Cambridge School of Visual
& Performing Arts ¢ ¢
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Education UK 2016 exhibition

Cambridge Tutors College (CTC) London °

Cardiff Sixth Form College . ° o
Cardiff University o

City University London o

De Montfort University o

The University of Derby o o
University of Dundee o

University of East Anglia (UEA) o o
University of East London o

Edinburgh Napier University o

University of Essex o

University of Exeter o o
University of Glasgow ° o
Glasgow Caledonian University (GCU) °

University of Gloucestershire o

University of Greenwich, London ° o
Heriot-Watt University, UK, Dubai, Malaysia °

University of Hertfordshire . °
The University of Hull o

University of Kent o o
King's College London o o
Lancaster University o

The_University of Law / De Broc School of .

Business

University of Leeds o
Leeds Beckett University .

University of Leicester o

University of Lincoln, UK ° o
The University of Liverpool o
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Education UK 2016 exhibition

Liverpool Hope University o

Liverpool John Moores University o

University of London International .

Programmes

London School of Business and Management o o

London South Bank University o

Loughborough University o

The University of Manchester o

Manchester Metropolitan University o o

Middlesex University London o

MPW Schools and Colleges o o
New College of the Humanities o

Newcastle University o °
Northumbria University Newcastle o

The University of Nottingham o

Nottingham Trent University o

Oxford Brookes University o

Plymouth University o o

University of Portsmouth o o

Queen Ethelburga's Collegiate o o o
Queen Margaret University, Edinburgh o

Queen Mary University of London o

Queen's University Belfast o

University of Reading - UK and Malaysia o o

Robert Gordon University o

Royal Holloway, University of London o

The University of Sheffield o

Sheffield Hallam University o

University of South Wales o o .
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Education UK 2016 exhibition

University of Southampton ° o

Staffordshire University o o

Swansea University ° o

University of St Andrews o o

University of Strathclyde o

University of Sunderland . o
University of Surrey o

University of Sussex . ° o
Teesside University o o o
University of Warwick ° o

University of York ° °

York St John University o

British Council Arts Malaysia o

British Airways o ° °
CORNERSTONE — UK Student .

Accommodation

EcoWorld International °

MSL Travel Sdn. Bhd. — Student Travel . .

Centre

Student.com — UK Students Accommodation . o
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