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1. Event fact file

Venue

The Leela, Mumbai

Vivanta by Taj, Bangalore

ITC Sonar, Kolkata

The Lalit, New Delhi

Date

26 November 2013

27 November 2013

29 November 2013

30 November 2013

Opening hours

1400 to 1900 hours

1400 to 1900 hours

1400 to 1900 hours

1330 to 1830 hours

2. Key statistics

Mumbai Bangalore Kolkata Delhi

Attendance : VIsitors | 5513 | 012 2013 Fed | 2013 | 2012 | 2013 2012

1503 1415 1121 1248 1100 1154 1684 2356
Exhibitors :
Higher Education 69 64 55 57 31 37 55 65
Independent
College/ Non Partner 1 1 1 1 2 0 1 0
UCAS/ Associate
member 0 0 0 0 0 0 0 0
Total number of
exhibitors 70 65 56 58 33 37 56 65
Visitors primary market Mumbai Bangalore Kolkata Delhi
objectives

2013 | 2012 2013 Feb- 2013 2012 2013 2012

2013

Level of study (in %)
Undergraduate degree | 40 | 38 36 30 14 20 24 33
Postgraduate degree 53 |52 31 57 44 45 42 52
PhD 6 5 14 8 21 15 11 8
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Main subjects of Mumbai Bangalore Kolkata Delhi
in o
Interest (in %) 2013 | 2012 | 2013 Feb- [2013 | 2012 |2013 | 2012
2013

Business & 18 19 20 16 13 14 23 17
Management/ Finance
MBA 12 11 19 12 13 16 10 18
General Engineering 14 10 6 16 11 10 10 16
IT/computer Science 5 8 8 9 10 12 8 7
Biotechnology 2 2 3 3 5 4 3 5
Art and Design related 5 6 4 4 4 8 4 6
courses (incl
Architecture)
Media related courses 8 4 5 4 4 4 4 5
(Inc Advertising &
Journalism)
Law 3 5 8 3 4 4 6 3
Hotel Mgmt/Tourism 2 2 3 1 3 2 4 8
Social 4 6 3 5 5 5 5 6
sciences/Humanities
Others 27 27 21 27 28 21 23 9
Demographics of Mumbai Bangalore Kolkata Delhi

L T
visitors (in %) 2013|2012 [2013 | Feb- 2013 | 2012 |2013 | 2012

2013

Male 60 63 78 68 67 63 60 63
Female 40 37 22 32 33 37 40 37
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3. Impact of marketing plan

Over 52 advertisements were released in nearly 30 newspapers including English dailies and regional papers across
the four exhibition cities during the month of November to promote the exhibitions.

The exhibition was extensively promoted on social media sites like Facebook and other online portals. Additionally a
new micro site www.knowledgeisgreat.in was developed to promote the exhibitions and the GREAT scholarships.

On line registrations: In Mumbai, nearly 34 per cent attendees at the exhibition had registered online, while in
Bangalore, Kolkata and Delhi more than 20 per cent attendees at each location had pre-registered online.

A tele-calling activity was carried out confirming participation of students who had pre-registered online for the
exhibition

Budget Spent: Nearly 65 per cent of the total Delhi exhibition budget was spent in advertising the Delhi exhibition.
Traditionally the exhibitions in Delhi were held at the British Council premise, since the exhibition was moved to an
external venue this year, promotions were carried out extensively to attract the visitors to the changed venue

57 per cent of the Mumbai budget was spent on advertising the Mumbai exhibition, 56 per cent in Bangalore and 53
percent budget in Kolkata was spent to advertise the respective exhibitions.

The summary of the media coverage for each exhibition city has been listed below and the exhibition promotion
details can be found in appendix 4:

Mumbai: Nearly 13 adverts were released in about 9 newspapers to promote the Mumbai exhibition. Some of the
popular English dailies that carried the exhibition promotion were Times of India, Economic Times, Mid-day, Mumbai
Mirror, DNA Academy and Education Times, while the regional language newspapers were Maharashtra Times,
Navbharat Times and Gujarat Samachar.

The exhibition was also promoted via a radio campaign running over 7 days coupled with newspaper inserts, flyers
and poster distribution across colleges. Tent cards and standees were placed at shopping malls for over a week.
Facebook promotion was carried out on 3 independent college websites. The exhibition was extensively promoted to
IELTS database, members of MyLibrary and via the meetuniversities.com portal.

44 per cent of attendees at the Mumbai exhibition came to know about the event through newspapers while 16 per
cent via the British Council website and 14 per cent came via recommendation from a family member or friend.

Bangalore: The exhibition in Bangalore was advertised over 2 weeks and more than 20 adverts were released across
10 newspapers. These newspapers included English dailies like The Times of India, Hindu Education Plus, DH-
Education, New Indian express , Bangalore Times, Deccan Chronicle and the exhibition was also publicized in
regional papers like Prajavani, Vijaya Karnataka, Vijay Vani and Udayavani.

In addition the exhibition was promoted on radio through announcements at Bangalore University, volunteers were
hired to disseminate information about the exhibition in colleges for nearly a month, and Emailer activities were carried
targeting 8500 students along with posters being displayed at the IELTS exam venues in the city.

31 per cent of attendees that visited the Bangalore exhibition came to know about the event via hewspapers followed
by 13 per cent via local institutions; while 12 per cent came to know through college - student associations followed by
10 per cent via word of mouth.

Kolkata: The exhibition in Kolkata was advertised in English dailies like The Telegraph, The Times of India and
Hindustan Times and a popular regional newspaper called Ananda Bazar Patrika. More than 7 advertisements were
carried out over a week to promote the exhibition.

