
 

Education UK exhibition India 
3rd to 8th February 2014 

© 2014 British Council. All rights reserved. This document may not be amended, copied or distributed 
without express written permission 1 

 

Contents 
1. Event fact file ............................................................................................................................................ 2 
2. Key statistics ............................................................................................................................................ 2 
3. Impact of marketing plan .......................................................................................................................... 4 
4. Conclusions and follow up ........................................................................................................................ 7 

       4.1 Recommendations for UK Institutions 

       4.2 Recommendations for British Council 

Appendix 1: List of participating institutions .................................................................................................. 8 
Appendix 2: Visitors’ survey results .............................................................................................................. 9 
Appendix 3: Exhibitors’ survey results ........................................................................................................ 17 
Appendix 4: Advertising and promotion plan (media plan) .......................................................................... 19 

Appendix 5: Exhibition photographs and publicity ……………………………………………………………..21 
 



 

© 2014 British Council. All rights reserved. This document may not be amended, copied or distributed 
without express written permission 2 

 1. Event fact file 
Venue Taj Coromandel 

Chennai 

Vivanta by Taj 

Hyderabad 

Le Meridien 

Pune  

Hotel Shangril-la 

New Delhi 

Date 3 February 2014 4 February 2014 6 February 2014 8 February 2014 

Opening/closing 
hours 

1400 to 1900 hours 1400 to 1900 hours 1400 to 1900 hours 1200 to 1700 
hours 

2. Key statistics 
 Chennai Hyderabad Pune Delhi 

Attendance : Visitors 2014 2013 2014 2013 2014 2013 2014 2013 

1308 1277 1011 1086 1439 1412 1262 ---- 

Exhibitors : 

Further Education -- 1 -- 1 -- 1 -- NA 

Higher Education 57 61 31 36 43 44 43 NA 

Independent  
College/ Non Partner 4 -- 3 -- 2 -- 2 NA 

UCAS/ Associate 
member -- -- -- -- -- -- -- NA 

Total number of 
exhibitors  61 62 34 37 45 45 45 NA 

 

Visitors primary market 
objectives 

Chennai Hyderabad Pune Delhi 

2014 2013 2014 2013 2014 2013 2014 2013 

Level of study (in %) 

Undergraduate degree 20 22 40 23 33 30 28 NA 

Postgraduate degree 67 64 47 66 59 59 62 NA 

PhD 10 8 9 8 4 6 9 NA 

Others 3 6 34 3 4 5 1 NA 
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Seminar attendees at the exhibition 

City Chennai Hyderabad Pune Delhi 

No of attendees 315 221 720 NA 

Main subjects of 
Interest (in %) 

Chennai Hyderabad Pune Delhi 

 2014 2013 2014 2013 2014 2013 2014 2013 

Business & 
Management/ Finance 12 9 16 9 11 15 19 NA 

MBA 17 12 17 12 14 15 11 NA 

General Engineering 25 28 20 28 26 18 8 NA 

IT/computer Science 8 13 11 13 10 12 8 NA 

Biotechnology 3 3 3 3 2 2 2 NA 

Art and Design related 
courses (incl 
Architecture, Fashion) 

4 1 4 3 6 4 9 NA 

Media related courses 
(Inc Advertising & 
Journalism) 

3 2 2 2 3 4 4 NA 

Law 3 2 3 2 6 4 5 NA 

Hotel Mgmt/Tourism 2 1 2 2 2 3 3 NA 

Social 
sciences/Humanities 2 2 3 2 10 3 8 NA 

Others  21 27 19 24 10 24 23 NA 

 

Demographics of 
visitors (in %) 
 

Chennai Hyderabad Pune Delhi 

2014 2013 2014 2103 2014 2013 2014 2013 

Gender 

Male 86 72 92 78 73 73 61 NA 

Female 14 28 8 22 27 27 39 NA 

 

*A full list of exhibitors can be found in Appendix 1  
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3. Impact of marketing plan 
Over 50 advertisements were released to promote the February 2014 exhibitions in popular English 
dailies and regional papers across the four exhibition cities during the month of January and February. 

Online registrations: In Delhi, 37 per cent attendees at the exhibition had registered online; while in 
Chennai 36 per cent had registered online. In Pune 35 per cent and in Hyderabad 28 per cent attendees 
had pre-registered online. 

