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BROADENING HORIZONS
THE VALUE OF THE OVERSEAS EXPERIENCE
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Both US and UK students who had already studied
abroad were less concerned about the cost of
overseas tuition, suggesting a gap in perception
between these students and those who had not
studied abroad.
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METHODOLOGY

The British Council administered surveys in the UK and the US in order to understand UK and US
students’ current perceived drivers of and barriers to overseas study. The surveys were distributed
and completed in March and April of 2015. A total of 7,481 responses were collected: 2,856 from
full-time UK-domiciled students and 4,625 from full-time students who were American citizens or
permanent residents.

*US respondents were full-time students who were American citizens or permanent residents and
UK respondents were UK-domiciled. © 2015 British Council, All rights reserved