The exhibition was also promoted via outdoor media. Hoardings were placed for nearly a fortnight at prime locations in
Kolkata. In addition, visits were carried out to schools, colleges to promote the exhibitions and promoted internally to
walk-ins as well.

Nearly 20 per cent of attendees came to know about the exhibition via newspapers closely followed by 15 per cent of
attendees via British Council and internet promotion respectively. 14 per cent attendees came to know about the event
through friends/relatives and 12 per cent through the British Council website. Visitor registration statistics (8 per cent)
reveal that ‘Emailers’ were highly successful as a medium of promotion in Kolkata.

Delhi: The exhibition in Delhi was advertised in newspapers like The Times of India including Delhi Times, Education
Times, Hindustan Times including HT-Education and HT City. In addition, there were two advertorials published in
Education Times prior to the exhibition.

The exhibition in Delhi was organised at an external venue for the first time, traditionally the exhibition has been
organised at the British Council premise in Delhi. The event was promoted via hoardings at strategic locations around
the new venue in addition to free transport provided from the nearest metro station to the exhibition venue with
branded auto rickshaws. The other promotion campaign included Radio spots (with alumni testimonials) carried out for
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4 days, E-flyers sent to student database in Delhi NCR institutions and seminars conducted at local Delhi institutions
before the exhibition. Like Mumbai, the Delhi exhibition was also promoted on the meetuniversities.com portal.

GREAT Scholarships launch: At each exhibition city, before the commencement of the event, the GREAT
Scholarship guide and GREAT Career guide was launched. 36 UK institutions offered scholarships worth approx. 100
million rupees that was advertised in the GREAT scholarship guide. Media personnel were invited at each venue and
the launch included speeches by Andrew Soper (Prosperity Counsellor, British High Commission Delhi) and the British
Council Area Directors from each region in India. In Mumbai the launch was done one day prior to the event followed
by the All India briefing. A musical performance was delivered by students of KM Music Conservatory Pvt. Ltd,

KM College of Music and Technology Chennai and Middlesex University.

A detailed analysis of media coverage can be found in Annexure 4.
A snapshot of ‘sources of information’ for all visitors:
Mumbai:

Sources of Information: Attendees at Mumbai exhibition

Otherwebsite Facebook Hoarding

4% _\ 2°‘i° / 1%

School/College
1%

Education Agents
0%

SMS message
2%
Embassy and
Consulate
0%

University, teacher
4%

Mewsletter

1% Internst

1%
Student's association
2% Radio, TV

0%

Fliers British Council
0% 0% 2% 5%
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Bangalore:

Sources of Information: Attendees at Bangalore exhibition

British Council

Facebook Hoarding
; Other o
Weé:);lte webste 3% / 1%
° 1% \
School/College
0%
Education Agents

0%
ShS
message
4% Embassy and

Consulate
0%

MNews|etter
2%

Internet
0%

British Council
4%

1%

Poster
1%
Kolkata:
Sources ofInformation: Attendees at Kolkata exhibition
School/College
1% Facebook .
Education Agents Otherwebsite oy Hoarding
1% 0% " 2%
SMS message
1%
Embassy and
Consulate
1%
University, teacher
0%
Mewisletter
1%

Student's association
0% Fliers
0%

Radio, TV
0%
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Delhi:

Sources of Information: Attendees at Delhi exhibition

Other Fac;qt;ook Hoarding
School/College  website |° 1%

1% 1% |

Education Agents
3%
SMS message
0%
Embassyand
Consulate
0%
University, teacher
2%
Newsletter
2%
Student's
association
0%

Fliers
0%

Radio, TV
5%

4. Conclusions and follow up

4.1 Key recommendations for institutions

Delegates are advised to inform Indian students about global career opportunities after gaining a degree from
a UK institution. With the closure of the PSW scheme, a significant drop in number of students applying to the
UK has been observed. While the British Council in India is taking measures to create a positive image of the
UK with the help of the GREAT campaign, an assurance from UK delegates will definitely help Indian students
to reinforce their own decision on studying in the UK. One way of doing this could be having successful alumni
on stands as brand ambassadors of the University; this will also create a positive image of the Institution.
Delegates are also advised to inform visitors at the exhibition about their career guidance services and other
facilities available at the campus.

Institutions are strongly advised to send information about the delegates participating at the exhibitions by the
deadline stated in the exhibition handbook. They are also requested to send in their completed forms in the
format prescribed in the handbook ensuring one separate form for each visiting delegate. Any information that
is sent after the deadline is difficult to incorporate including printing of name badge.

It is highly recommended by the British Council and also suggested by certain UK delegates in their feedback
that Universities should have a maximum of 4 members at their respective stalls which include the University
delegates, alumni, agents and a stand assistant (if any). Accommodating more than 4 at the stall makes it
cumbersome for students to interact with the representatives.

Delegates are also advised to send the exhibition freight in advance to their respective agents or
representatives working in India. Exhibition venues (hotels) do not accept bulk freight due to security reasons.
This has led to inconvenience and confusion for the participating delegate on the day of the exhibition.
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4.2 Key recommendations for the British Council

e During the November 2012 exhibition, delegates had recommended reducing the Delhi exhibition to a one day
event. Hence the November 2 013 - Delhi event was a day long as oppose to two days.

e As per suggestions received from UK institutions at the November 2012 exhibitions, all events in 2013 were
for duration of 5 hours.

e Most institutions have recommended that the Wi-Fi connection should be subsidised at all venues. We shall
be exploring options for the following year.

e Most delegates have suggested including one day as travel day before the start of each exhibition. We shall
be exploring the same while scheduling the 2014 -15 exhibitions.
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Appendix 1: List of participating institutions

Sr. Nos.