A tele-calling activity was carried out confirming participation of students who had pre-registered online 
for the exhibition 

Budget spent: Nearly 65 per cent of the total Delhi exhibition budget was spent in advertising the Delhi 
exhibition. Traditionally the exhibitions in Delhi were held at the British Council premise. This year the 
exhibition was moved to an external venue; hence outdoor promotions were carried out extensively in 
order to attract the visitors to the changed venue during the February 2014 exhibition. 

64 per cent of the Hyderabad exhibition budget was spent on advertising the exhibition. In Hyderabad 
this year the exhibition was held at the different venue than where it has been traditionally held. A 
smaller venue was chosen keeping the number of exhibitors in mind; therefore a substantial budget 
could be on spent on advertising the event. 

59 per cent of the Pune budget was spent on advertising, while in Chennai 52 per cent budget was spent 
to promote the exhibitions. 

A new micro site www.knowledgeisgreat.in was developed to promote the exhibitions and the GREAT 
scholarships. 

The summary of the media coverage for each exhibition city has been listed below and the exhibition 
promotion details can be found in appendix 4: 

Chennai: Nearly 20 adverts were released across 20 English dailies and regional newspapers to 
promote the exhibition. Some of the popular English dailies that carried the exhibition information were 
The Hindu, The Times of India, Deccan Chronicle, Education Time (Times of India), Education Plus (The 
Hindu), New Indian Express, while the regional language newspapers were Dinamani, Daily Thanthi, 
Dinakaran, Dinamalar, Puthiya Thalaimurai, Puthiya Thalaimurai Kalvi etc., the other mediums of 
advertising being radio, bus shelters and movie theatres.  

In Chennai, 22 per cent visitors to the Chennai exhibition came to know about the event through 
newspapers, 25 per cent through their local institutions and 11 per cent via the British Council website. 

Hyderabad: Over 40 adverts were released across 12 newspapers including English dailies and 
regional newspapers. English dailies that carried the Hyderabad exhibition details were Times of India, 
The Hindu-Main, Hindu Education Plus and Deccan Chronicle. The regional language newspapers 
where the exhibitions were advertised included some popular newspapers like Dinamalar, Puthiya 
Thalaimurai, Daily Thanthi, Dinakaran. The Hyderabad exhibition was advertised in certain Regional 
weekly papers like Anna Nagar Times, Nungambakkam Times and English weekly papers like Mylapore 
Times, Mambalam Times and Perambur Talk. 

30 per cent of visitors at the Hyderabad exhibition came to know about the event through newspapers 
while 13 per cent through the British Council website and 10 per cent through their local institutions and 
teachers. 

Pune: The exhibition in Pune was advertised in English dailies The Times of India, Education Times, 
Pune Times, Indian Express and in regional newspapers like Sakal and Pune Vruttant. Nearly 10 adverts 
were released to promote the exhibitions. 

Over and above print advertising, the exhibition was prompted on radio over a period of seven days with 
a listenership of 2.4 lakhs. Nearly 24000 flyers were distributed at local institutions and at retail outlets. 
Exhibition details were uploaded on college Facebook pages of six local institutions. 
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32 per cent of the visitors that attended the exhibition came to know about the event through 
newspapers, 22 per cent through their local institution and 10 per cent through the British Council 
website. 

Delhi:  8 adverts were released to promote the Delhi exhibition in English dailies like Hindustan Times-
Education, HT city Delhi, Delhi Times and Education Times (Times of India). 

Outdoor promotion included hoardings at prominent locations and a 3 week campaign on 
meetuniversities web portal. Walk-in database was targeted and emailers were sent to promote the 
exhibitions. 

39 percent attendees to the Delhi exhibition came to know about the event through newspapers, 17 per 
cent through British Council website and 12 per cent through word of mouth. 

GREAT Scholarships launch: 

At each exhibition city, before the commencement of the event, the GREAT Scholarship guide and 
GREAT Career guide was launched. 36 UK institutions offered scholarships worth approx. 100 million 
rupees that was advertised in the GREAT scholarship guide.  Media was invited at each venue and the 
launch included speeches by Andrew Soper (Prosperity Counsellor, British High Commission Delhi) and 
the British Council Area Directors from each region across India. In Chennai the launch was done one 
day prior to the event followed by the All India briefing. A musical performance was delivered by students 
of KM Music Conservatory Pvt. Ltd, KM College of Music and Technology Chennai and Middlesex 
University 

A detailed analysis of media coverage can be found in Annexure 4. 