Name of Institution

1

Aberystwyth University

University of the Arts London

Arts University Bournemouth

Aston University, Birmingham

University of Bath

University of Bedfordshire

Birkbeck, University of London

Birmingham City University

O |No O~ [W]|N

University College Birmingham

[ =Y
o

University of Birmingham

[N
=

The University of Bolton

iy
N

Bournemouth University

[EEN
w

University of Bradford

[EY
o

University of Brighton

[EEN
(63}

Cardiff University

[N
(o]

Canterbury Christ Church University

[EEN
\]

University of Central Lancashire

[N
(o]

University of Chester

iy
©

City College Plymouth

N
o

City University London

N
[y

Coventry University

N
N

University for the Creative Arts

N
w

De Montfort University

N
D

University of East Anglia

N
(631

University of East London

N
(o]

The University of Edinburgh

N
~

University of Essex

N
o]

University of Exeter

N
©

Falmouth University

w
o

The Glasgow School of Art

w
e

University of Glasgow

w
N

University of Gloucestershire

w
w

Goldsmiths, University of London

w
N

University Of Greenwich

w
(31

Heriot-Watt University

w
»

University of Hertfordshire

w
~

University of Kent

w
oo

King's College London

w
©

Kingston University

N
o

Lancaster University

N
Uy

Le Cordon Bleu London

SN
N

Leeds Metropolitan University

SN
w

University of Leeds

I
D

University of Lincoln

N
(631

Liverpool John Moores University

46

Leeds Trinity University
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Sr. Nos.

Name of Institution

47

London Business School, University of
London

48

London Metropolitan University

49

London South Bank University

50

University College London

51

Loughborough University

52

Manchester Metropolitan University

53

The University of Manchester

54

Middlesex University, London

55

Newcastle University

56

The University of Northampton

57

Northumbria University

58

The University of Nottingham

59

Plymouth University

60

University of Portsmouth

61

Queen Mary, University of London

62

Richmond University In London

63

University of Reading

64

Regent's University London

65

Robert Gordon University

66

University Of Roehampton

67

Royal Holloway, University of London

68

University of Salford

69

SOAS, University of London

70

Sheffield Hallam University

71

The University of Sheffield

72

University of South Wales

73

University of Stirling

74

University of Strathclyde

75

University of Surrey

76

University of Sussex

77

Swansea University

78

University of Ulster Branch Campuses

79

The University of Warwick

80

University of Westminster

81

University of Worcester

82

York St John University

83

The University of York
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Appendix 2: Visitors’ survey results

November 2013 - Visitor Feedback analysis (in %)

| Mumbai | Bangalore | Kolkata | Delhi | Average

Did you get all the information you were seeking

Yes 92 91 90 93 92
No 8 8 10 5 8
Blank 0 1 0 2 1
Will you be making an application to UK now

Yes 58 48 38 62 52
No 36 41 62 38 44
Blank 6 10 0 0 4
The extent to which you agree or disagree with each of the following
statements

The Exhibition met my expectations

Strongly Agree 29 23 24 21 24
Agree 64 70 65 71 68
Neither 4 0 8 1

Disagree 1 4 2 0 2
Strongly disagree 0 0 1 0 0
Blank 2 3 0 7 3
Overall, the exhibition was a high quality event

Strongly Agree 33 28 35 27 31
Agree 60 65 60 66 63
Neither 4 0 4 2 3
Disagree 1 3 1 0 1
Strongly disagree 0 0 0 0 0
Blank 2 4 0 5 3
| have acquired knowledge about UK education from attending the
exhibition

Strongly Agree 33 30 31 31 31
Agree 59 60 62 59 60
Neither 5 0 5 2 3
Disagree 1 4 1 0 2
Strongly disagree 0 0 1 0 0
Blank 2 6 0 8 4
As aresult of this event, have any of the following increased at all?

Your understanding of what the UK has to offer as a place to study?

0 (not at all) 1 0 0 1 0
1 1 0 0 1 1
2 0 2 2 2 2
3 2 4 3 4 3
4 5 5 4 4 5
5 11 11 12 17 13
6 12 15 15 13 14
7 20 22 23 20 21
8 26 19 20 20 21
9 11 9 8 9 9
10 (increased very much) 10 8 10 9 9
Blank 1 3 3 2 2
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B Your perception of the attractiveness of the UK as a place to study?
0 (not at all) 0 1 1 1 1
1 1 0 0 1 1
2 2 2 3 2 2
3 1 3 3 3 3
4 4 4 3 6 4
5 11 10 12 8 10
6 11 14 15 13 13
7 17 20 21 17 19
8 19 19 18 20 19
9 20 13 14 17 16
10 (increased very much) 13 10 9 12 11
Blank 1 5 2 3 3

C Your intention to study/have your child study in the UK?
0 (not at all) 3 2 2 2 2
1 0 1 2 1 1
2 0 1 1 2 1
3 2 2 1 4 2
4 2 3 2 3 3
5 7 13 11 9 10
6 8 13 15 10 12
7 16 15 14 12 14
8 20 17 18 21 19
9 14 9 10 15 12
10 (increased very much) 18 14 14 15 15
Blank 10 10 10 8 10

4 | Rate the quality of service/s you have received
Excellent 39 21 36 36 33
Good 54 62 57 56 57
Average 5 10 7 8 8
Bad 1 1 0 0 1
Very Bad 0 0 0 0 0
Blank 1 6 0 1 2
Have you taken part in any of the following activities organised by the

5 | British Council in the last 12 months?
Education UK exhibition 13 14 20 19 17
IELTS 9 10 11 8 9
Education UK Briefing 1 2 6 4 3
No 67 63 61 58 62
Others 2 3 3 2 2
Blank 8 8 0 10 7

6 | Recommend British Council to family/friends
0 (very unlikely) 0 0 0 1 0
1 0 0 1 1 0
2 0 1 0.5 1 1
3 0 1 1 1 1
4 3 3 2 2 2
5 5 7 7 8 7
6 6 7 7 7 7
7 13 17 15 14 15
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8 18 19 20 21 19
9 17 16 16 15 16
10 (very likely) 28 20 30 25 26
Blank 8 8 0 8 6

Some interesting analysis from visitor registration data:
Mumbai:

November 2013 exhibition: attendees

by occupation
Academic Other
4%

2%

Parent
8%

Professional
21%

65 per cent attendees at the Mumbai exhibition were ‘students’ while 21 percent were working professionals.

November 2013 exhibition: attendees by preferred country
of study Australia
9%
Canada .
8% China .
uUs rance
22% 3%
Germany
5% Japan
Italy 1%
: 2%
/ Malaysia
_\/ 1%
\,/_New Zealand
3%
Netherlands
2%
UK Singapore
36%
7%
T Spain
Taiwan 1%
0%

The first choice of country to study of the attendees at the Mumbai exhibition was UK with 36 per cent followed by
USA with 22 per cent, Australia and Canada closely followed at 9 and 8 per cent respectively
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November 2013 exhibition: attendees by source of funding

Self, but would Others
want a 0%,

scholarship

0%

Company /
Organization
1%

84 per cent attendees at the Mumbai exhibition were self dependent in terms of funding for a foreign
education.

Bangalore:

November 2013 exhibition: attendees by Occupation
(Bangalore)

Acazd;mlc Other
Parent_<” 1%
4%
Professional

11%

82 per cent attendees at the Bangalore exhibition were ‘students’ while 11 per cent were working professionals

November 2013 exhibition: attendees by preferred country of study
(Bangalore)

Canada
Us 6%
23%
Malaysia
1%
UK i Mew Zealand
32% Netherlands =7
) 2%
Singapore
TaiwanJ Spain 6%

10 1%
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The first choice of country to study of the attendees at the Bangalore exhibition was UK with 32 per cent followed by
USA with 32 per cent, Australia and Canada closely followed at 14 and 6 per cent respectively.

November 2013 exhibition: attendees by sources of Funding
(Bangalore)
Self, but would
want a
scholarship
0%

Others
0%

Company /
Organization
4%

At the Bangalore exhibition, 36 per cent attendees were looking for scholarships.
Kolkata:

November 2013 exhibition: attendees by Occupation
(Kolkata)
Academic Other
Parent —_ 3% 2%
4%
Professional
15%

At the Kolkata exhibition, 76 per cent attendees were students while only 15 per cent were working professionals
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November 2013 exhibition: attendees by Preferred country of study Australia
(Kolkata)
8%
Canada
us 8%  China
17% 1%
Ae
;‘ %
UK _ Italy
23% 3%
Japan
Taiwan 3% )
29 \ \_ __ Malaysia
Spain New
3%  Singapore Netherlands Zealand
8% 3% 5%

UK was the first choice of study for attendees at Kolkata exhibition with 23 per cent followed by US with 17 per cent.

(Kolkata)

0%

Others
4%

Company /
Organization

November 2013 exhibition: attendees by source of funding

In the city of Kolkata, 27 per cent were looking for scholarships while 46 per cent were self dependent but were also

looking for a scholarship option.
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Delhi:

November 2013 exhibition: attendees by occupation (Delhi)
Academic _ Other
3% 1%
Parent
8%

65 per cent of the attendees at the Delhi exhibition were students while 23 per cent were working

professionals.

November 2013 exhibition: attendees by preferred country of study
(Delhi)
us
18% China
1%
France
) ah
Italy
UK 39
31%
Malaysia
N 0
Netherlands Zeailea‘:d 1%
Taiwan _/ Spain Singapore 2% 4%
0% 2% 7%

The first choice of country to study at the Delhi exhibition was UK with 31 per cent followed by USA with 18 per cent,

Canada with 10 per cent and Australia with 9 per cent
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Self, but would

November 2013 exhibition: attendees by source of funding
(Delhi)

want a
scholarship
9%

Others
0%

Company/
Organization
2%

57 per cent of attendees at the Delhi exhibition were not dependent on any funding options while 32 per

cent were looking for a scholarship.
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Appendix 3:

Exhibitors’ survey results

Exhibitors feedback analysis - Nov 2013 exhibition (in %)

| Mumbai | Bangalore | Kolkata | Delhi | Average

How would you rate the duration of the event

Too long 6 6 9 0 5
Just right 78 93 81 90 86
Too short 7 2 3 7 5
Blank 9 0 6 4 5
What were your objectives for coming

Recruitment 13 26 16 15 18
Profile Raising 3 11 6 4 6
Both 75 63 69 68 69
Blank 9 0 9 15 8
Assessment of Visitors at your Stand

Good number and good

quality 59 59 47 69 59
Good quality only 28 19 13 13 18
Good number only 10 15 22 17 16
Disappointing 0 7 9 2 5
Blank 3 0 9 0 3
Assessment of the Exhibition in terms of Promotion of the Even

Very Good 21 20 22 30 23
Good 43 57 56 52 52
Satisfactory 15 17 9 8 12
Unsatisfactory 0 0 0 2 1
Blank 21 6 13 9 12
Assessment of the Exhibition in terms of Branding at the Event

Very Good 29 28 31 28 29
Good 41 54 50 56 50
Satisfactory 13 11 6 7 9
Unsatisfactory 1 0 0 0 0
Blank 16 7 13 9 11
Assessment of the Exhibition in terms of Overall Exhibition