 

A snapshot of ‘sources of information’ for all visitors: 
 
Chennai: 
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Hyderabad: 
 

 
 
Pune: 

 
 
 
 
 



 

© 2014 British Council. All rights reserved. This document may not be amended, copied or distributed 
without express written permission 7 

 
 
 
Delhi: 

 
 
4. Conclusions and follow up  

4.1 Key recommendations for institutions 
• Delegates are advised to send the exhibition freight in advance to their respective agents or 

representatives working in India. Exhibition venues (hotels) do not accept bulk freight due to security 
reasons. This has led to inconvenience and confusion for the participating delegate on the day of the 
exhibition. 

• It is highly recommended by the British Council and also suggested by certain UK delegates in their 
feedback that Universities should have a maximum of 4 members at their respective stalls which include 
the University delegates, alumni, agents and a stand assistant (if any). Accommodating more than 4 at the 
stall makes it cumbersome for students to interact with the representatives.  

4.2 Key recommendations for the British Council 
• During the February 2013 exhibition, some exhibitors had provided feedback on moving the Bangalore 

exhibition to the month of November. This feedback was based on the feedback received via their local 
agents. This year, the Bangalore exhibition was held in November 2013, however the observation was that 
engineering exam schedules are announced much later in the year due to which conducting the Bangalore 
exhibition in November led to lesser number of engineering students at the exhibition.  Hence in 2014-15, 
the Bangalore exhibition has been moved back to the month of February. 

• Based on exhibitor feedback received in February 2013, the timing of the Chennai and Hyderabad 
exhibition in February 2014 was reduced to five hours duration. 

• Most exhibitors recommended having a one day break in the exhibition schedule. The November 2014 and 
February 2015 exhibitions have been scheduled with a day break in between cities. 

• Exhibitors have requested for subsidised Wi-Fi connections across all venues during the exhibitions. We 
are working on including this service in the forthcoming exhibitions 
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Appendix 1: List of participating institutions (Alphabetical Order) 
Sr. 

Nos. Name of Institution 
Sr. 

Nos. Name of Institution 
1 Aberystwyth University 41 London Metropolitan University 
2 Anglia Ruskin University 42 London South Bank University 
3 University of the Arts London 43 University College London (UCL) 
4 Aston University, Birmingham 44 Loughborough University 

5 Bangor University 45 London School of Business and Management 

6 University of Bedfordshire 46 Manchester Metropolitan University 
7 University Of Bradford 47 The University Of Manchester 
8 Birkbeck, University Of London 48 Middlesex University, London 
9 Birmingham City University  49 NCUK 
10 University of Birmingham 50 Newcastle University 
11 University College Birmingham 51 The University of Northampton 
12 The University of Bolton 52 Northumbria University 
13 Bournemouth University 53 Nottingham Trent University 
14 BPP University 54 Plymouth University 
15 Cardiff University  55 University Of Portsmouth 
16 University of Central Lancashire 56 Queen Mary University Of London 
17 City University London 57 University of Reading 
18 University for the Creative Arts 58 Regent’s University London 
19 De Montfort University 59 University of Roehampton, London  
20 The University of Dundee 60 Royal Holloway, University of London 
21 University of East London 61 SAE Institute 
22 Edinburgh Napier University 62 University of Salford 
23 University of Essex 63 The University of Sheffield  
24 University of Exeter 64 Sheffield Hallam University 
25 Glasgow Caledonian University 65 SOAS, University of London 
26 The Glasgow School of Art 66 University Of South Wales 
27 Goldsmiths, University Of London 67 University of Strathclyde, Glasgow 
28 University of Greenwich (London) 68 University of Sunderland 
29 Heriot-Watt University 69 University of Sussex 
30 University Of Hertfordshire 70 Swansea University 
31 Imperial College London 71 Teesside University 
32 Institute of Education, University of London 72 The University of Warwick 
33 University Of Kent 73 University Of Westminster 
34 King's College London 74 Wiltshire College 
35 Kingston University London 75 University of Worcester 
36 Le Cordon Bleu London 76 York St John University 
37 Leeds Metropolitan University, UK 77 University of York 
38 University Of Leeds 

  39 Liverpool Hope University  
  40 Liverpool John Moores University 
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Appendix 2: Visitors’ survey results 
February 2014 - Visitor Feedback analysis (in %) 