Very Good 22 24 25 20 23
Good 44 57 34 59 49
Satisfactory 19 11 19 13 16
Unsatisfactory 0 0 6 2 2
Blank 15 7 16 6 11
Rate the support to your business needs from BC before the event
Very Good 22 22 28 19 23
Good 49 57 41 59 52
Satisfactory 15 13 13 13 14
Unsatisfactory 1 2 3 3 2
Blank 13 6 16 7 11
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Rate the support to your business needs from BC during the event

Very Good 22 28 28 24 26
Good 46 54 44 43 47
Satisfactory 18 13 13 24 17
Unsatisfactory 1 0 0 0 0
Blank 13 6 16 9 11
9 | Did the Exhibition meet your expectations
Agree Strongly 15 20 16 13 16
Agree 65 67 69 74 69
Disagree 6 6 13 4 7
Strongly Disagree 0 0 0 2 1
Blank 14 7 3 7 8
10 | Overall, the Exhibition was a high quality event
Agree Strongly 21 15 19 17 18
Agree 60 69 56 61 62
Disagree 3 7 9 15 9
Strongly Disagree 0 0 0 0 0
Blank 16 9 16 7 12
Have acquired knowledge about the market from participating at the
11 | exhibition
Agree Strongly 13 15 22 11 15
Agree 60 69 50 56 59
Disagree 9 7 9 15 10
Strongly Disagree 0 0 0 2 1
Blank 18 9 19 17 16
12 | How was this exhibition compared to last year
Much better 6 4 3 2 4
Better 15 28 13 20 19
Same 22 22 16 33 23
Worse 4 11 3 2 5
Much worse 0 0 3 0 1
Didn'’t attend 38 28 50 31 37
Blank 15 7 13 11 12
13 | Will your institution consider attending a similar event next year?
Yes 59 54 50 56 55
No 0 3 3 0 2
Undecided 26 37 25 28 29
Blank 15 7 22 16 15
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Appendix 4: Advertising and promotion plan (media plan)

Type

Media

Duration

Format (quantity and circulation figures for
newspapers)

Print

Newspaper advertising:

Month of
November

Mumbai : A total of 14
adverts were released in
main issues and
supplements

Times of India : 821000

Economic Times: 215000
Maharashtra Times: 302000 (regional)
Navbharat Times: 129000 (regional)
Midday: 267000

Education Times: 524000

DNA Academy: 549000

Gujarat Samachar: 245000 (regional)

Bangalore: 22 adverts in 10
unigque newspapers

Hindu Education Plus : 140,000
DH-Education: 176, 000
Bangalore Times: 325,000

New Indian Express: 65000
Hindu Education Plus: 140, 000
Education times : 506, 000
Prajavani: 260, 000

Deccan Chronicle: 215,000
Vijay Karnataka : 150, 000 (regional)
Udayavani : 125, 000 (regional)
Vijaya Vani: 140, 000 (regional)
NIE - City Express: 50, 000

Star of Mysore: 45, 000

Kolkata: 10 adverts were
released

Times of India: Main: 402000
Education Times

Ananda Bazar Patrika: 1194337
Hindustan Times: 70000

The Telegraph : 465099

Ei Samay

Delhi: More than 15 adverts
were released

Times of India: 175000 + 49000 (circulation)
The New Indian Express: 49000 (circulation)
Malayala Manorama: 1979000 (circulation)
Kochi Chronicle: 65000 (circulation)

NIE City express: 49000 (circulation)

Posters+ Emailers + Eflyers
to internal and external
databases

Mumbai: 29000, Bangalore: 8600, Kolkata: 8500, Delhi:

11500

Outdoor

Hoarding

Bangalore: 27 banners behind school buses, Kolkata:
hoarding placed from 15 to 29 Nov, Delhi: 4 hoardings
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Radio Mumbai: promotional activity on Radio for 7 days, Bangalore:
radio spots on tqo different radio stations, Delhi: Radio spots
for 4 days including alumni testimonials

Others . . .
1) Mumbai:50,000 newspaper inserts, Poster display

and placement of flyers inside college canteens
across 10 colleges , Flyer distribution outside 4
colleges, Flyer distribution at 5 books stores , Tent
cards and standee at coffee shops and malls,
promotional via Movie slides, Facebook upload on 3
college sites, Tablet activation at 4 colleges

2) Bangalore: Theatre slides (Scrollers) across 15
theatres, 4 bus shelters for a period of one week,
newspaper insertions one week before the
exhibition, Announcement on radio through
Bangalore university for a period of one month

A snapshot of Press coverage:
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Indo-Asian News Service

he British Council has announced
its largest-ever 370 scholarships pro-
gramme valued at nearly 3100 million
(one million pounds), an official said.
The scholarships shall be given for
260 undergraduate and postgraduate
courses in 36 participating universities
in England, Scotland, Wales and Northern
Ireland, according to British Council India
Director Rob Lynes. Besides, an Education
UK exhibition will be held to guide and
assist students to Britain for the semesters
starting September 2014 and January 2015.
The British Council has also launched
the Great Career Guide which will help

British Council offers 100m
scholarshipsforIndian students

Indian students choose to study in Britain
and learn about opportunities available
in that country.

“We want India’s brightest and best stu-
dents to come and study at our universi-
ties. There are no limits on the numbers
who can come and then stay on to work in
Britain after studies,” said Andrew Soper,
counsellor (Prosperity) with the British
High Commission in New Delhi. “With the
Great Scholarship and Great Career Guide,
we aim to empower aspiring Indian stu-
dents to choose the right course in Britain.
It will be followed by series of Education
UK exhibitions in India to help them meet
recruiters and international managers of
leading British institutions,” Lynes said.

CAMPUS

ROUNDUP

British Council’s new
scholarships for Indians

British Council has announced the launch of the
Great Scholarship and Great Career Guide in New
Delhias a part of the ‘Great Britain' campaign.
While British Council is offering around 370
scholarships worth almost 1 million pounds, the
Career Guide features articles about popular
subjects that Indian students can choose to
study in the UK, it also has information about
opportunities available to students after study.
Rob Lynes, director, British Council India, said:
“We are committed to offering the best-in-class
opportunities to Indian students who want to
purse education in the UK and hope that the
launch of the Great Scholarship and Great Career
guide will be fruitful for students pursuing
academic growth in the UK. The British Council is
wiorking with partners across government and
education sectors in the ‘Great’ campaign,
promoting the UK as a destination to study. As
miany as 36 UK institutions are participating in
this and these scholarships will be tenable
between September 2014 and January 2015."

370 Indians
to bag UK
scholarships
worth£1 mn

Mumbai: The British Council
on Monday announced the
largest-ever scholarship pro-
gramme to be awarded to stu-
dents in India. In a press confer-
ence held in the city officials
from the British Council said
that this year, around 370 schol-
arships worth almost £1 million
will be offered to students in the
undergraduate and postgradu-
ate courses in England, South
Wales and Northern Ireland.
“We have some of the best
universities in the world and are
always open to the brightest and
best students from India to come
and study in the UK. And, owing
to the increasing demand to the
number of applications that
come from India, we have also
relaxed the visa norms for stu-
dents,” said - Andrew Soper,
counsellor (Prosperity), British
high Commission, New Delhi.
He added that there are various
optionsthat students will be pro-
vided with in terms of visas for
graduate entrepreneurs, too.
The conference will be fol-
lowed by a day-long exhibitien
inthecity on Tuesday, organised
to provide information on un-
dergraduate, postgraduateorre-
search programmes in the UK
and also give information to as-
piring students and their par-
ents on student life and culture.
This exhibition will see par-
ticipation from 70 UK varsities
and will also have a UK Visas
and Immigration stall managed
by theofficersof the Britishdep-
uty high commission, Mumbai,
to assist visitors with all queries
relating to student visa regula-
tions and policies. The exhibi-
tion will be held at The Leela in
Andheri (E) between 2 and 7pm
on Tuesday, and is open to stu-
dents and their parents. T
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370 Indian students to bag
UK scholarships worth %10cr

TIMES NEWS NETWORK

Bangalore: The British Council
on Wednesday announced schol-
arships worth Rs 10 crore for 370
Indian students, which it
claimed isthe largest-everinitia-
tive for the country.

The scholarships will cover
260 undergraduate and postgrad-
uate courses across 56 universi-
ties-in England, Scotland,; Wales
and NorthernIreland. “It'sanen-
deavour to attract India’s bright-
est students to our universities,”
said Ottolie Wekezer, regional di-
rector, Services of International
Education Marketing (South
Asia), British Council.

On Wednesday, an Education
UK exhibition was organized in
Bangalore to provide informa-
tion to students on the semesters
starting September 2014 and Ja-
nuary 2015. It also featured a UK
visa and immigration stall, man-
aged by immigration officers of
the British High Commaission.

British Couneil also launched
the Great Career Guide to help
students learn about opportuni-
ties available in UK. “We aim to
empower aspiring Indian stu-
dents to choose the right course
in Britain,” Wekezer said.

‘Quality education not cheap’

TIMES NEWS NETWORK

ritish Council has been
Baggressivcly campaign-
ing for UK education in
India for the past few months.

Paul Sellers, director of Brit-

“ish Council for Souith Indiaop-

erations,said the programmes

ensure that fake institutions
don’t cheat foreign students in
the name of short-term pro-
grammes, We want to encour-
age students with the right
qualification to join the right
institution.
Indian students who want to
pursue education in UK are
worried about rising

are aimed at tap-
ping Indian talent
even as the country
is emerging as a
leading global pow-
er. In an interview,
Sellers spoke about

costs of living and
accommodation.
The UK is competitive
both intermsof tui-
| tion fees and cost of
living. But again,

student visas, social security
among other issues. Excerpts:

How far have the UK govern-
ment’s visa restrictions im-
genuine applications
r higher education?
There are no problems at all
for students who want to pur-
sue programmes ona bonafide
basis. It just takes 30 minutes
to get the clearance if all re-
cords are genuine. What the
UK government has done is to

quality doesn’t come cheap.
One has to shell out more to
avail the best education.
Safety and security are pri-
mary concerns of parents
who want to send their
wards overseas. Where
does UK stand on this?

We have been extremely sensi-
tiveto the safety of foreign stu-
dents studying in England. 1
am hundred per cent sure that
Indians have no qualms about
security issues in UK.

Scholarships
to Study in UK '

Bangalore: The British
Council announced neW!
scholarships to attract Indiafi]
students to study in the Unit*
ed Kingdom.

Regional Director, Ser-
vices of International Educaj|
tion Marketing (South Asia
of British Council Ottolie
Wekezer announced the
scholarships on Wednesday?
“The scholarship programme
we are launching in India 1§
part of the GREAT cam—
paign. Around 370 scholar®’
ships, worth 1 million’
pounds, for 260 undergrad”|
uate and post- graduate’
courses will be given,” shéf
said. 43
The scholarships will be'
available for engineering
law, business, art, desigH!’
biosciences and IT courses.