    Chennai Hyderabad Pune Delhi Average 
1 Did you get all the information you were seeking 
  Yes 94 91 93 88 91 
  No 6 8 6 11 8 
  Blank 0 0 1 1 1 

  
2 Will you be making an application to UK now 
  Yes 53 48 33 56 47 
  No 42 46 66 42 49 
  Blank 5 6 1 2 4 

  
3 The extent to which you agree or disagree with each of the following statements 
A The Exhibition met my expectations                       
  Strongly Agree 30 23 29 24 27 
  Agree 58 63 62 63 62 
  Neither 9 6 5 8 7 
  Disagree 0 5 0 1 2 
  Strongly disagree 0 0 1 1 0 
  Blank 3 3 3 2 3 
B Overall, the exhibition was a high quality event      
  Strongly Agree 34 30 46 31 35 
  Agree 55 53 45 54 52 
  Neither 6 9 4 6 6 
  Disagree 0 1 0 1 1 
  Strongly disagree 0 0 0 0 0 
  Blank 5 7 5 7 6 
C I have acquired knowledge about UK education from attending the exhibition 
  Strongly Agree 26 28 39 30 31 
  Agree 62 54 50 56 55 
  Neither 6 8 4 4 6 
  Disagree 0 3 1 1 1 
  Strongly disagree 0 0 0 0 0 
  Blank 6 7 6 8 7 

  
4 As a result of this event, have any of the following increased at all? 
A Your understanding of what the UK has to offer as a place to study? 
  0 (not at all) 1 0 1 0 1 
  1 1 0 1 1 1 
  2 1 1 1 2 1 
  3 4 4 4 0 3 
  4 6 12 5 5 7 
  5 14 14 12 7 12 
  6 17 12 13 12 13 
  7 17 17 15 24 18 
  8 22 14 20 19 19 
  9 8 7 9 7 8 
  10 (increased very much) 8 12 14 16 12 
  Blank 1 7 5 8 5 
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B Your perception of the attractiveness of the UK as a place to study? 
  0 (not at all) 1 1 1 0 1 
  1 1 0 2 1 1 
  2 1 3 0 0 1 
  3 2 3 2 6 3 
  4 6 3 3 7 5 
  5 9 20 11 4 11 
  6 19 9 12 2 11 
  7 15 16 13 13 14 
  8 19 14 22 30 21 
  9 11 14 14 6 11 
  10 (increased very much) 12 10 14 26 16 
  Blank 4 7 6 6 6 

  
C Your intention to study/have your child study in the UK? 
  0 (not at all) 4 2 3 0 2 
  1 1 1 1 1 1 
  2 1 2 2 2 2 
  3 4 4 2 3 3 
  4 4 5 5 5 5 
  5 12 6 10 4 8 
  6 13 9 6 10 9 
  7 13 14 13 18 15 
  8 14 15 15 14 15 
  9 13 12 11 16 13 
  10 (increased very much) 15 13 19 18 16 
  Blank 6 17 13 7 11 

  
4 Rate the quality of service/s you have received 
  Excellent 28 23 46 30 32 
  Good 59 62 47 58 56 
  Average 11 12 5 9 9 
  Bad 0 1 0 1 0 
  Very Bad 0 0 0 0 0 
  Blank 2 2 2 2 2 

  

5 
Have you taken part in any of the following activities organised by the British Council in 
the last 12 months?  

  Education UK exhibition 17 13 17 18 16 
  IELTS   13 11 9 8 10 
  Education UK Briefing    0 0 4 2 1 
  No 55 59 59 60 58 
  Others 3 3 1 1 2 
  Blank 12 14 10 11 12 

  
6 Recommend British Council to family/friends 
  0 (very unlikely) 0 2 0 1 1 
  1 1 1 2 3 2 
  2 1 3 0 1 1 
  3 2 2 1 4 2 
  4 4 2 2 6 3 
  5 9 10 8 2 7 
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  6 10 11 5 10 9 
  7 14 5 12 25 14 
  8 17 12 15 15 15 
  9 12 10 12 11 11 
  10 (very likely) 19 25 29 13 22 
  Blank 11 17 14 9 13 

 
 
Some interesting analysis from visitor registration data: 
Chennai: 

 
  
  77 per cent visitors at the Chennai exhibition were students while 15 per cent were working professionals. 