However, the new scholar**
ships are available for thoseé'
who will be admitted be?
tween September 2014 and*
January 2015. The British"
Council also organised a onét
day UK Education exhibition*
in the city, with participation”
from 56 UK-based universi*-
ties. As per the data avail“3
able from British Council, of*
the four lakh overseas stu!*
dents who head to UK for’
education annually, 30,000
are from India. ENS’

(3

£
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UK unvedils largest scholarship

BANGALORE: The British
Council has launched as
many as 370 scholarships
worth one million pounds
for Indian students aiming
to pursue their studies in
the United Kingdom,

Speaking to Deccan Herald
after the launch of the “Great
Scholarship® here on Wednes-
day, Paul Sellers, director,
British Couneil Operations,
South India, said despite the
fact that the UK had always
been a preferped destination
for Indian students, it had o
compete against a number of
countries that had recently
opened up as fiew and attrac-
tive destinations for education.
“In such a competitive environ-
ment, we cannot be compla-
cent, This is, however, nota re-
active approach but a strategy
that has been taken due to the
changing international scene.
We want to capitalise on our
quality,” Paul said,

Indian students will be able
to avail of the scheme during
the September 2014 and Janu-
ary 2015 admissions. Scholar-
ships will be available to as
many as 260 undergraduate
and postgraduate courses in
subjects such as engineering,
bioscience, art and design.
Hailed as the 'single largest
scholarship to be launched in
India,' as many as 36 institu-

tions in the UK, Scotland,
Wales and Northern Ireland
will be part of the initiative, he
added.

Along with the scholarship
program, a 'Great careers
guide’ to help Indian students
was also launched.

Replying to a question on
whether the strict visa regula-
tions in the UK will affect stu-
dents availing the scholarship,
Paul said: “Students with prop-
er documentation will not be
stopped and authorities will do
their best to make the process
simple. We want to strike a bal-
ance between attracting more
students while alsoadhering to
the regulations.”

According to media reports,
the number of students from
India pursuing studies in the
UK has significantly gone down
as a result of the regulations.
‘The recent slide in the value of
rupee has also not helped mat-
ters with a number of Indian
students delaying plans 1o go
abroad.

“The slide of the rupee has
not impacted the number of
students aiming to pursue their
studies in the UK as it is a rela-
tvely recent phenomenon. Stu-
dents had already made their
plans. However, if the slide con-
tinues, we might see a different

situation,” said Paul,
DH News Service

USEFUL INPUTS: Students aré all ears toan ekel:utive at the Education UK exhibition in the

City on Wednesday, oH pHOTE

U.K. woos Indian students

370 scholarships offered during ‘GREAT Britain’ campaign

Staff Reporter

BANGALORE: Notwithstanding
stringent visa regulations and
the sliding rupee, the United
Kingdom (UK) is still confi-
dent of retaining Indian stu-
dents as the largest cohort of
foreign students from South
Asia (30,000 of the four lakh
foreign students),

The British Council orga-
nised the Education UK exhi-
bition here on Wednesday,
where 56 universities partici-
pated as part of its 'GREAT
Britain" campaign, On' offer
was the largest-ever number
of scholarships announced
for Indian students — 370
new scholarships worth al-
most one million pounds in

| 260 undergraduate and post-
| graduate courses ranging
| from engineering, law, busi-
ness, art and design, bio-
. sciences and  information
.. technology, They will be ap-
o plicable for the September
12014 and January 2015 in-
" takes.
Ottolie Wekezer, regional

Visitors at the launch of Education UK. exhibition in Bangalore on
Wednesday. = PHOTO: SHRADDHA VISHWAKARMA

director, Services of Interna-
tional Education Marketing
(South Asia), British Council,
said a part of the campaign
was aimed at ‘setting the re-
cord straight’ around the visa
issue, “The visa process for
genuine students will be easy.

We have made a 10-minute
film which outlines the whole
process. There is some confu-
sion around the issue and we
are trying to clarify,” she
maintained.

Asked sbout the other
‘drawback’ of studying in the

UK. that emerging alterna-
tive higher education desti-
nations are capitalising on —
the lack of a stay back option
— she said, “The policy is very
clear. Students who get a
graduate level job and earn
over 20,000 pounds a year

can apply for three years
work visa." As for the finan-
cial constraints Indian stu-
dents are faced with due to
the fall of the rupee, she said
the ‘new money’ being of-
fered as part of the nes schol-
arships would benefit them,

She added that apart from
attracting more Indian stu-
dents to study in the UK.,
next year, the council was al-
so looking at sending,a large
number of British students to
study and work in India.

Paul Sellers, director, Brit-
ish Council Operations, south
India, said it was too early to
tell whether the downturn
had an impact on admissions.
“Indian  students prepare
well. Increasingly in India,
people do have the means.”

Speaking about the cam-
paign, Mr. Sellers said, “We
are in a competitive environ-
ment where many countries
are offering good education,
The campaign is not exactly a
wake up call. It is not a reac-
tive approach. It is business
as usual.”
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FEWER STUDENTS OPTING FOR BRITISH UNIVERSITIES

UK woos home students

|
STATESMAN NEWS SERVICE
Kolkata 29 November

With devaluation of the
rupee, fewer students
are opting for UK uni-
versities, to overcome
this the British Council
" is offering 370 scholar-
ships for meritorious
Indian students.

"The enrolment of
Indian students have
dipped, study is expen-
sive that is why the
British council is pro-
viding scholarships
worth almost 1 million
pounds,” said Ms Sujata

370 Indians
to bag UK
scholarships
worth £1 mn

options that students will be pro-
vided with in terms of visas for
gm:luntemuvprwm

The conference will be fol-
lowed by a day-long exhibitien
inthecity on Tuesday, organised
to provide information on un-
amﬂmmpm-mua&orm

and Immigration stall managed
bytheofficersof the Britishdep-
uty high commission, Mumbai,
toassist visitors with all queries
relating to student visa regula-
tions and policies, The exhibi-
tion will be held at The Leela in
Andheri (E) between 2 and Tpm
on Tuesday, and is open to stu-
dentsand their parents.

Sen, director, East India, ' answered queries on
British Council. courses being offered.
UK gets approxi- To help students
mately 400,000 overseas  make the right career
students annually of choices , the council
which 30,000 are t‘rom launched the career
India. guide that features arti-
A one day exhlbltmn cles on popular subjects
was organised by the that Indian students
British Council in the choose to study in the
city to provide informa- UK and opportunities
tion on undergraduate, available after study.
postgraduate or The director, East
research programmes in India, Ms Sen said that
the UK and also give studying in UK would be
information on student fruitful for students as
life and culture. the return on invest-
Representatives from  ment was higher than

UK universities

other countries.

The exhibition also

_provided clarity on UK

visa procedures.
Officials from the
University of the Arts
London, University for
the Creative Arts, Uni-
versity of Manchester,
University college Lon-
don, among others were
present at the exhibi-
tion. The UK education
exhibition is held in
four different cities of
the country ~ Delhi,
Mumbai, Banglore and
Kolkata. Chennai will
host the next exhibition

in February.

British Council to
offer scholarships
worth £1 million

MUMBAI: The British Council on
Monday announced 370 scholar-
ships for almost 1 million pounds,
exclusively for Indian students.

The scholarships for 260
undergraduate and postgradu-
ate courses in England, Scotland,
Wales and Northern Ireland, will
be available for the next academic
year.

The scholarships were
announced as part of the Council’'s
‘Great Britain Campaign’, an
exhibition at the Leela, Sahar
road on Tuesday. The exhibi-
tion will provide information on
undergraduate, postgraduate or
research programmes in UK and
details on the scholarship.

Great career guide, a com-
prehensive guide for study in
the UK was also launched. “We
want India’s brightest students to
come and study at our universi-
ties. Scholarships are very crucial
for Indian students since UK is
very expensive. 36 institutions are
participating in this programme
which will be spread across vari-
ous streams,” said Rob Lynes,
director, British Council, India.

HTC

GREAT BRITAIN
CAMPAIGN

British Council launched the
GREAT Scholarship and
GREAT Career Guide as a
part of the ‘GREAT BRITAIN’
campaign at an exclusive
Education UK exhibition at
The ITC Sonar, Kolkata on
November 29 for students
who want to know more
about education and living
in the UK. With a short inter-
active video on how UK is
progressing in multifarious
disciplines like science, me-
dia and the creative arts, di-
rector, East India, British
Council, Sujata Sen, provid-
ed valuable insights on UK
education from the ground
up. Announcing the launch
of the single largest scholar-
ship programmes with
around 370 scholarships
amounting to 1 million
pounds for undergraduate
and postgraduate courses in
UK, she revealed some of
the lesser known facts of

- overseas education.
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‘MAKE IT GREAT" DRIVE

DEBAMEETA BHATTACHARYA
REPORTS ON A UK INITIATIVE TO
ATTRACT INDIAN STUDENTS

s part of a UK campaign, the British Coumeil
A exhibition in Kolkata on 29 November in
which representatives from 36 universities across
England, Scotland, Wales and Nor-
thern Ireland participated at the
ITC Sonar for students wanting to
know more about education and liv-
ing in the UK. Aimed at inviting the
brightest talent from India to study
in Britain, around 370 scholarships
worth almost £1 million were ann-
ounced. Launched in February 2012,
“Great” is a strategic international
marketing programme designed to
pramote the UK to business, tou-
rism and student markets world-
wide to enhance the country’s glob-
al reputation.
This one-day exhibition was orga-
nised to provide information on
undergraduate, postgraduate and

research pi es and also explain student life
and culture, The exhibition also had a UK visa and
immigration stall managed by officers of the

British High Commission in the city to assist visi-
tors with all queries pertaining to regulations and
policies along with informative seminars delivered
by academicians from British institutions on sub-
jects such as MBA, IT, engineering and law.

This apart, the British Council will also be intro-
ducing an online slogan contest, “Make it great”,
aimed at giving Indian students (school-going ones
as well) the opportunity to articulate their intent
and passion for studying in the UK by completing
the slogan “Knowledge is great to me because...” in

launched the “Great" scholarship and career

141 characters.
Student mobility is critical for cultural relations
given that the mutual movement of people and
ideas between India and the UK create the
condition for more creativity, innovation and enter-
prise. Scholarships will be offered for 260 under-
graduate and postgraduate courses ranging from
. law and business to art and design,
binsciences and IT and these will be tenable for
September 2014 and January 2015 intakes.

With the rupee's depreciation
and the rippling effect on the
Indian economy, it would seem
absurd to be sceptic about study-
ing in the UK. It is true that
tuition fees in that country are
quite steep, but then you could
have a chance to repay loans. For
undergraduates and postgradu-
ates, there are part-time jobs
available, Also, one can avail sum-
mer jobs where the work is full-
time, Of course, there is a proba-
tionary period — one can stay in
the UK and look for a job, but
within four months one can fo
secure employment worth £ 20,000

a year to qualify for a work visa,
failing which one will be sent

back home, as per government rules.
For detailed on on the universities and

their prospectives involved, visit: http//wwwedu-
cationuk.org/india/ . For subject and institution
reviews, visit wwwunistats.ac.uk and for research
ratings go to wwwrae.ac.uk

International students with a recognised degree
from a UK institution may also be able to apply for
a visa to work in the country as per the announce-
ment on “Exceptional talent route” and ‘New stu-
dent entrepreneurs” scheme. You can find more on
www.ukba. homeoffice.gov.uk/countries/india

debameeta bhattacharya@gmail.com

Want to study in the UK?
IELTS ¢an help get you there
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