 

 
 

85 per cent visitor’s at the Chennai exhibition not dependent on any external funding sources or 
scholarships while 13 per cent were looking for scholarships to study in the UK. 
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The first choice of foreign study destination for visitors to the Chennai exhibition was the UK, followed by 
US. Australia was the third preferred choice closely followed by Singapore and Canada. 
 

Hyderabad: 

 
 

In Hyderabad, only 3 per cent visitors at the exhibition were working professionals while 90 per cent 
were students.  
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60 per cent visitors to the Hyderabad exhibition were not dependent on a scholarship  

 

 
 
The first choice of foreign destination to study for visitors in Hyderabad was UK closely followed by US. 
The third most popular choice was Australia and Canada. 
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Pune: 

 
 

76 per cent attendees at the Pune exhibition were students while 18 per cent were working professionals 

 

 

 
83 per cent attendees at the Pune exhibition were not dependent on scholarships.  
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UK was the top choice of students at the Pune exhibition, followed by US. Australia and Germany were 
also substantially high in terms of preferred destination.  

 
Delhi: 

 
 

67 per cent attendees at the Delhi exhibiiton were students and a substainal 23 per cent were working 
professionals 
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56 per cent attendees at the Delhi exhibition were not looking for scholarships but were self dependent 

 

 

 
UK was the top choice of attendees at the Delhi exhibition followed by UK and Australia 
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Appendix 3: Exhibitors’ survey results 
Exhibitors feedback analysis - February 2014 exhibition (in %) 

    Chennai Hyderabad Pune  Delhi Average 
1 How would you rate the duration of the event  
  Too long 5 17 12 7 10 
  Just right 95 83 84 89 88 
  Too short 0 0 0 5 1 
  Blank 0 0 4 0 1 

  
2 What were your objectives for coming 
  Recruitment 30 26 12 18 22 
  Profile Raising 2 0 4 0 2 
  Both 65 57 84 82 72 
  Blank 3 17 0 0 5 

  
3 Assessment of Visitors at your Stand 

  
Good number and good 
quality 54 40 40 68 51 

  Good quality only 11 17 14 9 13 
  Good number only 25 20 23 20 22 
  Disappointing 2 11 14 0 7 
  Blank 8 12 9 2 8 

  
4 Assessment of the Exhibition in terms of Promotion of the Event 
  Very Good 26 14 30 41 28 
  Good 58 60 56 43 54 
  Satisfactory 7 9 9 9 9 
  Unsatisfactory 0 3 0 0 1 
  Blank 9 14 5 7 9 

  
5 Assessment of the Exhibition in terms of Branding at the Event   
  Very Good 39 14 40 32 31 
  Good 49 63 49 44 51 
  Satisfactory 4 11 9 16 10 
  Unsatisfactory 0 0 0 0 0 
  Blank 8 12 2 8 8 

  
6 Assessment of the Exhibition in terms of Overall Exhibition  
  Very Good 30 11 24 32 24 
  Good 49 69 54 50 56 
  Satisfactory 11 14 12 11 12 
  Unsatisfactory 2 0 5 0 2 
  Blank 8 6 5 7 6 

  
7 Rate the support to your business needs from BC before the event 
  Very Good 35 26 44 39 36 
  Good 49 49 35 43 44 
  Satisfactory 7 11 19 9 12 
  Unsatisfactory 0 6 0 2 2 
  Blank 9 8 2 7 6 
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8 Rate the support to your business needs from BC during the event 
  Very Good 33 31 35 32 33 
  Good 47 46 30 45 42 
  Satisfactory 12 14 26 14 16 
  Unsatisfactory 0 3 5 2 3 
  Blank 8 6 4 7 6 

  
9 Did the Exhibition meet your expectations 
  Agree Strongly 16 0 19 20 14 
  Agree  70 74 65 68 69 
  Disagree 9 20 16 2 12 
  Strongly Disagree 0 0 0 0 0 
  Blank 5 6 0 9 5 

  
10 Overall, the Exhibition was a high quality event 
  Agree Strongly 28 11 21 23 21 
  Agree  60 60 72 59 63 
  Disagree 7 20 5 5 9 
  Strongly Disagree 0 0 0 0 0 
  Blank 5 9 2 14 7 

  

11 
Have acquired knowledge about the market from participating at the 
exhibition 

  Agree Strongly 9 11 14 7 10 
  Agree  56 63 65 66 62 
  Disagree 12 14 9 14 12 
  Strongly Disagree 2 0 0 2 1 
  Blank 21 12 12 11 14 

  
12 How was this exhibition compared to last year 
  Much better    4 3 5 2 4 
  Better 5 17 0 23 11 
  Same  39 23 26 27 29 
   Worse   5 11 5 0 5 
  Much worse  0 0 2 2 1 
  Didn’t attend 40 31 56 39 41 
  Blank 7 15 6 7 9 

  
13 Will your institution consider attending a similar event next year? 
  Yes 65 54 65 66 62 
  No 0 0 2 2 1 
  Undecided 30 37 24 23 28 
  Blank 5 9 9 9 8 
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Appendix 4: Advertising and promotion plan (media plan) 
Type Media Duration Format (quantity and circulation figures for 

newspapers) 

Print Newspaper 
advertising: 

January/February 2014  

Chennai  Total of 20 adverts in 20 unique newspapers of 
English and Regional languages including newspaper 
supplements. The reach was in the state of Tamil Nadu 
 
The details of newspapers and circulation figures are as 
below (in 000s). 
English dailies 

• Hindu - Education Plus – 633 
• Edex – New Indian Express – 298 
• The Hindu – 350 
• Education Times – 250 
• New Indian express – 100 
• Times of India – 250 
• Chennai Times – 250 
• Mylapore Times – 40 
• Mambalam Times – 42 
• Perambur Talk – 32 
• Adyar Times – 41 
• Nungambakkam Times – 42 
• Velachery Talk – 42 
• Hindu - Education Plus – 350 
• Deccan Chronicle – 300 
• Velachery Talk - 42 

Regional 
• Daily Thanthi – Sunday – 557 
• Dinamalar – Sunday – 220 
• Dinakaran – 286 
• Daily Thanthi – 471 
• Dinamani – 48 
• Puthiya Thalaimurai Kalvi – 120 
• Puthiya Thalaimurai – 378 
• Dinamalar - 172 

Hyderabad 

 

 Total of 19 adverts in 12 unique newspapers of 
English and Regional languages including newspaper 
supplements. The reach was in the state of Andra 
Pradesh (including city editions covering Chennai). 
 
The details of newspapers and circulation figures are as 
below (in 000s). 
  
English Dailies 

• Hindu –Education Plus – 293 
• Deccan Chronicle – 1156 
• Education Times – 257 
• New Indian Express – 20 
• Hans India – 32 
• DC- Hyderabad Chronicle – 571 
• The Hindi –Main – 293 
• Hindi Milap – 38 
• Times of India – 257 
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• Deccan Chronicle – 846 
 

Regional (Tamil): 
• Sakshi – Bhavitha – 291 
• Eenadu – 430 
• Siasat – 45 

Pune  Total of 9 adverts in 8 unique newspapers of English 
and Regional languages including newspaper 
supplements.  
The details of newspapers and circulation figures are as 
below (in 000s). 
English Dailies 

• Times of India – 210 
• Education Times – 115 
• Pune Times – 169 
• Pune Newsline – 115 
• Indian express - 175 

Regional: 
• Pune Vruttant – 95 
• Sakal - 675 

Delhi  Total of 8 adverts of English including newspaper 
supplements.  
The details of newspapers and circulation figures are as 
below (in 000s). 
English Dailies 

• Hindustan Times 
• HT city Delhi+NCR 
• Delhi Times 
• Gurgaon Times 
• Education Times 

Posters+ Emailers + 
Eflyers to internal and 
external databases 

 Chennai: 4700 emails, Hyderabad: 3500 emailers 

Chennai: over 250 posters, Hyderabad: over 100 
posters 

Pune: over 7500 emailers, over 25000 posters and flyer 
distribution in local institutions 

Delhi: Over 1500 emails, over 300 posters 

Outdoor Hoarding/Exhibition 
Branding 

 

 Chennai: 10 bus shelters 

Hyderabad: 8 bus shelters 

Delhi: 3 hoardings at prominent locations around the 
exhibition venue for 10 days 

  Chennai: promotions in theatres: 6 theatres , 40 screens  

Hyderabad: promotions in theatres: 6 theatres, 18 
screens 

Radio  Chennai and Hyderabad: promotions  on 2 radio 
channels over 7 days 

Pune: promotion on Radio city over 7 days 

(listenership – 240,000) 

Others   Seminars and promotions in over 300 local schools and 
colleges 
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 Appendix 5: Exhibition photographs and publicity  
      Media promotion and exhibition photographs: 
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